
DUBAI/KUWAIT: Zain Group, the leading mobile
telecom innovator in seven markets across the
Middle East and Africa, announced that it has been
awarded the ‘Best Telco Operator’ accolade for
2022 at the prestigious Telecoms World Middle
East Awards event held in Dubai, UAE on 24 May.

Impressively, ZainTech, Zain Group’s one-stop
digital and ICT solutions arm driving the transfor-
mation of enterprises and governments across the
region, was recognized with the ‘Best Digital
Service’ award. ZainTech provides a center of
excellence and managed solutions across multiple
ICT verticals including cloud, cybersecurity, big
data, IoT, artificial intelligence, smart cities, drones,
robotics, and emerging technologies.

These latest awards were bestowed on Zain by a
panel of expert judges assembled by Terrapinn, the
organizers of the prestigious annual Telecoms
World Middle East Conference and Awards. The
event recognizes outstanding performance in key
telecom-related areas throughout the Middle East
and shines a spotlight on leading players who have
contributed to making the sector one of the most
dynamic globally.

Zain’s selection as this year’s ‘Best Telco
Operator’ is a result of a combination of factors
related to the successful implementation of its val-
ue-creative ‘4Sight’ strategy that among many
advances, has resulted in the company’s brand valu-
ation by the Brand Finance Middle East reaching
$2.4 billion, an increase of 9.6 percent (over $211
million) year-on-year in its AA+ brand rating.

Zain’s value creation has been driven by tangible
developments, including talent development incor-
porating its Diversity & Inclusion program; heavy
investment in 4G, 5G and Fiber network upgrades;
and digital innovation including the creation of
ZainTech, Zain Global Connect, Dizlee API platform,
Zain Esports, ZainCash, Tamam and Yaqoot (Saudi
Arabia) and Oodi (Iraq). Notably, the company’s
corporate sustainability programs including climate
initiatives, eye-catching marketing, and social media
campaigns have continued to capture hearts and
minds across the region. 

Commenting on the ‘Best Telco Operator’ and
‘Best Digital Service’ recognition, Bader Al-Kharafi,
Vice-Chairman and Zain Group CEO said, “The
successful implementation of our ‘4Sight’ strategy is
creating value for all stakeholders and fulfilling our
brand promise of unlocking opportunities for cus-
tomers, enterprises, and the government entities we

serve. This recognition rewards the dedication and
passion of every Zain employee who despite the
challenges of the pandemic, have remained profes-
sional and focused on continuing to offer exemplary
service throughout.”

Al-Kharafi added, “It is a great honor for
ZainTech to be recognized at such an early stage of

its regional expansion strategy. The ZainTech team
has an explicit mission to support enterprises and
government entities in their digital transformation
and performance journeys, offering the best expert-
ise, products, and services in the business.”

Zain’s successful ‘4Sight’ strategy continues to
gather momentum. It is centered on evolving the
company’s core telecom business to maximize value
and build on its many strengths. The company is
selectively investing in growth verticals beyond tra-
ditional mobile services to support Zain’s vision of
becoming a leading ICT and digital lifestyle
provider. 

ZainTech is a key pillar in the evolution of Zain
Group’s core telecom business, empowering Zain
Business in key markets with a comprehensive
range of quality enterprise offerings, expertise as
well as wide partner relationships. ZainTech lever-
ages Zain’s global reach, unique regional footprint,
and infrastructure across operations in Kuwait,
Saudi Arabia, Bahrain, Jordan, Iraq, and the UAE, as
well as in other key markets in the Middle East.
Group-wide, Zain’s B2B offerings witnessed 19 per-
cent year-on-year revenue growth during 2021.

As Zain evolves into a leading digital lifestyle
provider to create lasting value for society, it
remains committed to delivering positive results for
shareholders and other stakeholders. The company
is also consistently investing significantly in improv-
ing customer experience, providing more digital
channels than ever before and allowing customers
greater accessibility, simplicity, and freedom to
manage their accounts, buy new services, pay bills,
and more. 

From a corporate sustainability perspective, Zain
has transitioned the business to advance its agenda
and set in place key performance indicators with the
aim of developing a more structured and measured
approach for all its markets. In January 2022, for
example, Zain was upgraded to A- in the ‘CDP Score
Report - Climate Change 2021’, becoming the high-
est ranked and only telecom operator in the Middle
East and Africa to achieve this positive rating with
respect to its efforts to address climate change. 
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After wheat, 
India caps 
sugar exports
NEW DELHI: India said it has capped sugar
exports to safeguard its own supplies and ease
inflation, days after a ban on wheat shipments sent
global prices soaring in the wake of the Ukraine
war. The world’s largest sugar producer and number
two exporter after Brazil said on Tuesday that ship-
ments would be limited to 10 million tons for the
current marketing year to September.

The decision was taken “with a view to maintain
the domestic availability and price stability during
the sugar season,” the food ministry said in a state-
ment. Sugar exports are forecast to hit a record
high this marketing year, with contracts signed for
around nine million tons, and 7.8 million tons
already shipped, it said. Citing inflation and its own
food security needs, in mid-May India banned any
new wheat exports without government approval
after the hottest March on record-blamed on cli-
mate change-hit harvests.

