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In this file photo South Korean boy band BTS pose on the red carpet at the 28th Seoul Music
Awards in Seoul. — AFP photos

In this file photo South Korean boy band BTS arrives for the 64th Annual Grammy Awards at
the MGM Grand Garden Arena in Las Vegas.

By Khaled Al-Abdulhadi

T
he red-carpet event of ‘Elwada’a
Mustaqer’ or ‘No Activity’ was held
at the newly renovated, 19th-centu-

ry historic building, La Viennoise, to
screen the first episode of the second
season. The exclusive gala hosted
Egyptian cast members of the series -
Khaled Mansour and Enjy Kiwan - as
well as director Wael Farag with the
attendance of OSN CEO Joe
Kawkabani, who organized the event.

The show is based on the Australian
production of the original hit series. The
second series picks up following last
season’s disastrous bust, with two low-
ranking security cops, Said and Kamel,
back in uniform with a revolving door of
quirky new partners and even quirkier
criminals. The first season of the Arabic
comedy series premiered in September
2021.

“We hope that the second season will
have the same reception and more. At
OSN, we always hope for continuity and
success. The way we support shows is
through events like these, and then in
our own way we market the product,

whether online, in print or on TV,”
Kawkabani said. “Renewing TV shows is
related to the success of the first season
and the ability of the show’s story to con-
tinue, and this is all studied before even
producing the first season,” he explained.

“Our ambition is always high - if you
look at the content on OSN, it is among
the best in the world because of our con-
nection with the biggest international
companies, and we will have special sur-
prises next year for all our audiences,”
Kawkabani said. “Even though we have

global competition, our presence is really
felt by our audience, especially because
we know our audience. We are from the
region, which adds a special touch in
contrast to Western companies,” he
added.

“The event is really amazing - we
have seen the first episode and there will
be more events, plot twists, a bit of dra-
ma and some thrilling moments as the
action will be greater. I am happy with all
the journalists that attended this special
event, and I hope that you all watch the
season when it comes,” Mansour said.
Asked about the most important factors
for any TV show, he said: “The first sea-

son was well received on OSN and was
the most watched TV show on the plat-
form. The most important factors that
play into a successful show is to have an
overall quality in the staff - the actors,
directors and the filming crew as a
whole, who are synergized and work as
a team.”

Asked about future plans for the TV
show, Mansour said: “The American and
Australian shows have many seasons,
and as it was well-received, there could
be more seasons. OSN is a high-quality
platform, and one of the leaders of
choosing material of various categories
that will be popularly received. Their pro-
duction is high quality, and they really
care about their productions, as we see
in their coordination event today.
Although OSN is a TV-based channel,
you do not have to worry about missing
an episode because of the streaming
service available.”

Mansour was not worried about
launching offseason. “We have been
used to having Ramadan as the main
season for TV shows. However, many
shows have succeeded over other
shows, and shows being launched dur-
ing the off season is now becoming its
own thing. These types of series are
based on a collection of stars with differ-
ent dramatical lines, and they intertwine
in the end.” Costar Kiwan expressed her
excitement after the first season. “I
became ambitious after the success of
the first season. People were sending
me positive feedback on social media,
and made the effort to share with me and
their friends their favorite clips. People
really enjoyed the show because it is
lighthearted, yet with a touch of drama
that talks about our society, so everyone
is able to relate to it,” she said.

On their message to GCC fans, Kiwan
said: “Here in Egypt, our comedy is
understandable to most Arab countries,

since we are able to connect with the
younger generation that speak a more
colloquial language. One of my favorite
clips in the show is when we displayed a
woman gangster who had to wear men’s
clothing, in order to send a message that
women’s empowerment is very important
to us.”

Director Farag was asked about the
preparation of the series. “Preparation of
the series took most our time, especially
when it came to writing the script. The
scenes themselves were shot in 10 days,
especially since there is an improvisa-
tional element to the way we film, which
resulted in a faster pace in our rhythm.
Because there aren’t many episodes, we
dealt with the series as a movie,” he
said. “The most important thing is to not
lower the expectations of the audience
for the second season, especially when
you have had a stable fan base. We
have steered away from the usual core
in order to avoid staleness, which is why
we introduced new blood to the series
cast with more characters,” Farag said.
“The streaming service has created a
new variety in show categories, which is
good for healthy competition and offers
accessibility to a wide range of TV
shows,” he added.

