
KUWAIT: National Mobile Telecommunications
Company KSCP  (Ooredoo) announced on Monday its
financial results for the nine months ended 30
September 2022:

• Consolidated revenue increased by 4 percent to KD
464.8 million in the nine months ended 30 September
2022, compared to KD 448.5 million for the same period
in 2021. Revenues in KD were positively impacted by the
gradual easing of restrictions in Kuwait, record revenue
in Palestine, a year-on-year improvement in Maldives,
and healthy Tunisian and Algerian market growth in local
currency terms. 

• EBITDA increased by 7 percent in the nine months
ended 30 September 2022 to KD 172.6 million, com-
pared to KD 161.3 million for the same period in 2021. 

• Net profit attributable to NMTC increased to KD
32.8 million in the nine months ended 30 September
2022 from KD 13.4 million for the same period in 2021.
Net profit growth was driven by solid operational and
financial earnings from Ooredoo Kuwait, Ooredoo
Tunisia, Ooredoo Algeria, Ooredoo Palestine and
Ooredoo Maldives.

• The consolidated earnings per share was 65 fils per
share in the nine months ended 30 September 2022,
compared to 27 fils per share earned for the same period
in 2021. 

• Consolidated customer base increased to 24.7 mil-
lion for the nine months ended 30 September 2022 com-
pared by 23.9 million for the same period in 2021.

Sheikh Mohammad Bin Abdullah Al-Thani, Chairman
of the Board of Directors commented: “NMTC delivered
solid results yet again for the nine-month period ended
30 September 2022, driven by record revenues in
Palestine, an improvement in Kuwait and Maldives year
on year, as well as healthy Tunisian and Algerian market
growth in local currency terms.

Consolidated revenue increased by 4 percent to KD
465 million as compared to the same period last year,
supported by a healthy EBITDA margin of 37 percent.
EBITDA increased by 7 percent up from KD 161 million
to KD 173 million.  In Kuwait, revenue increased by 13
percent to KD 177 million, and EBITDA increased by 15
percent to KD 53 million for the nine-month period.
Growth was primarily driven by operational efficiencies
across the business, resulting in a customer base
increase of 19 percent to 2.7 million. 

In local currency terms, Ooredoo Tunisia’s revenues
increased by 2 percent, and the Company’s customer
base stood at 7.2 million as of 30 September 2022.
Algeria’s revenue increased by 4 percent in local curren-
cy terms.  Palestine revenues increased to KD 27 million,
an increase of 4 percent compared to the same period
last year. EBITDA increased by 8 percent to KD 10 mil-
lion, driven by operational efficiencies across the busi-
ness. Finally, Ooredoo Maldives reported a 10 percent

increase in revenue to KD 28 million, and now serves a
customer base of 375,000 customers. We continue to
focus on driving operational efficiencies across the busi-
ness and are pleased to see that it is resulting in growth
across the board. We look forward to reporting on fur-
ther progress in due course.” 

On his end, Abdulaziz Yaqoub Al-Babtain, CEO of
Ooredoo Kuwait, commented: “The large growth that
we have experienced during the first nine months of
2022 is a direct result of the determination, devotion
and constant efforts of everyone working here in the
Ooredoo family. 

He added, “The results that we have achieved come
from our pursuit to effectively upgrade and update all
aspects of our operations and infrastructure that aim to
please our customers by providing them with innovative
services and products to serve all market segments
which in turn translates into the increase of our customer
base and gaining their trust. Ooredoo was the first in
Kuwait to launch Fiber+, a revolutionizing technology
and a first of its kind for smart-homes and digital infra-
structure based organizations, and that comes from our
diligent keenness to provide all that is new and innova-
tive in this digitized era.

