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PARIS: Air France-KLM said Wednesday that it had
signed a freight alliance with shipping giant CMA
CGM, which will take a minority stake in the cash-
strapped airline as it emerges from COVID losses.
CMA CGM, based in the Mediterranean port city of
Marseille, has seen its profits soar during the pan-
demic as lockdowns wreaked havoc on global supply
chains, prompting it to launch its own air freight
service last year.

It recorded earnings of $17.9 billion last year

thanks to high freight rates while Air France-KLM
has racked up losses of 11 billion euros ($11.6 bil-
lion) over the past two years. The airline has some
7.7 billion euros of debt despite massive bailouts by
the French and Dutch governments, which own
minority stakes in the former flag carriers that
merged in 2004.

Financial details were not disclosed but CMA
CGM said it would take up to nine percent of Air
France-KLM’s stock, possibly at an upcoming capital

increase round aiming to raise up to four billion
euros. “This partnership is fully in line with CMA
CGM’s strategy and its ambition to become a leader
in integrated logistics,” its chief executive Rodolphe
Saade said in a statement. Together the companies
will operate 10 freight aircraft and a further 12 are on
order, and Air France-KLM also provides cargo
shipping as part of its regular passenger flights.

Freight revenues jumped 40 percent at the airline
last year to reach 3.6 billion euros, outstripping the

recovery for its passenger business, which generated
sales of 8.7 billion euros-though it still posted a net
loss of 3.3 billion euros. Air France-KLM chief
Benjamin Smith called it a “landmark” deal for step-
ping up its cargo operations. “I am also extremely
pleased that this commercial partnership with CMA
CGM has resulted in their decision to invest directly
in the Air France-KLM group, demonstrating a
strong testimony of their belief in the future success
of our group,” he said.— AFP

Debt-laden Air France-KLM inks 
deal with cargo giant CMA CGM

CMA CGM profits soar during pandemic

HUAWEI P50 and 
HUAWEI P50 Pro: 
Exquisite design, 
superfast charging
KUWAIT: Huawei is regarded as one of the most
prominent and prolific players in the smartphone indus-
try for its expertise in research and development that
usually results in the latest technology and products.
Consumers choose Huawei devices because of their
continued innovations that solve user pain points and
the commitment to bring the most revolutionary prod-
ucts to the market. 

In 2022, the R&D expenditure of the company was
22.4% of the total revenue with and had 107,000 R&D
employees comprising 54.8% of the total workforce.
The company has one of the largest patent portfolios in
the world. Huawei’s flagship smartphones demonstrate
the company’s mastery at bringing the most advanced
features to smartphones in terms of cameras, design,
and performance. Among Huawei’s smartphones, the
HUAWEI P-Series, which in 2021 achieved a total ship-
ment of 100-million-unit mark, is known for having out-
standing camera features and exquisite designs. 

To create a classic means going beyond the past to
reach new heights. Each generation of the HUAWEI P
Series has been the perfect blend of smart photography,
aesthetics and technology. The HUAWEI P Series has
always maintained a commitment to quality, style and
photography, with each product representing the peak
of mobile imagery innovation at the time and earning a
place as a true classic in smartphone photography.

HUAWEI P50 
The HUAWEI P50 Series embodies Huawei’s own

brand of imaging technology, featuring an innovative
Dual-Matrix Camera Design that includes a powerful
main camera matrix and zoom camera matrix. The line-
up is also the first in the industry to support HUAWEI
XD Optics, which allow it to go beyond the limits of
physics. Computational photography is also improved,
empowering the camera system to deliver true-to-life
colors and supporting super high definition and dynam-
ic range capture, as well as a more powerful Ultra
Snapshot functionality.

The Dual Matrix camera system of P50 Series bal-
ances both form and function. The HUAWEI P50 Pro
employs computational photography technologies, such
as the HUAWEI XD Optics and HUAWEI XD Fusion
Pro image engines that transcend physical limitations.
The XD Fusion Pro Engine includes a True-Chroma
Image Engine, new Super Color Filter System and super
HDR, enabling the phone to deliver more realistic colors,
ultra-clear image quality and high dynamic range. 

