
BRADFORD, UK: On an overcast morning in
Bradford, northern England, a steady stream of
locals arrive at a foodbank to collect produce
parcels described as “a lifesaver” during the worst
cost-of-living crisis in a generation. Bradford
Central Foodbank is helping twice as many people
compared to pre-pandemic, as spiraling prices for
energy, food and other basics leave a growing
number of Britons struggling.

“The numbers since I’ve been a volunteer have
only multiplied and I can only see it getting
worse,” said Karl Carroll, 33, who has relied on the
parcels since 2019 and is now volunteering at the
foodbank.

“I’ve barely got £40 ($50, 47 euros) by the time
I’ve paid everything out, so I imagine families are
struggling in more ways,” he said. Simon Jackson,
43, an unemployed former supermarket worker
who is accessing long-term government sickness
benefits, has been a foodbank user since February.

“It is a tougher time at the minute... the cost of
living’s skyrocketed to a point of we’re having to
use foodbanks a bit more,” he said. Jackson cur-
rently gets around £900 a month in various gov-
ernment support payments but, like Carroll, once
his bills are paid, there is little left over for food.

Rising prices are exacerbating the situation.
“Places like (this) here in Bradford are a life-
saver. They can really help balance your deci-
sions-sometimes between the heating and eat-
ing,” he said.

Survival 
One of the clearest signs of the crisis is the

surge in foodbank use. The Trussell Trust charity
says its more than 1,400 affiliated sites handed out
2.1 million parcels in the past year — 830,000 of
them to children-in a 14 percent increase on pre-
pandemic levels.

Its central Bradford operation is hosted three
days a week by a local church organization, and
can supply people with only three parcels within
six months to manage demand. They contain basics

such as cereal, tinned soup, meat and fish, pasta,
sauces, vegetables, biscuits, sugar, tea and coffee.

Started in 2011, it is one of around 30 free food
providers now in the city of just over half a million
residents, and currently helps around 1,000 people
a month, said manager Josie Barlow.

Greater Bradford’s populat ion-the s ixth
biggest metropolitan area in England-is the fifth
most income-deprived and sixth most employ-
ment-deprived nationwide, according to the gov-
ernment’s last poverty index published in 2019.
That leaves it particularly vulnerable in the cur-
rent climate.

“It’s people that are on the lowest incomes
that’ll suffer the most... they have to buy the essen-
tials but they’re the things that are really going up
by a lot,” Barlow explained.

She greets arrivals with a warm smile and
upbeat energy, directing them to collection tables
as well as welfare, housing and other advisors. “We
want to give a food parcel, but we also really want
to help people with the root causes of their food
crisis,” Barlow noted.

She said they receive “a whole spread of socie-
ty”, which includes working as well as unemployed
people. “You do a budget with people and you’re
like: ‘yeah, you just can’t live on that, can you?’
And there’s no real way out of that,” she added.

“You can’t expect people to live like that, in cri-
sis, just trying to survive in the long-term.”

Winter fears 
The government announced Thursday a new

£15 billion support package aimed at the most vul-
nerable, ahead of an expected 42 percent jump in
energy bills in October-which follows a 54 percent
hike last month. Three-quarters of the money is
directed at government benefits recipients, with a
£650 “cost-of-living payment” to most alongside
£300 for pensioners and an extra £150 for those
on disability support.

But in Bradford, as elsewhere, it cannot allay
fears that worse to come.

The current nine percent inflation rate is pre-
dicted to surge even higher, which would swamp
any additional support. “I’m quite scared by this
winter coming up,” admitted Barlow, noting sum-
mer allows people to get by without heating.

“Come this winter, when you really do need it
on... I just don’t know how people are going to
survive.”

Jackson predicted the biggest squeeze could
come at Christmas, as families in particular grap-
ple with giving presents as well as putting food
on the table.

“It might not be so much for me, because I’m on
my own-I’ll just put an extra blanket on or some-
thing,” he said. “But for those with small kids that

have Christmas presents and other needs... it’s
really going to be tough.” Simone Hillhands, 34, is
one. She has three children aged 10, 13 and 15. One
of them has a disability, which prevents her from
working full time.

Her chi ldren’s school directed her to the
foodbank.