Al-Babtain added, “We have catered to all the seg-
ments that make up our customer-base and will always
continue to enhance and elevate our products and serv-
ices to meet the growing daily demands of this market.
We have excelled and set the bar, it is worth mentioning
that Ooredoo is the first telecom company in Kuwait to
obtain a Cloud Service Provider license from CITRA.
Our data center provides the highest levels of security
and the latest technologies to provide cloud and cyber
security services while simultaneously ensuring a stable,
secure and uninterrupted service 24 hours a day, 7 days
a week from anywhere around the world in total confi-
dentiality and security.

“Our achievements do not stop there, Ooredoo busi-
ness has also partnered with Huawei to launch Ooredoo
Cloud Connect, a new generation of cloud-optimized
managed network services powered by the Huawei

Cloud Campus MSP platform. These new generations of
services aim at enabling Enterprise Businesses to keep
pace with innovation, meet rapidly changing business
needs, and optimize network performance and user
experiences through a cloud-like subscription model”.

He continued, “We are at the forefront and leaders of
the digital transformation for our customers and we are
devoted to upgrade and enrich our customers’ experi-
ence through an advanced digital experience that is
made up of the latest in products and services that meet
the demands of their daily lives. To showcase this keen-
ness, Ooredoo launched the biggest iPhone 14 event that
is considered the largest in Kuwait with different activi-
ties and entertainment for everyone to attend and expe-
rience. Al-Babtain closed his statement with, “When
considering financial technologies and the constant
upgrades and demand for financial services on a global
scale, we at Ooredoo Kuwait are keen to look into the
potential opportunities in the field of electronic and
financial digital services.

Review of operations
The Group’s operational performance can be summa-

rized as follows:

Ooredoo - Kuwait 
Ooredoo Kuwait reported 13 percent increase in rev-

enue to KD 176.6 million in the nine months ended 30
September 2022 compared to KD 155.7 million for the
same period in 2021. EBITDA increased 15 percent to
KD 53.1 million in the nine months ended 30 September
2022 compared to KD 46.3 million for the same period in
2021, driven by operational efficiencies across the busi-
ness. Ooredoo’s customer base in Kuwait increased to
2.7 million in the nine months ended 30 September 2022,
up by 19 percent compared to the same period in 2021. 

Ooredoo - Tunisia
The Tunisian Dinar depreciated by 9 percent year-

on-year, leading to a decrease in revenue to KD 94.1 mil-
lion in the nine months ended 30 September 2022 com-
pared to KD 100.6 million for the same period in 2021. In

local currency terms, Revenue increased by 2 percent.
EBITDA stood at KD 41.8 million in the nine months
ended 30 September 2022. Ooredoo Tunisia reported
customer base of 7.2 million customers in the nine
months ended 30 September 2022.

Ooredoo - Algeria
Ooredoo Algeria’s customer base increased by 2 per-

cent to 13.0 million in the nine months ended 30
September 2022 compared to 12.7 million for the same
period in 2021. Business in Algeria was negatively
impacted by the devaluation of the Algerian Dinar, which
depreciated by 5.4 percent year on year. Consequently,
revenue decreased to KD 139.2 million in the nine
months ended 30 September 2022 compared to KD
140.9 million for the same period in 2021. In local curren-
cy terms, Revenue increased by 4 percent. EBITDA
increased to KD 52.5 million in the nine months ended
30 September 2022 compared to KD 50.3 million for the
same period in 2021. 

Ooredoo - Palestine
Revenue increased by 4 percent to KD 26.7 million in

the nine months ended 30 September 2022, compared to
KD 25.6 million for the same period in 2021. EBITDA
increased by 8 percent to reach KD 10.0 million in the
nine months ended 30 September 2022 compared to KD
9.3 million for the same period in 2021, driven by opera-
tional efficiencies across the business. Customer base in
Palestine increased by 3 percent to reach 1.4 million cus-
tomers in the nine months ended 30 September 2022.