The image processing capabilities added to the opti-
cal imaging system can correct the optical differentials
and restore the details in images by up to 25 per cent.
Hardware is integrated with HUAWEI XD Optics in the
HUAWEI P50 resulting in high-resolution images that
are brighter and clearer with more details.

The HUAWEI P Series has always held true to a pre-
mium, simple and elegant design. With the HUAWEI
P50, Huawei has even taken one-step further with the

Dual-Matrix camera design. This design perfectly bal-
ances the smartphone’s functionality with a uniquely
stunning visual aesthetic demonstrating the power of a
multi-camera system and giving the phone a distinctive
visual identity. 

The HUAWEI P50 Pro features an expansive 6.6-
inch True-Chroma Display with a 3D curved screen and
a small single punch hole camera on the top that sup-
ports the full P3 colour gamut and HDR. The display has
a refresh rate of 120Hz to provide a smooth user experi-
ence for the consumers. Meanwhile, the HUAWEI P50
features a large6.5-inch True-Chroma Display that sup-
ports 1.07 billion colors allowing it to produce colors
with accuracy comparable to professional reference
displays. 

Both handsets are IP68 certified for dust and water
resistance, and they both sport dual stereo speakers for
an immersive audio experience.  As everyday reliance
on smartphones increases, customers search for phones
with high battery capacity and fast charging speeds.
The HUAWEI P50 Pro meets both these demands. The
phone boasts a 4,360mAh battery and supports 66W
HUAWEI SuperCharge and 50W Wireless HUAWEI
SuperCharge. 

On the other hand, the HUAWEI P50 packs a 4100
mAh battery into a compact design and it supports
66W HUAWEI SuperCharge for swift recharging.
Controlling multiple devices at once is as easy as con-
trolling just one single device, thanks to the Super
Device features. The Device+ tab in Control Panel
enables users to easily control or set up multi-device
collaboration with other devices, such as the HUAWEI
FreeBuds, HUAWEI MatePad and HUAWEI MateBook. 

For example, users can tap on the HUAWEI MatePad
icon to activate Smartphone-Tablet Multi-screen
Collaboration; tap the HUAWEI MateBook icon for
Smartphone-PC Multi-screen Collaboration or tap the
HUAWEI FreeBuds icon to seamlessly switch their audio
output to their Huawei earbuds. Moreover, the trusted,
innovative and secure AppGallery is available on the
HUAWEI P50 where users can download a wide range
of high-quality apps.

With the Distributed File System, HUAWEI P50 can
also function as a wirelessly connected external storage
unit for the PC, meaning you can access the files you
want more easily than ever before.  Huawei has always
been an innovator, inventor and mentor in the world of
smartphones, and the HUAWEI P50 Series is a testimo-
ny to its commitment to visionary productions. 

ABK Kuwait-Egypt 
records solid profit 
of EGP 551 million 
KUWAIT: Al Ahli Bank of Kuwait-Egypt (ABK-
Egypt), one of Egypt’s fastest growing banks,
announced very positive results for the first quarter of
2022, with a Net Profit of EGP 551 million, which
reflects the immense growth in the volume of business
carried out by the Bank since entering the Egyptian
market. According to the Bank’s announced results for
the first three-month period ended 31 March 2022,
ABK-Egypt’s Net Interest Income increased by 23%,
reaching EGP 603 million compared to EGP 490 mil-
lion over the same period in 2021. 

Net Operating Profit increased by 33%, amount-
ing to EGP 478 million, compared to EGP 360 million
over the same period in 2021. Profit before tax stood
strong at EGP 698 million. The Bank’s Total Gross
Loans Portfolio increased by 10%, reaching EGP 30
billion, compared to EGP 27.4 billion at the end of
2021. Total Customer Deposits witnessed an increase
of 7% to reach to EGP 51 billion, compared to EGP
48 billion, and Total Assets also increased by 7% to
reach EGP 61 billion compared to EGP 57 billion in
December 2021.