“The content and scriptwriting, espe-

cially when writing jokes, must be region-
alized and made for our regional culture.
That is why our show is based on our
Arab culture and sense of humor,” Farag
pointed out. On the empowerment of
women and fusion of Western and Arab
culture, he said: “Women’s empower-
ment is what I meant when I mentioned
the Arabization process of the show. We
would take Western ideas and Arabize
them to our society and culture.”

OSN+ is the region’s leading local
premium streaming service, featuring an
incredible line-up of exclusive global and
local curated content. Led by its long-
term partnerships with major studios
including HBO, NBC Universal,
Paramount+, Endeavor Content, MGM,
and Sony, the platform ensures the latest
content at the same time as the US,
including critically acclaimed series and
must-see movies, as well as world-class
Arabic original content and OSN+
Originals. Fans can check out the first
season of ‘No Activity’ (Elwada’a
Mustaqer) currently airing on OSN+, with
the second season set to join the plat-
form from Oct 13. OSN+ can be
accessed through all devices, including
major TV platforms, all iOS, and Android
devices, and from the web.

Director Wael Farag

Enjy Kiwan Khaled Mansour

BTS to fulfill military
service  obligations,
agency says

T
he members of the K-pop super-
group BTS will enlist in the military,
their agency said Monday, putting

an end to a years-long debate on whether
the stars deserved exemptions from
mandatory service. All able-bodied South
Korean men under the age of 30 must
perform about two years of military serv-
ice, mainly because the country remains
technically at war with nuclear-armed
North Korea. BTS are credited with gener-
ating billions for the South Korean econo-
my, and their label enjoyed a surge in
profits despite holding fewer concerts dur-
ing the coronavirus pandemic.

But the prospect of South Korea’s
mandatory military service continued to
hover over BTS, with its stars ranging in
age from 25-year-old Jungkook to 29-
year-old Jin, who must sign up by
December or risk jail time. Bighit Music,
part of BTS’s agency Hybe, said on
Monday that “the members of BTS are
currently moving forward with plans to ful-
fill their military service”. It noted in a
statement that “as each individual

embarks on solo endeavors, it’s the per-
fect time and the members of BTS are
honored to serve”.

“Group member Jin will initiate the
process as soon as his schedule for his
solo release is concluded at the end of
October,” it added. “Other members of the
group plan to carry out their military serv-
ice based on their own individual plans.”
Jin had announced the release of his solo
album during a concert in Busan on
Saturday. “I was able to collaborate with
someone I really adore,” he told fans,
without explaining further.

Refusing to complete one’s mandatory
service is a crime in South Korea, and
can lead to imprisonment and social stig-
ma. Exemptions from military service are
granted to some elite athletes, such as
Olympic medalists, and to classical musi-
cians-but pop stars do not qualify. BTS
had already benefited from a 2020 revi-
sion to the conscription law that moved
the age limit for some entertainers to sign
up from 28 to 30 years old.

Seoul’s defense minister had said in
August that BTS might be allowed to con-
tinue performing and preparing for inter-
national concerts even while undertaking
military duties. In June, the septet
dropped the bombshell announcement
that they were taking a break as a group
to pursue solo projects. — AFP

Feathers ruffled as
charismatic parrot 
banned from avian
beauty contest

T
he world’s fattest parrot can’t fly, and
now it can’t run either. Voting began
on Monday in New Zealand’s

always-controversial Bird of the Year con-
test, with angry twitchers spitting feathers
at a decision to ban the twice-winning
kakapo. The beguiling owl parrot-which
resembles a verdant feathered bowling
ball-already won the contest in 2008 and
2020, and came runner up in 2021. The
kakapo was a favorite to win this year,
scoring an endorsement from natural his-
tory icon David Attenborough, who
described it as “loveable” and his favorite
New Zealand bird.

