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Models present creations for the Victoria Beckham Spring-Summer 2023 fashion show during the Paris Womenswear Fashion Week, in Paris, on September 30, 2022. —AFP photos

His kitschy colour-saturated images have 
made him one of the most beloved figures in 
photography, and at 70, Britain’s Martin Parr 

is still having fun. Parr’s latest exhibition, at the 
Magnum Gallery in Paris, is an excellent example 
of his playful approach-setting his pictures along-
side those of amateur photographers without 
telling visitors which is which. 

“Photography is very democratic. These people 
are taking just as good pictures as me, almost by 
coincidence, but they’re doing it because they want 
to record it-and that’s partly my motive as well,” 
Parr told AFP. The exhibition was born from “The 
Anonymous Project” by curator Lee Shulman, who 
has collected and examined some 800,000 ama-

teur slides taken between 1950 and 1980. Schulman 
narrowed the selection down to 25,000, which 
were digitised, with 64 finally selected for the exhi-
bition. Each is paired with a photo by Parr, but there 
are no captions to tell them apart. They mirror the sort 
of everyday life that has been Parr’s bread and butter: 
Bathers asleep in the sun, old men dancing with bal-
loons, cakes and plates of fries forgotten on a table. “I 
feel connected to the history of satire and humour 
in the UK. It’s something we do quite well,” said 
Parr. “There’s a bit of mischief in my pictures, and I 
think that’s why people in France like them, because 
they get an opportunity to poke fun at the English. 
“And I’m very happy to provide that catalyst,” he 
added with a smile. 

‘Another planet’  
Parr has been a member of the renowned 

Magnum agency since 1994, but his light-hearted 
attitude disguises the fact that he ruffled many 
feathers in his early days. He began fairly conven-
tionally in the 1970s, taking formal black-and-
white shots that aped the great masters of the time 
such as France’s Henri Cartier-Bresson. 

But he found himself drawn to the amusing sea-
side postcards and other kitsch items of everyday 
Britain. His focus changed, and also his style. “Once 
I tried colour, I never looked back,” he said. Parr 
began using flash, even outdoors, giving a raw tint 
to his photos. 

The results often bemused his established peers. 

“Cartier-Bresson came to a show I did, and he 
wrote that he didn’t like the show. It was in colour,” 
recalled Parr. “He said I came from another planet 
and I wrote back to him and said: ‘I understand 
your feelings, but don’t shoot the messenger’” 

Cartier-Bresson was among several photogra-
phers who tried to block Parr’s entry into the 
Magnum agency. But Parr had supporters and he 
squeaked through the vote-and years later, he 
would end up chairing the organisation. 

The story of this little dispute and its happy 
ending will be the subject of another exhibition 
opening in Paris in November entitled 
“Reconciliation”, at the Cartier-Bresson 
Foundation.  —AFP

Photo legend Martin Parr compares himself to amateurs in expo

A woman takes a picture of a photograph displayed at the “Deja view” exhibition fea-
turing the Anonymous Project and Martin Parr at the Magnum Photo Gallery in Paris.

British photographer Martin Parr poses at the Bourg 
Tibourg Hotel in Paris. 

A woman visits the “Deja view” exhibition featuring the Anonymous Project and 
Martin Parr at the Magnum Photo Gallery in Paris. —AFP photos

Victoria Beckham made her debut at Paris 
Fashion Week on Friday with a five-star cast 
of models, her family on the front row and a 

collection filled with edgy sophistication. The for-
mer Spice Girl, 48 — who has been away from the 
catwalk for two years-is hoping that joining the 
most prestigious date in the fashion calendar can 
help pull her business out of debt. 

She sent superstar model Bella Hadid out in an 
elegant green dress with long latex gloves, while her 
sister was dressed in a black trouser suit. Beckham 
herself did not appear on the catwalk at the end of 
the show as is normal at fashion week. 

Instead, she mixed with the crowd afterwards in 
the courtyard of the venue, the Val-de-Grace abbey, 
on the arm of husband David Beckham-a rare move 
in the usually cordoned-off world of high fashion, 
and underlining her down-to-earth approach. 

“It’s London coming to Paris, and it’s cool,” she 
was heard saying to the crowd as she posed for pic-
tures with son Brooklyn and his new wife Nicola 
Peltz. On the catwalk, it was all heightened feminity: 
Stilettos, cutouts, sheer tops, tight dresses-and pre-
sented with a very traditional array of rake-thin 
models, not far from the stylist’s own image. Pink, 
blue, mauve and lilac-there were spring colours 
among the black that is most dear to Beckham. 

 
French makeover  

Beckham’s sophisticated office and evening wear 
has been a surprise hit with fashionistas ever since 
her debut show in 2008, confounding those who 
expected her to be another celebrity dilettante. She 
has mostly presented her clothes in New York, apart 

from a brief dalliance with London. 
But despite having 250 global outlets selling her 

clothes, 30 million followers on Instagram and one 
of the most famous husbands in the world, 
Beckham’s company has always struggled to turn a 
profit. 

In a bid to turn things around, she has recruited 
top French talent: her chairman is Ralph Toledano, 
ex-president of the French Federation for Haute 
Couture and Fashion, and her CEO is Marie Leblanc 
de Reynies, former lead buyer at Paris shopping 
mecca Printemps. 

“Victoria is not from the fashion world. She threw 
herself into the business and at a certain point, she 
needed to structure, organise and bring some order 
to the house, which is what we’ve been doing for the 
past four years,” Toledano told AFP. 

Chic office and evening wear was always going 
to struggle during the pandemic, and reports this 
summer showed the label had £54 million in debt, 
and had to cut prices and staff to stay afloat. 

But a successful cosmetics line, launched in 2019, 
has helped trim losses, and the team hopes to break 
even in the coming months. “We’ve defined a strate-
gy, combined two pret-a-porter lines, found the 
right price-point... now it’s time to enter the big 
league,” said Toledano. 

Paris Fashion Week is a way for Beckham to vali-
date her status “as a designer and not just a celebri-
ty,” said Benjamin Simmenauer, a professor at the 
French Institute of Fashion. She joins fellow Brits 
Vivienne Westwood and Stella McCartney in the 
official Paris calender, as well as rising stars such as 
Craig Green.  —AFP
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