ABK-Egypt has succeeded in doubling its market
share since the completion of the acquisition in 2016,
which is clearly evident in the positive financial results
that the Bank continuously achieves. These results
reflect the Bank’s exceptional performance over the
past period to achieve sustainable growth. This repre-
sents clear evidence of ABK-Egypt’s strong growth
strategy in the Egyptian market that is based on pru-
dent management methods and ambitious aspirations
on both local and regional levels.

Commenting on the results, Ali Marafi, Chairman
of ABK-Egypt, said, “ABK-Egypt’s strategy is based
on sustainable and balanced growth in the Egyptian
market, where we are relentlessly working to main-
tain by strengthening and developing our banking
services and the efficiency of our staff to ensure we
provide our customers with a distinctive banking
experience.”

Marafi also expressed his appreciation for all
endeavors taken by the Egyptian Government and the
Central Bank of Egypt (CBE) as well as their constant
keenness to provide guidance with all means of sup-

port, adding, “Our Board of Directors, Shareholders,
Executive Management, and clients’ trust and loyalty,
together with our employees’ diligence and devotion,
were the reason behind our success.”

Khaled El Salawy, CEO and Managing Director of
ABK-Egypt, stated: “The Egyptian banking sector is
witnessing continuous developments that require us to
exert more effort, which every member of ABK-
Egypt’s family succeeds in delivering in line with an
integrated strategy that we developed in 2020.
Certainly, the world is going through a difficult period
in which the economic burdens are growing dramati-
cally, and without our full readiness at all levels, we
would not have been able to maintain our growth rates
in profits and expand our market share during these
challenging circumstances.”

“Our positive results during the first quarter of this
year confirm the effective role played by the Bank in
supporting the Egyptian economy through a strategy
based on achieving strong growth rates on all financial
indicators, which contributes to strengthening our
position as one of the leading banks in Egypt”, added
El Salawy.

El Salawy concluded, “In 2022, we look forward
to expanding our presence in the market through
intensifying our focus on service excellence, explor-
ing new customer segments, offering innovative
products that cater to our clients’ needs, in addition
to investing in ABK-Egypt’s technology infrastruc-
ture, in the hope of conforming to the national goal
of digital transformation.”

This continuous success achieved by Al Ahli Bank
of Kuwait-Egypt is based on offering a wide variety of
products and services that are specifically designed to
meet the growing needs of its customers. In 2022, the
Bank will continue its commitment to promoting finan-
cial inclusion, availing financial products and services
to all segments of society, whilst continuing to focus
on supporting the SME sector, given the importance of
this vital sector in the growth of the local economy. 

IKEA announces 
the winner 
of Raffle Draw
KUWAIT: IKEA Al Homaizi is excited to announce
the lucky winner of IKEA’s second Raffle Draw, Dalal
Al Ajmi. The draw has been conducted under the
supervision of the Ministry of Commerce and Industry.
Al Ajmi was granted the KD 10,000 home makeover
prize by Mersad El Aji, the Store Manager of IKEA

The Avenues during a special ceremony in IKEA The
Avenues. The prize consisting of IKEA products and
services, including planning service and delivery &
Assembly. 

Everyonestill has a chance to win the next Grand
Prize of KD 10,000. You only need to spend KD 10 at
any of IKEA Store in Kuwait. Every KD 10 you spend
will give you one entry to the Raffle Draw to win KD
10, 000. The more you shop the more chances to
WIN! What are you waiting for to be the next win-
ner!! Shop at any IKEA at The Avenues, 360, The
Assima Mall, IKEA.com.kw or the IKEA App in
Kuwait. Good luck! For more information, please con-
tact: Ali Husain, Ali@ikea.com.kw - Tel. :  +965
1840408 - Mob.: +965 97223513.