But faced with a campaign of such
soaring pedigree, organizers said they
wanted to give less popular birds a
chance. “The decision to leave kakapo off
this year’s candidate list wasn’t one we
took lightly,” Ellen Rykers, a spokesper-
son for environmental group Forest and
Bird, told AFP. “We know how much peo-
ple love the kakapo. Bird of the Year is
about raising awareness for all of New
Zealand’s native birds, many of which are
in serious trouble,” she said. “We want to
keep the competition fresh and interest-
ing, and share some of the spotlight,”
Rykers added. “It wouldn’t be Bird of the
Year without a few ruffled feathers.”

Lord of the wings 
New Zealand’s Bird of the Year contest

has proven highly contentious over the
years. Past polls have been beset with
irregularities-from a suspicious number of
Russian votes, to neighboring Australians
openly attempting to rig the contest. The
reigning champion is the pekapeka-tou-
roa-a bat. This time around, Facebook
pages have been set up to champion the
takahe, described by fans as a “chonky

swamp hen” and the kea-which also looks
like a verdant feathered bowling ball.

But as voting got underway, Kakapo’s
online fans insisted the ban won’t fly. “Bird
of the Year is so woke”, said Martyn
Bradbury, suggesting the kakapo had
been “cancelled” and the contest had
become a “participation award” for ugly
birds. Twitter user Ben Uffindell said: “the
integrity of our great national sport, Bird of
the Year, has been permanently dam-
aged.”

A kakapo expert from New Zealand’s
Department of Conservation said it was
important to allow other species to com-
pete for the coveted Bird of the Year title.
“New Zealand has lots of fantastic birds,
but unfortunately most of them are endan-
gered,” community manager Louise
Porter told AFP. “There is a lot of publicity
from winning bird of the year. Anything
which gets the public engaging with con-
servation is a good thing.” The kakapo,
nocturnal and endangered, is unique to
New Zealand and can weigh up to four
kilograms (8.8 pounds), as much as a
newborn human child.

Having previously teetered on the brink
of extinction, the kakapo have recently
had their best breeding season for 50
years, lifting their numbers from 197 to
252. “People call kakapo ‘the world’s fat-
test parrot’, which is a bit mean-’the heavi-
est parrot’ is definitely kinder. They are
gorgeous,” Porter said. “One of this year’s
chicks is 3.2 kilograms (seven pounds) -
basically a very round ball with feathers.”
This year’s Bird of the Year will be
announced on October 31. — AFP

This handout photograph shows a kakapo
and its chick on New Zealand’s Codfish
Island. — AFP 

U
niversal scarefest “Halloween Ends”
scored a strong start this weekend,
topping the North American box

office with an estimated take of $41.3 mil-
lion, industry watcher Exhibitor Relations
reported Sunday. The movie, ostensibly
the last in a long string of profitable
“Halloween” films, again stars Jamie Lee
Curtis in a tale replete with throat-slash-
ing, choking, fatal falls and a mysterious
masked sewer-dweller.

Analysts had predicted a somewhat
higher number: $50 million or so. But giv-
en the film’s simultaneous release on the
Peacock streaming service and its pro-
duction cost of just $30 million, its take
was “excellent,” said David A. Gross of
Franchise Entertainment Research. The
weeks before Halloween always smile on
horror films-and this weekend another
gruesome film, Paramount’s “Smile,”
placed second at $12.4 million. Sosie
Bacon stars as a therapist whose grasp
on reality is shaken by a horrifying event.

In third place for the Friday-through-
Sunday period, down one spot from its

release last weekend, was Sony’s live
action/computer-animated musical come-
dy “Lyle, Lyle Crocodile,” at $7.4 million.
Javier Bardem, Shawn Mendes and
Constance Wu star. Another Sony film,
history-inspired “The Woman King,” held
tight at fourth place, with $3.7 million in
ticket sales. Viola Davis stars as the
leader of an all-female army of African
warriors. And in fifth, dropping two spots,
was 20th Century’s comedy thriller

“Amsterdam,” at $2.9 million. It stars
Christian Bale, Margot Robbie and John
David Washington.

Rounding out the top 10 were:
“Don’t Worry Darling” ($2.2 million)
“Barbarian” ($1.4 million)
“Bros” ($920,000)
“Terrifier 2” ($850,000)
“Top Gun: Maverick” ($685,000)—AFP

In this file photo a general view shows the carpet for the premiere of “Halloween Ends” at the
TCL Chinese Theatre in Hollywood, California. — AFP 