“I need to care for them,” she explained.
Reluctant to reveal too much of her personal cir-
cumstances, Hillhands confided that her sister had
recently been made homeless and the wider fami-
ly’s situation was “really, really hard” with prices
rising. “They’ve gone through the roof... it’s crazy!”
she said, adding that despite the pandemic, “last
year was a lot easier”.  —AFP

S&P maintains
KIPCO’s rating 
KUWAIT: S&P has
maintained its rating of
KIPCO - Kuwait
Projects Company
(Holding) - at BB- and
placed it on
CreditWatch negative
pending the successful
completion of the
merger with Qurain
P e t r o c h e m i c a l
Industries (QPIC). In
its report, S&P high-
lighted the manage-
ment’s engagement
and commitment to major initiatives to ensure
secured funding to service its debt maturities
over the next 12-18 months. It also said that the
pending merger with QPIC would be a highly
transformative event.

Eman Al-Awadhi, Group Senior Vice
President - Corporate Communications &
Investor Relations at KIPCO, said: “In parallel
with the management’s efforts to secure the nec-
essary funding to meet our obligations and main-
tain our financial standing, we continue to work
towards successfully closing the merger with
QPIC. With the due diligence process well
underway, the merger is progressing according
to the set timeline and we are confident that it
will be completed before year-end. In addition to
creating a larger and stronger entity with a
diversified portfolio of assets, the successful
completion of the transaction would enhance
KIPCO’s overall credit profile.” 

Bradford locals rely on ‘lifesaver’ during the worst crisis in a generation

Cost-of-living crisis forces 
more Brits to foodbanks

ABK calls attention 
to safe and 
secure banking
KUWAIT: Al-Ahli Bank of Kuwait continues its
support for the nationwide awareness campaign -
“Let’s Be Aware”, launched by the Central Bank of
Kuwait (CBK) and Kuwait Banking Association
(KBA). The campaign aims to raise awareness about
customers’ rights and duties when dealing with
banking products and services.

The “Let’s Be Aware” is geared towards educat-
ing consumers about the best use of banking prod-
ucts and services. Enhancing customers’ knowledge
of the precautions they must take to preserve their
funds is a key priority. The campaign also helps
users avoid any misuse of banking products and
services, breaching their responsibilities, and utiliz-
ing banking facilities to manage their savings.
‘Diraya’ also provides tips on cyber safety and
security, familiarizing people with special needs
with their rights and services, in addition to clarify-
ing the process for raising complaints about bank-
ing services and products.

The campaign spotlights banks and their role in
providing banking services and highlights clear and
specific policies related to the borrowing process;
types of bank cards and tips for using them; prod-
ucts and services related to investing and saving;
and personal finance. The campaign also aims to

increase financial inclusion awareness to stimulate
monetary and economic stability. 

The rise in e-commerce services coupled with
the rise of applications on smartphones has the
adoption of contactless and digital payments.
Recent studies have shown a continued increase in
the adoption of e-wallets and mobile banking in
2021 in the Middle East. Unfortunately, with this rise
in contactless and digital payments, Kaspersky
Digital Payments Survey experts have noted that
financial Trojan attacks in Kuwait increased by 65
percent in 2021 compared to the previous year.
Customers are prone to cyber-attacks, including
identity theft, phishing, vishing, skimming, and a
host of malpractices at ATMs. 

A component of the ‘Let’s Be Aware’ campaign is
educating customers on safeguarding their details
and protecting themselves from identity fraud. For
instance, banks never request personal information,
including online credentials and passwords, PINs or
the three-digit CVV number. Consumers must
remain alert about fraudulent emails, links, websites
or calls to defend themselves against potential
fraud. 

As ABK is committed to raising awareness about
the importance of safe and secure banking and is
encouraging customers to refresh their knowledge
of online best practices to protect their personal
information against highly deceptive tactics fraud-
sters employ, ABK recommends the following: 

l Do not store any confidential information such
as debit card numbers, credit card numbers, or per-
sonal identification numbers on a mobile phone. 

l Do not write your password on the card or

share it with anyone. This
also applies to the One
Time Password (OTP). 

l Log out of the appli-
cation or the bank’s web-
site once the transaction
is completed.

“Digitalization pro-
vides incomparable con-
venience and access to
banking services for cus-
tomers. However, these
conveniences bring risks
of cyber fraud.
Cybercriminals are con-
stantly looking for vulnerable customers. It is vital
for customers to be vigilant and mindful of their
online habits. Customers must safeguard their
wealth and savings by following and adhering to
certain rules. For instance, avoid answering
unknown calls; handle electronic links with caution
when received unknown recipients; don’t share con-
fidential information such as OTPs, card numbers,
passwords or PINS,” said Loai Muqames, CEO of
ABK - Kuwait.

