
WASHINGTON: US new home sales plunged in
April to their lowest in two years, even as prices
continued to climb, according to government
data released Tuesday, as would-be buyers felt
the heat of soaring inflation and rising interest
rates. Home sales have been booming through-
out the COVID-19, but with inflation at its high-
est since the early 1980s, the Federal Reserve
has begun raising interest rates aggressively to
cool the economy, which is pushing borrowing
costs higher.

Sales of new single-family homes fell 16.6 per-
cent in April to an annual rate of 591,000, season-
ally adjusted, the Commerce Department report-
ed, the lowest rate since April 2020. The decline
was far worse than analysts had projected, and
compounded by the downward revision to the
sales figures for March.

“It’s pretty scary,” said Gregory Daco, chief
economist at Ernst & Young. “I was expecting a
decline, but not this steep a drop,” he told AFP,
noting that new home sales had slowed for the
fourth consecutive month.

All regions saw sales fall sharply, though the
South saw the steepest decline. Last month’s sales
pace was a 26.9 percent drop compared to April
2021, the report said. However, even amid higher
borrowing costs that are cooling demand from
homebuyers, prices continued to rise in April,
reaching a median of $450,600 from $435,000 in
the prior month.

The popularity of remote work as well as
increased household savings during the pandemic
prompted many families to move out of congested

urban areas and purchase larger houses or vaca-
tion homes.

The surge in demand sent prices soaring as
potential homebuyers competed to snap up prop-
erties-even paying cash-in an increasingly tight
market hindered by global supply chain snarls that
held back new construction.

‘Recession warning’ 
Home sales are a key driver of activity, spurring

sales of many categories of goods, including fur-
niture and appliances, so a slowdown could have
broader effects on the economy, economists say.

“The April drop for new home sales is a clear
recession warning,” said Robert Dietz, chief econ-
omist at the National Association of Home
Builders (NAHB). “While the nation needs addi-
tional housing, home sales are slackening as tight-
ening monetary policy continues to put upward
pressure on mortgage rates and supply chain dis-
ruptions raise construction costs.”

As the sales pace dropped sharply, the supply
of new homes on the market rose last month,
jumping to a nine months’ supply from 6.9 months
in April, the report said. Existing home sales have
also slowed over the past several months, falling
2.4 percent in April, the National Association of
Realtors (NAR) reported last week.

The average rate on a 30-year, fixed-rate
mortgage was 4.98 percent in April, up from 4.17
percent in March, and far above the 2021 average
of 2.96 percent, according to Freddie Mac.

“Higher mortgage rates and lofty prices are
making housing more expensive, particularly for

first-time buyers,” said Oren Klachkin, the lead
US economist at Oxford Economics. “Looking
ahead, income gains won’t keep up with rising
borrowing costs and elevated home prices, push-

ing down affordability and pressuring home
sales.” “Builders will add to the housing stock, but
not sufficiently enough to meaningfully tilt hous-
ing market dynamics in favor of buyers.”  —AFP

57 shortlisted 
for Deliveroo
Restaurant 
Awards in Kuwait
KUWAIT: Food lovers
across the country
have voted for local
favorites to be select-
ed as finalists for
Deliveroo’s first-ever
Restaurant Awards in
Kuwait. The shortlist
of restaurants has
been revealed today
after the first round of
voting saw thousands
votes cast across the
country, resulting in 57 restaurants shortlisted
to three finalists in each category. 

Deliveroo Kuwait’s Restaurant Awards will
put a spotlight on the very best of what the
country’s restaurants have to offer, bringing
together a host of culinary talent from across
Kuwait. The public now has until 30 May, 2022
to cast their vote and help their favorite local
restaurant emerge victorious, with the winners
announced at Deliveroo’s virtual awards cere-
mony on 9 June, 2022.

Deliveroo is encouraging restaurants and
customers to vote and tune in to see who will
take home the 19 trophies, including the covet-
ed Restaurant of the Year Award. Below is the
list of restaurants that have made it to the Top
3 for each category:

Seham Al-Husaini, General Manager at
Deliveroo Kuwait, said: “We are incredibly
excited to witness the amazing feedback on
Deliveroo Kuwait’s first annual Restaurant
Awards! We are proud to be the first food
aggregator to launch an initiative like this in
Kuwait, and we can’t wait for our partners to
get the recognition and accolades they
deserve. We encourage everyone to start vot-
ing for their favorite restaurants, and to tune in
on 9 June when we will announce the win-
ners.” Deliveroo encourages customers to vote
for their local favorites in this final stage. To
vote, go to the Deliveroo Restaurant  Awards
https://kw.deliveroorestaurantawards.com/.