Although India is a marginal player on the glob-
al market, the move sparked a further surge in
already-soaring global food prices since Russia’s
February invasion of agricultural powerhouse
Ukraine, which previously accounted for 12 per-
cent of global exports. The decision also stoked

fears of growing protectionism in the wake of the
conflict. The export ban also left hundreds of thou-
sands of tons of wheat stranded at a major port in
western India, with long lines of thousands of
trucks waiting to unload. Authorities stressed that

government-to-government requests for wheat
from other countries reeling from record high
prices would be permitted. Elsewhere in Asia,
Indonesia temporarily halted palm oil exports and
Malaysia banned chicken exports. — AFP 

KOLKATA: Workers load sacks of sugar onto trucks in this file photo.

Zain Group Chief Communications Officer 
Mohammad Abdal receives the awardZainTech CEO Andrew Hanna receives the award

Billionaires 
promote CO2
removing schemes 
PARIS: The boss of NetZero still can’t believe
his start-up has won a million-dollar prize from
Elon Musk to improve ways of sucking cli-
mate-heating carbon dioxide (CO2) from the
air. “That’ll fund a year of R&D (research and
development)... or two-thirds of a factory,”
Axel Reinaud told AFP.

The XPrize Carbon Removal competition,
set up by the billionaire Tesla boss, is a
response to the scary conclusion reached by
the world’s top climate scientists. However
quickly the world slashes man-made green-
house gas emissions, it will still need to extract
CO2 from the air and oceans to avoid climate
catastrophe, the UN’s Intergovernmental Panel
on Climate Change (IPCC) said in April.

Today, CO2 removal is a necessary weapon
in the battle to stop global heating accelerating
beyond a point of no return. Technology to do
so exists but remains prohibitively expensive.
It also needs to be ramped up significantly to
make a dent in the 40 billion tons of CO2 the
world emits each year.

So private-sector giants are stepping in to
kick-start research, as they did with vaccines
and the first aeroplanes. The $100-million (93-
million-euro) XPrize initiative is a bid to foster
low-cost solutions for sucking up huge quanti-
ties of CO2 every year and stocking it forever.

The top prize will be announced in 2025.
NetZero has already scooped up one of the

15 early-stage awards for an astute economic
model. It burns farm waste, which contains
CO2, and turns it into “biochar”, a kind of “car-
bon dust” used to enrich the soil. The heat
generated by burning is captured to generate
renewable electricity, which is sold to the grid.
In all, NetZero says it can remove a ton of CO2
for just a few dozen dollars.

In North America, companies like Alphabet,
Meta, McKinsey, Shopify and Stripe have
agreed to invest $925 million in fostering car-
bon removal schemes between now and 2030.

The First Movers Coalition, an alliance of
some 50 firms from sectors where emissions
are hard to reduce such as aviation, shipping
and cement, has also committed to financing
carbon removal technology.

Today, research on removing carbon
from the atmosphere is conspicuous by its
near-absence.

The process is “extremely difficult to man-
age”, French science historian Amy Dahan told
AFP. “Musk’s idea is to give this field of
research a higher profile,” she explained. This
is a tried and tested method. —AFP

British retailer 
Marks & Spencer 
exits Russia
LONDON: British clothing-to-food retailer Marks
and Spencer on Wednesday announced a full exit
from Russia following the country’s invasion of
Ukraine. After halting product shipments to Russia
at the start of March, Marks and Spencer said it had
decided “to fully exit” its Russian franchise run by
Turkish conglomerate Fiba Group. The exit, plus
disruption to M&S operations in Ukraine run also
by franchisee Fiba, is costing the British company
£31 million ($39 million, €36 million).

“Unfortunately, our Ukrainian business has also
been partially closed as a result of war impacts, and
we are working with our partner to reopen as and
when possible,” the company added in a statement.

An M&S spokeswoman confirmed to AFP that the
group’s “brand will no longer be used in Russia”. Its
exit from Russia comes also after Marks and Spencer
last year shut more than half its stores in France as
Brexit affected supplies of fresh and chilled products.
M&S on Wednesday said it had taken a charge of
£10.3 million following the French shakeup.

It had blamed the move on “supply chain com-
plexities” following Britain’s formal exit from the

European Union at the start of 2021. M&S on
Wednesday added that the group swung back into
profit during its last financial year, or 12 months to
the start of April. It was heavily boosted by strong
sales online in Britain and abroad.

Ahead, M&S pointed to “difficult and unpre-
dictable headwinds” owing to ongoing fallout from
the pandemic in addition to geopolitical and eco-

nomic uncertainties. The company said a cost-of-
living crisis caused by soaring inflation would hit
sales growth. The update also marked the end of
Steve Rowe’s time as chief executive.

The group had already announced that he would
step down after six years, making way for a new
joint CEO team of current M&S executives Stuart
Machin and Katie Bickerstaffe. —AFP

LONDON: A Marks and Spencer outlet in London.

Bader Al-Kharafi: Successful implementation of
‘4Sight’ strategy creating value for all stakeholders
and fulfilling our brand promise of unlocking oppor-
tunities for customers and communities we serve. 