Ali Marafi Khaled El Salawy

US consumers 
remain resilient 
even as prices rise
NEW YORK: US consumers continued to increase
spending in April, remaining resilient in the face of accel-
erating inflation, but retail giant Walmart still saw a big hit
to its bottom line due to rising costs, according to reports
released Tuesday. Home Depot, however, benefitted from
the ongoing spending spree, reporting higher profits and
a better outlook for the year. The reports come amid ris-
ing fears of recession in the wake of a 40-year peak in
inflation that has prompted the Federal Reserve to raise
borrowing costs aggressively to cool the economy and
tamp down price pressures.

The healthy US consumer has underpinned the strong
recovery in the world’s largest economy following the
slowdown in the early months of the COVID-19 pandem-
ic, but the surge in demand also has strained supply
chains and helped push inflation to its fastest rate since
the early 1980s. Fed Chair Jerome Powell said Tuesday
the central bank wants to see slowing growth and “clear”
evidence inflation is coming down before it pulls back on
efforts to cool the economy, and acknowledged that it
may be a “bumpy” ride that would inflict some pain.

Consumers haven’t pulled back yet, and US retail sales
rose 0.9 percent in April, boosted by a rebound in auto
sales and increases in other categories, including elec-
tronics, home furnishings and restaurants, according to
Commerce Department data. The report “is encouraging
because it shows consumers are taking higher prices in

stride and remain resilient,” said Jack Kleinhenz, chief
economist of the National Retail Federation.

But prices continue to rise, and the cost of gas at the
pump hit a record in May as the war in Ukraine pushes
oil prices higher. “Consumers’ tolerance to high inflation
will continue to be tested and the renewed spike in gaso-
line prices, along with tighter financial conditions, will
weigh on households’ willingness to spend on big-ticket
items,” said Kathy Bostjancic, a chief US economist at
Oxford Economics. The Fed has gone to battle to try to
cool price pressures, announcing earlier this month the
biggest interest rate increase since 2000.

Powell said reducing inflation is critical, which means
bringing down red-hot demand more in line with supply,
and additional sharp rate hikes are “on the table” in June
and July. “What we need is to see... growth moving down
from the very high levels that we saw last year, moving
down to a level that’s still positive,” Powell said at an
event with The Wall Street Journal. And if that doesn’t
happen, “then we’ll have to consider moving more
aggressively,” he said.

Labor, fuel costs rise 
Walmart executives pointed to a series of cost hits

that converged in the quarter ending April 30, as the
retail giant reported a 25 percent drop in profits to $2.1
billion - $1.30 a share, below the $1.48 expected by ana-
lysts-as revenues rose 2.4 percent to $141.6 billion.
Walmart raised its full-year sales forecast slightly but
lowered its profit forecast. It now expects earnings per
share to fall one percent after previously projecting an
increase in the mid-single digits. The company cited
higher labor costs and a spike in energy costs when the
Russian invasion of Ukraine sent oil prices soaring.
Another obstacle was a March fire that destroyed a
warehouse in Indianapolis, Indiana.

Walmart US President John Furner said the company
is seeing a “wide range” of responses from shoppers to
the rise in prices. While there is continued strong demand
for pricey items such as game consoles and outdoor
grills, he said some consumers are moving away from
brand names in favor of Walmart’s own branded goods,
which are lower-priced. “We need to do more to control
costs, to make sure we can provide good value for our
customers,” Furner said on an earnings conference call.

Investing in homes 
In contrast, Home Depot raised its outlook after

reporting that first-quarter profits rose two percent to
$4.2 billion on a four percent increase in revenues, as
executives with the home-improvement chain said con-
sumers appeared to take higher prices in stride. The
spending has been propelled by a strong trend toward
increased investment as homes increase in value, accord-
ing to Chief Financial Officer Richard McPhail. Walmart
shares plunged 11.4 percent, while fellow Dow member
Home Depot rose 1.7 percent. — AFP

SAN FRANCISCO: Customers line up to buy hot dogs at
Nathan’s Hot Dogs in San Francisco, California.
According to the US Bureau of Labor Statistics, the
Consumer Price Index fell slightly.— AFP