Ooredoo - Maldives
Ooredoo Maldives reported a 10 percent increase in

Revenues to KD 28.2 million in the nine months ended
30 September 2022, compared to KD 25.7 million for
the same period in 2021. The business reported a
strong EBITDA with an increase of 17 percent to reach
KD 15.3 million in the nine months ended 30 September
2022 compared to KD 13.1 million for the same period
in 2021. Ooredoo Maldives now serves a total of
375,000 customers. 
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Heat, then floods 
ruin Pakistani 
farmers’ livelihoods
JACOBABAD, Pakistan: Generations of Rahim
Buksh’s ancestors have labored in the rice paddies
and wheat fields surrounding Pakistan’s hottest city,
no strangers to intense summers or monsoon rains.

But this year Jacobabad lurched from record
heatwaves in May to an unprecedented deluge of
rain in August that drowned crops. The floods
forced tens of thousands of people to flee for
makeshift camps and relatives’ homes, leaving them
doubting the future of farm work despite their deep
connection to the land. “We would move to the
cities and take up manual labor work if somebody
helped us to get out of here,” said Buksh, whose
mud-brick home was flooded, like much of the sur-
rounding farmland.

Even before the destruction, Jacobabad and
dozens of nearby villages were crippled by poor
infrastructure. Most of the district’s million-plus
population are itinerant farm workers, earning a
daily wage tending crops for major landowners.
Poverty, debt and the unequal distribution of land
have made their livelihoods precarious, but the rise
of extreme weather events linked to climate change
has deepened the insecurity.

This year’s crops were first scorched by tem-
peratures that reached 51 degrees Celsius (124
Fahrenheit) in May, only to be drenched by mon-
soon rains that affected a third of the country-a
scale never seen in Pakistan. “We have to live
with it all,” said 25-year-old Zamira, who fled
with her husband and children to a makeshift
camp. “It will be months before we can work
again. We’re abandoned.”

The agriculture sector is by far the biggest
employer in Pakistan, accounting for more than 40
percent of the labour force, the majority being
women. Community NGO worker Jan Odhano, who
has provided emergency relief to victims of both
the heatwave and floods, said the “double disasters”

left farm workers desperate for a way out. “They
think they can get work in the big cities more  easi-
ly. Men can work in the factories,” he told AFP,
adding that a wider range of work opportunities are
also available to women.

‘No work left’ 
Many of the flood-displaced in southern Sindh

province have sought shelter in urban centers,
including tens of thousands recorded at relief
camps and many more in the homes of relatives or
rental properties. With homes and livelihoods
washed away, some are expected to abandon their
rural lives, heaping pressure on already-swelling
cities grappling with a long-term “major crisis of
urban governance”, according to Nausheen H.
Anwar, a professor of urban planning in Karachi.

“We are not prepared for what’s going to hap-
pen,” she said of migration due to climate change.
“These flows are going to be inevitable.”

Muhammad Hanif, 20, has had enough after see-
ing his livestock perish and crops wrecked. “It is
unlivable here. There is no work left. We will have to
go to Karachi.” The standard of living in the south-
ern megacity of more than 25 million is little better
for impoverished arrivals. 

Pakistan’s economic capital suffers from poorly
maintained roads, crippled drainage and sewerage
systems, water distribution in the grip of mafias,
electricity shortages, and inadequate housing.
Migrants often live in shanty towns working as
street vendors or daily wage laborers. “We really
need to put more focus on cities and their gover-
nance systems,” Anwar said. “Rural is important, but
so is the urban, and they’re both interlinked.”

Between six and nine million Pakistanis are set to
be dragged into poverty as a result of this year’s
cataclysmic monsoon flooding that has sent food
prices soaring and is estimated to cost at least $30
billion in loss and damage, according to government
estimates . Even before the deluge, Pakistan’s econ-
omy was struggling, with soaring inflation, a plung-
ing rupee, and dwindling foreign exchange reserves.
Calls are growing from the government and activists
for richer and more industrialized nations with larg-
er carbon footprints to offer debt relief to Pakistan
as a form of climate justice. —AFP

JACOBABAD, Pakistan: In this picture taken on August 26, 2022, flood-affected women chop animal feed beside
damaged rice crops after heavy monsoon rains in Jacobabad, Sindh province of Pakistan. — AFP
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