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Maria Nissan, an environmental activist and artist, poses with an
installation from plastic waste collected from the streets, in the
Jordanian capital Amman. —AFP photos

Maria Nissan creates an art installation from plastic waste collected
from the streets, in the Jordanian capital Amman.

Maria Nissan sorts out bags used for creating art installations from
plastic waste collected from the streets.

In partnership with Gulf Bank, 3oud.com
is launching OUD Fashion Talks, the
first sustainable fashion conference in

Kuwait. The conference is set to take place
from May 31 to June 1 at the Sheikh Jaber
Al Ahmad Cultural Center and will highlight
the work of a group of international and
Kuwaiti designers, as well as a large num-
ber of fashion investors, interested parties
and specialized journalists. The conference
will be held under the sponsorship of Zain,
Tamdeen, and Ali Alghanim & Sons.

The event will include four discussion
sessions between international and local
designers on fashion and sustainability in
the clothes industry, in addition to an exhi-
bition promoting the participating Kuwaiti
designers’ brands.

During today’s press conference, the
Deputy General Manager of Corporate
Communications at Gulf Bank, Ahmed Al-
Ameer, noted that the fashion industry
plays a major role in the global economy.
Al-Ameer also added that, despite being
one of the largest industries in the world,
the fashion industry is also one of the most
environmentally harmful industries, pro-
ducing 10% of the world’s carbon emis-
sions and polluting the oceans with
microplastics.

He added: “According to global reports,
between 80 billion and 100 billion pieces
of clothing are consumed annually, which
represents 12 or 14 pieces per person. Of
course, the massive production of clothes
leads to substantial environmental reper-
cussions, in addition to the fact that the
fashion industry is the second largest con-
sumer of water on Earth.”

He continued: “These reports expect
that total global fashion waste will reach
148 million tons  by 2030. This is what gave
rise to the idea of sustainable fashion or
environmentally friendly fashion, an emerg-
ing philosophy in the world of fashion
design that aims to find an environmentally
friendly approach to fashion and intro-
duces recyclable, low-pollution, and low-
water consumption textiles. This, of course,
is in addition to efforts to implement ethical
principles in the fashion industry and pre-
vent the exploitation of workers in textile
factories, including giving employees their
fair wages, and providing healthy and safe
working conditions for all.”

Al-Ameer continued: “The idea to
organize a conference on sustainable fash-
ion in Kuwait emerged in light of the back-
drop against which the fashion industry is
currently operating, and as part of Gulf
Bank’s commitment in the importance of
implementing the principles of environ-
mental sustainability. This is also where the
idea to partner with 3oud.com was born, as
3oud.com is one of the most prominent
fashion, beauty and lifestyle websites in the
region.”

On a similar note, Al-Ameer also added
that this year’s conference is an opportuni-
ty to support Kuwaiti talents and fashion

designers, as well as encourage a cultural
diffusion of experiences from world-class
designers, all of which will assist local
designers in keeping up to date with the
latest trends in the world of sustainable
fashion and the clothes industry. The event
also represents an opportunity for Kuwaiti
designers to showcase their creativity to
international designers and investors at the
exhibition that will be held at the same time
as the conference.

Al-Ameer also revealed that Gulf Bank’s
corporate management team will have an
active presence at the conference, and is
set to present advisory and financing serv-
ices to Kuwaiti designers. In doing so, Gulf
Bank is assisting local designers by helping
them to develop their ideas and ensure
their projects have a global reach - all as
part of Gulf Bank’s continuous efforts to
support entrepreneurs and small and medi-
um enterprises.

Zain
On his part, Waleed Al-Khashti, Chief of

Corporate Communications & Relations at
Zain Kuwait, said: “At Zain, we are well
aware of the role of private sector institu-
tions in encouraging the creative efforts of
Kuwaiti youth in the local market, especial-
ly those that provide tangible, added value
to our community, and whose creativity has
had a global reach. Today, I am proud to be
among my fellow sponsors - local, national
companies - to announce our support for
this incredible initiative.”