Data a clear recession warning, say experts

US new home sales fall sharply in 
April as prices continue to climb

FALLS CHURCH, US: In this file photo, a home under construction in a new housing development in Falls
Church, Virginia. US new home sales plunged 16.6 percent in April, even as prices continued to climb, accord-
ing to government data released on May 24, 2022. —AFP

Gulf Bank 
sponsors INJAZ 
Kuwait event 
KUWAIT: As part of its continuous support for local
youth, and in commitment to a partnership that is in its
17th consecutive year, Gulf Bank announced it is a
main sponsor of this year’s INJAZ Kuwait “Company
Program” competition. The annual competition is set to
take place on May 27-28, and will culminate with the
announcement of the best student project.

The Company Program is extremely popular among
local high school and university students, as it provides
an unprecedented opportunity for students to practice
establishing and managing companies, from develop-
ing a business idea to conducting feasibility studies,
selling shares, working as management teams, devel-
oping business plans, producing and selling products
and services and eventually liquidating the company
with profit/loss statements. During the first day of the
competition, students will have their projects evaluated
by a jury that will include Gulf Bank’s Head of
Investment Management, Dalya Al-Qassem. On the
second day, the winners will be announced, with the
winners also having the opportunity to participate in
the annual INJAZ Al-Arab competition and compete
with other budding entrepreneurs from all over the
Arab world.

This year’s contestants
At the university level, four companies will be com-

peting this year: “Tvarodeco,” a project by Algonquin
University students, is a platform that promotes the
services of local freelancers; “My Bag,” by ACK
University students, is a company designed to help
freelancing students, young professionals and workers
organize and work remotely; “Ttryzabeel,” by Ktech
students, is a smart wastebasket; “G Pharmacy,” by
Box Hill College students, is designed as a government
application that links Kuwait’s pharmacies with hospi-
tals and clinics.

Four secondary education and high schools will
also be competing this year: “Step,” a project by the
New English School, is designed to fight obesity,

while the American Cultural Academy has submitted
three projects: “Active,” a project designed to
advance youth financially and intellectually, “Eco
International,” a company that produces a
biodegradable vegetable mask made from abaca, and
“Envo Char,” a company that is introducing an envi-
ronmentally friendly fertilizer.

Local entrepreneurship
On this occasion, the Manager of Corporate

Communications at Gulf Bank, Lujain Al-Qenaei, said:
“We are proud of our longstanding partnership with
INJAZ Kuwait, as it is a partnership that is supporting
future generations of youth from local high schools
and universities, providing them with the skills
required by today’s labor market, and paving the path
of entrepreneurship.”

She pointed out that both local and global market
requirements are changing rapidly, emphasizing the
importance of Gulf Bank’s strategic partnership with
the INJAZ Foundation in providing local youth with the
support and expertise they will need to ensure their
competitiveness in the market.

She also explained that Gulf Bank’s volunteer team
played a major role in guiding and assisting competing
youth at all stages of their projects. This year, Gulf
Bank’s team also provided mentorship programs and
mock interviews to Kuwait University and Box Hill
College students.

Al-Qenaei also emphasized Gulf Bank’s keenness to
support and develop professional work skills among
local youth as part of its social responsibility program,
heading various educational initiatives throughout the
year that have a sustainable impact on the lives of
youth and society.

Laila Al-Mutairi, the CEO of INJAZ Kuwait, added
that the faith of private sector institutions, companies
and supporting bodies in these initiatives is one of the
drivers behind the continuity and success of the INJAZ
Kuwait Foundation. Al-Mutairi noted that their part-
nership with Gulf Bank is an extraordinary one, as it is
a strategic partnership that has extended over multiple
years. Gulf Bank is considered a primary supporter of
the foundation’s activities, regularly providing volun-
teers at INJAZ events and participating in training
programs for students.

She added that INJAZ Kuwait has trained more
than 100,000 male and female students across various

training programs that aim to refine youth skills in
three areas: workplace readiness, entrepreneurship,
and financial literacy. Al-Mutairi also noted that INJAZ
Kuwait continues to look forward to providing local
youth with the necessary skills and preparation needed
to face any challenges the future may hold.

The Company Program is a distinctive program
held by INJAZ Kuwait for high school and university
students as part of students’ academic curriculum. The
program provides students with an outlet for untapped
creativity and business intelligence, and is designed to
encourage students to experiment with their economic
and commercial skills. Under the supervision of a vol-
unteer mentor from the private sector, students get
hands-on experience across the entire lifecycle of a
startup business.