“At ABK, we continuously invest in enhancing
our technology, process and systems to mitigate
advanced cyber security threats. Raising awareness
is a vital step in this journey, and we are proud to
participate in the country-wide ‘Let’s be Aware’
campaign, educating customers on best practices
when conducting digital transactions. We urge all
customers to be vigilant when conducting banking
transactions online”, added Muqames.
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Volunteers work in the kitchen of Bradford Central Foodbank in Bradford, northern England on May 24,
2022.

Grand Hyper 
opens its 27th 
store in Kuwait
KUWAIT: Grand Hyper, the leading retail network in
GCC opened its 81st branch at Al-Muthanna Street,
Hawally on Thursday. Captain Saad Muhammed Al-
Hamdah along with  Ayyoob Kachery - Regional
Director, MK Aboobacker - Group Director,
Thehseer Ali - Director of Retail Operations,
Muhammed Suneer - CEO,  Rahil Bassim - COO,
Sanin Basim - BDM, Kubera Rao, DGM Operations
and other management representatives and well-
wishers, attended the inaugural ceremony.

Grand Hyper has added yet another feather to
its crown of glory by opening stores at Qatar and
Kuwait back to back on consecutive days as a part
of its aggressive expansion in the GCC region.
Grand currently has 80 outlets in GCC and 26 out-
lets in Kuwait. There are three outlets in Hawally
area at Bin Khaldoon Street, Tunis Street and Al-
Adsani Complex and Al-Muthanna Street
Hypermarket has been inaugurated as the 4th store
in the area and 27th in the country, situated at Block
7, Hawally.

MK Aboobacker, Group Director said “It gives us
much pleasure to open of our 4th outlet in Hawally
region which is yet another milestone achievement
of Grand Hyper. Kuwait has always been the favorite
country for the group and the group has big plans of
expansion just for this country there by recalled as
the most preferred brand partner of any customer
for their domestic purchase at any point of time.”

Ayyoob Kachery, Regional Director said “With
27 stores in count, the vision and mission of the

brand remain focused on unparalleled customer
service and customer delight, there by yielding
equal acceptance by both Kuwaiti nationals and
expats. This has inspired the group to further
expand its reach in Kuwait. Few more projects in dif-
ferent regions of Kuwait are in progress and it will
be completed June-July months, he added.

Mohammed Suneer, Chief Executive officer -
Kuwait region said, “This new store will make resi-
dence of Hawally block 7 a new and convenient shop-
ping experience. And, he expressed his gratitude to
the residence of Hawally region for the support rend-
ing to other three branches located in the region.”

Thehaseer Ali, Director of Retail Operations, Said
“This is indeed a part of our expansion plan with a
vision to have the store presence at every nook and

corner of the country enabling customers to reach
the Grand store for their convenient purchase.”

Rahil Bassim, Chief Operating Officer, said “The
new milestone achieved is just because of the focus
we have in fetching the best products around the
globe under one roof and making it available to the
customers at a much competitive price. Grand
Hyper recently launched their online delivery and
Mobile App to make shopping easier. The applica-
tion is available on both App-store and PlayStore;
he added.  Grand Hypermarket has a strong repu-
tation and trust in Kuwait market as a brand, and
has been working towards extending a strong pres-
ence across the GCC and continues striving
towards being the most preferred retailer among
customers. 

Orascom consortium
signs second phase of 
Egypt’s high-speed rail
CAIRO: Egypt-based contractor Orascom Construction
and its consortium partners Siemens Mobility and The
Arab Contractors have signed a contract with the National
Authority for Tunnels (NAT) to expand the network of
Egypt’s new high-speed rail system to 2,000 kilometres.
The consortium had signed the first phase of the network
covering a 660km line in September 2021. The second
phase, signed on Sunday, comprises two new lines for a
total length of 1,325km. This brings the total network size
to almost 2,000km and creates the sixth-largest high-
speed rail system worldwide, Orascom Construction said
in a statement.

Orascom Construction’s share of the second phase is
$1.2 billion, which brings the company’s total share of all
three lines to $1.8 billion. Siemens Mobility’s share of the
combined contract is Ä8.1 billion ($8.7 billion), the German
transport company said in a separate statement. The proj-
ect is set to elevate Egypt’s entire infrastructure, industrial
and tourism sectors, said Osama Bishai, chief executive of
Orascom Construction. “Our involvement in this landmark
project reaffirms our position as a leading partner of
choice not only on transportation projects, but also on
mega projects as a whole.” —AFP

KUWAIT: Grand Hyper’s 81st branch is being inaugurated at Al-Muthanna Street, Hawally on Thursday.