He stated: “Today, we are proud to

announce that Zain is a main sponsor of the
OUD Fashion Talks event, an event which
will include a diverse program of cultural
activities that will be held in the presence of
international guests who are visiting Kuwait
specifically to attend this conference.
Supporting various initiatives that serve the
sustainability cause and the environment is

a priority and critical issue for all of us.”
Al-Khashti continued: “Zain’s social

message seeks to preserve natural
resources, enhance environmental aware-
ness, and promote every individual’s role in
reducing consumption, implementing recy-
cling, and other sustainable practices that
will contribute to reducing the effects of
climate change.”

He concluded: “I am proud to affirm
Zain’s interest and commitment in support-
ing these meaningful national initiatives.
The Kuwaiti society is full of passionate

and creative youth who have innovative
ideas that provide credible solutions to
local market needs. We are wishing our fel-
low event organizers all the best.”

Ali Alghanim & Sons
Shahad AlSabeeh, Business

Development Manager at Ali Alghanim
and Sons Automotive Company, noted
that Ali Alghanim and Sons was proud to
sponsor this event as it aligns closely with
the company’s belief in supporting events
that highlight the multiple talents of our
local youth - whether they be in the field
of design and fashion or other areas of
society.

AlSabeeh confirmed that Ali Alghanim
and Sons has been sponsoring multiple
conferences and events that support local
youth as part of its social responsibility
program, noting that the company provides
multiple facilities and assistance aimed at
preparing the youth segment with the
skillset to not only overcome challenges,
but also chart their future aspirations.

AlSabeeh praised the role of 3oud.com
website in holding this event, explaining
that the conference will encourage skilled
people in the field of fashion to present
their talents and concepts to conference
participants and international designers,
creating a rich cultural exchange of ideas
and talents.

AlSabeeh noted that she hoped that the
designers would come up with design
ideas that are environmentally friendly and
low on pollution, pointing out that fashion

is an industry with plenty of room for inno-
vation and renewability. Fashion designers
are famous for translating various color
schemes and raw materials into a modern
design that reflects cultural trends in a
beautiful and sophisticated manner.

AlSabeeh thanked everyone who helped
to make this conference a reality, noting
that she hoped to witness the participation
of Kuwaiti designers who are set to put
their creative ideas and talents on display.

Tamdeen Group
Muath Al Roumi, General Manager of

Corporate Marketing Group at Tamdeen
Group, said, “At Tamdeen Group, we are
pleased to be a supporter and partner of
this youth initiative. OUD Fashion Talks
aspires to start a much-needed dialogue on
the importance of sustainability in the
world of local and regional fashion, creat-
ing bridges between local talent and inter-
national designers.”

He continued: “This initiative emerged
with the aim of creating a platform to
empower designers in Kuwait and the
region, highlighting their talents and skills,
and giving them the opportunity to present
their creative ideas to the most prominent
names in the world of fashion and design.
We are proud to see that sustainability will
rightfully be the theme of the event, and we
look forward to discussing the challenges
and opportunities surrounding sustainable
fashion. We are excited to support this
conference as a starting point to create
local change and keep pace with global
developments in this field.”

Al Roumi also noted, “Tamdeen Group
has long been a pioneer in project devel-
opment in Kuwait and the region, with mul-
tiple shopping centers and retail outlets
under the Group’s umbrella. Therefore,
supporting this conference falls under our
social responsibility program, and high-
lights the importance of institutional and
community partnerships in developing and
consolidating the culture of sustainable
fashion among all members of our society
and bringing about the necessary change
in this sector.”

In conclusion, Asma Al-Mulla from the
management team OUD Fashion Talks, not-
ed that OUD Fashion Talks is the first con-
ference of its kind in Kuwait, consisting of
a series of discussions with experts in the
fashion industry who have shaped the fash-
ion world in Kuwait and the region.