Gulf Bank’s vision is to be the leading Kuwaiti Bank
of the Future. The Bank is constantly engaging and
empowering its employees as part of an inclusive and
diversified workplace in recognition of every employ-
ee’s role in delivering customer excellence and serving
the community at large. With its extensive network of
branches and innovative digital services, Gulf Bank is
able to give its customers the choice of how and where
to conduct their banking transactions, all while ensur-
ing a simple and seamless banking experience.

Gulf Bank is committed to maintaining a robust sus-
tainability program at the community, economic, and
environmental levels through sustainability initiatives
that are strategically selected to benefit both the coun-
try and the Bank. Gulf Bank supports Kuwait Vision
2035 “New Kuwait” and works with various parties to
achieve it. 

Financial literacy 
key to financial 
inclusion at WEF
DAVOS: Financial inclusion remains the first step towards
personal and business wellbeing and is a pre-requisite to
meet several goals under the UN’s Sustainable Development
Goals. Despite this, over half the world is yet to gain equi-
table access to finance and this remains one of the biggest
challenges facing the world today. The World Economic
Forum, which is driving forward the agenda of stakeholder
capitalism, has consistently focused on financial inclusion
and the role it plays in helping communities thrive. 

This all-important topic was a subject of discussion on
the second day of the ongoing WEF at Davos, with several
global stakeholders convening to discuss this issue. HM
Queen Maxima of the Netherlands opened the session
raising a question on the need for public and private stake-
holders to fully understand the purpose of financial inclu-
sion and evaluate how it can result in better financial health
of an individual. 

Karabo Morule of Capital Art, South Africa, brought up
the subject of financial literacy as a key element of driving
better use of access to finance. Her call for financial literacy
finds relevance in various research studies which show a
significant correlation between financial inclusion and finan-
cial education. In fact, developing countries today report a
financial literacy level of as low as 30 percent compared to
the average of 60 percent in developed economies.

Against this background, Morule spoke of how financial
literacy would encourage people to invest in insurance,
especially among the underprivileged and marginal groups.
Her thoughts on connecting the underprivileged with pru-
dent products was echoed by Adeeb, whose company, LuLu

Financial Holdings, is involved in the cross-border remit-
tances and micro-loans segment. With over 1.1 billion people
worldwide locked out of formal financial channels due to
lack of a verifiable identity, Adeeb took the examples of
India’s Aadhar scheme and UAE’s Wage Protection Scheme
to drive home the need for better traceability of consumer
spending. According to him, this is important to complement
awareness about products suited to the needs of the under-
served. Adeeb also suggested that while digitization has its
inherent benefits, financial institutions should remember the
emotional aspect at the grassroots level and accordingly
bring in a personalized touch to their services to ensure last-
mile consumers are on boarded efficiently.

Gelsomina Vigliotti of the European Investment Bank,
which works with several developing economies on grass-
roots level projects, further mentioned that access to finance
should come with adequate skill training & development so
that the money is utilized properly. Merely gaining financial
access doesn’t guarantee growth but having a strong busi-
ness case to deploy it makes the difference, she added. 

Andre Soelistyo of GoTo Indonesia asked for greater
public-private involvement to drive down the cost of moving
money to zero. According to him, this is necessary to build
sustainable solutions that can get people to utilize financial
products suited to their wellbeing. He spoke of how his com-

pany was able to leverage the potential of digital solutions
during the pandemic to onboard millions of motorbike riders
in Indonesia, thereby giving them access to the market
opportunity.

Central to this point of digitization, the conversation
also touched upon various aspects of cyber fraud, espe-
cially with digital newbies having little awareness of the
security involved. Globally, cybercrime is up by 600 per-
cent as more people move online, with 67 percent of finan-
cial institutions reporting an increase in cyber-attacks over
the past year.

Against this backdrop, Francois Villeroy de Galhau,
Governor of the Bank of France, admitted that while this is a
concern, there should not be a trade-off between digitiza-
tion and regulation in the march towards greater financial
inclusion. He expected stakeholders to work together so that
both grow in tandem with the demand. He was also vocal
about the need to bring in gamification elements into finan-
cial literacy campaigns, suggesting strongly that financial lit-
eracy cannot be done in isolation.

The conversation, which was moderated by Faisal Islam,
Economic Editor of BBC, also touched upon several suc-
cessful case studies from developing economies such as
the UAE, India, Bangladesh, Indonesia and South Africa
among others. 
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