The objectives of the conference are to
engage the public on vital topics, including
the growth of the sustainable fashion
industry. The discussions aim to create a
bridge between Kuwait and the interna-
tional fashion world, allowing participants
to delve into the topic of sustainability and
learn about the challenges and opportuni-
ties of the sustainable fashion industry. The
conference aims to create an integrated
creative community, as well as encourage
investment in local and regional creators

Organized by 3oud and in partnership with Gulf Bank, and under the sponsorship of Zain, Tamdeen Group, Ali Alghanim & Sons

l Ahmed Al-Ameer: We seek to consolidate our sustainability initiatives, and maximize Kuwaiti designers’ global reach

l Waleed Al-Khashti: The objectives of the conference are closely aligned with Zain’s sustainability strategy; Zain is keen to support

various environmental initiatives, a critical issue in all of our lives.

Representatives at the press conference. 

Deputy General Manager of Corporate
Communications at Gulf Bank, Ahmed
Al-Ameer.

Jordan-based artist Maria Nissan is on a mis-
sion: to rid the world of single-use plastics
and to raise public awareness about the envi-

ronmental scourge through eye-catching art. One
of her best-known murals graces the side of a
building in the capital Amman, a giant work made
from more than 2,000 plast ic bott les, a lmost
1,000 shopping bags and over 150 hookah pipe
hoses. A US citizen of Iraqi origin, Nissan said
she became enchanted with Amman when she
first visited three years ago, but also felt “frus-
tration and anger” at the piles of garbage on the
streets and in areas of natural beauty.

“Despite the beauty of the city, walking its
streets can be a journey filled with all kinds of
trash,” the 35-year-old said. “My eyes cannot
turn away from the abundant shiny plastic bags,
glass bottles, soda cans, candy bar wrappers,”
said Nissan, who occasional ly sports a dress
made from a sturdy blue Ikea bag.

Tra i n e d  i n  p a i n t i n g  a n d  d raw i n g  i n  t h e
United States and Italy, Nissan decided to col-
lect and repurpose the trash to create art-often
collages themed on women’s faces, flowers and

Or ienta l  mot i f s . Her  home , where  she  has  a
rooftop workspace under  a  large canopy, i s
fil led with every imaginable kind of discarded
plastic object, from razors and toothbrushes to
lighters, pens and plastic spoons. “Art made of

plastic is a concrete and powerful way to raise
concerns on environmental  issues that affect
Jordanians, their  chi ldren, their  communit ies
and natural environments in the kingdom,” she
said.

‘Everybody’s problem’ 
“A bottle littered in a valley will take up to 450

years to decompose,” said Nissan, pointing out that
the effect is “micro-plastics polluting the soils, water
and the wildlife. “Because plastics are littered indis-
criminately in fields and water, livestock and fish
feed themselves indirectly with plastic pieces that
we will ultimately find on our plates.” Nissan’s work
has been exhibited in 12 shows in Jordan as well as
in Italy and Greece, and features on her Instagram
channel @marianissanart, all with the purpose of
changing minds and habits.

Jordanians use three billion plastic bags every year,
part of the country’s annual solid waste load of 2.2 mil-
lion tons, of which only seven percent is recycled,
according to the UN Development Program. Nissan
urges people to avoid buying plastic products and to go
shopping with reusable bags, and also advocates a tax
on single-use plastics. “The consequences of single-use
plastic pollution are often delayed, and therefore it is
difficult to have people feel accountable and responsible
for their own acts,” she said. “Plastic comes back to us
in one way or another ... It’s nobody’s responsibility until
it becomes everybody’s problem.” —AFP

Maria Nissan creates an art installation from plastic
waste collected from the streets, in the Jordanian
capital Amman.

Maria Nissan works on one of her art pieces creat-
ed from plastic waste collected from the streets.


