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A
n entire library dedicated to just one
book: Colombian Jorge Ivan
Salazar has collected copies of

“One Hundred Years of Solitude” by com-
patriot author Gabriel Garcia Marquez for
16 years. Salazar has 379 editions of
Garcia Marquez’s masterpiece in nearly
50 languages, including a first edition
printed in 1967: “my favorite”.

The 59-year-old civil engineer said
when he was first made to read the book
as a school kid, he did not enjoy it. Many
years later, “I discovered ‘One Hundred
Years of Solitude,’ I started to read it, and I
loved it. As soon as I finished it, I read it
again.” So started a passion that has cul-
minated in a private library at his home in
the city of Armenia in western Colombia.

Salazar, who claims to own the largest

collection of “One Hundred Years of
Solitude” in the world, has copies in Tamil,
Armenian, Azeri and 45 other languages.
Among his prize copies: a pirate one dedi-
cated by Garcia Marquez in China to an
unofficial translator he dubbed “the great-
est pirate in the world.” Another is a
Russian version from which erotic pas-
sages were censored by the Soviet-era
authorities. “The most recent book I
acquired was in the language of the Faroe
Islands. For me, it is impressive that on
such a remote island they have ‘One
Hundred Years of Solitude’ in their own
language,” Salazar said.— AFP 

Fossil fuel 
dependence 
risks current and
future health
O

ver-reliance on fossil fuels is
worsening the health impacts
of global crises such as climate

change, pandemics and food security,
an international team of experts said
Wednesday in a dire assessment of
humanity’s energy strategy. As health
systems deal with the fallout of
COVID-19, the analysis found that the
vast majority of countries still allocate
hundreds of billions of dollars to fossil
fuel subsidies, often amounting to
sums comparable to or greater than
their health budgets. 

The annual Lancet Countdown on
Health and Climate Change found
that extreme heat - made likelier by
the global warming caused by fossil
fuel emissions - was now leaving
nearly 100 million additional people
facing severe food insecurity, com-
pared with the period of 2010-1981.

It said that the global land area
affected by extreme drought had
increased by nearly a third in the last
50 years, putting hundreds of millions
of people at risk of water insecurity.
“Climate change is already having a
negative impact on food security, with
worrying implications for malnutrition
and under-nourishment,” said
Elizabeth Robinson, director of the
Grantham Research Institute at the
London School of Economics and a
lead contributor to the Countdown.

“Further increases in temperature,
frequency and intensity of extreme
weather events, and carbon dioxide
concentrations, will put yet more pres-
sure on availability of and access to
nutritious food, especially for the most
vulnerable.” Robinson said supply
shocks triggered by Russia’s invasion
of Ukraine in February highlighted the
world’s susceptibility to food chain dis-
ruptions.

‘Deep failure’ 
The assessment showed that heat-

related deaths increased by 68 per-
cent between 2017-2021 compared to
2000-2004, and human exposure to
days of high fire risk rose 61 percent
over similar time periods. Climate
change is also affecting the spread of
infectious diseases, the report
showed.

For example, the length of time
suitable for malaria transmission rose
by almost a third (32.1 percent) in
some parts of the Americas, and 14.0
percent in Africa over the past
decade, compared to 1951-1960.
Furthermore, the Countdown showed
how governments are themselves
contributing to health crises in the
form of fossil fuel subsidies. Sixty-nine
of the 86 governments analyzed were
found to be subsidizing fossil fuel pro-
duction and consumption, for a net
total of $400 billion in 2019.

At a time when fossil fuel compa-
nies are posting record profits and
consumers are struggling with soaring
energy bills, the Lancet report said
that the plans of the 15 largest oil and
gas companies were incompatible
with safe levels of global warming. It
found that the firms were set to pro-
duce more than double their share of
greenhouse gas emissions compati-
ble with 1.5 degrees Celsius of warm-
ing by 2040. Capping warming at
1.5C is the more ambitious target of
the Paris climate deal. At the current
rate it would take 150 years to fully
decarbonise the energy system, a far
cry from international 2050 net-zero
target.

“Current strategies from many gov-
ernments and companies will lock the
world into a fatally warmer future,
tying us to the use of fossil fuels that
are rapidly closing off prospects for a
liveable world,” said Paul Ekins, pro-
fessor of Resources and Policy at
University College London’s Bartlett
School. He said climate and health
emergencies were the result of a
“deep failure” by governments to rec-
ognize the urgent need to work
towards a zero-carbon world. The
authors called for a “health-centered
response” to the energy, cost of living
and climate crises.

Improving air quality would help
prevent deaths resulting from fossil
fuel exposure, of which there were 1.3
million in 2020 alone. Accelerating the
move towards plant-based diets would
reduce 55 percent of agricultural emis-
sions and prevent up to 11.5 million
diet-related deaths annually, the
authors said. UN chief Antonio
Guterres, responding to the report,
said that the world’s fossil fuel “addic-
tion” was “out of control”. “The science
is clear: massive, common sense in
renewable energy and climate
resilience will secure a healthier, safer
life for people in every country.”— AFP 
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C
ontroversial rapper Kanye West,
dropped by German sportswear
giant Adidas over a series of

anti-Semitic outbursts, is not the first
superstar to be dumped by sponsors.
From golfing legend Tiger Woods to
model Kate Moss, from time to time
the famous fall afoul of the businesses
they are associated with. Here are
some well-known cases:

Oscar Pistorius
The lucrative sporting career of the

“Blade Runner”, South African para-
lympic athlete Oscar Pistorius, col-
lapsed in 2013 after he was charged,
and later convicted of killing his girl-
friend, South African model Reeva
Steenkamp on Valentine’s Day. All of
his major sponsors cancelled his con-
tracts, including Nike, BT, Thierry
Mugler, Oakley, and Ossur. Pistorius,
who claimed he mistook Steenkamp
for an intruder, was initially cleared of
murder but later convicted on appeal
and sentenced to 15 years in prison.

Tiger Woods 
Sponsors fled from supposedly

squeaky clean golf superstar Tiger
Woods in 2010 in the wake of revela-
tions that he had cheated on then-wife
Elin Nordegren with multiple women.
Woods apologized on live television,
saying success had gone to his head.
The scandal cost him endorsement
deals with Tag Heuer, Gillette,
Accenture, AT&T and Gatorade as

well as his marriage. Nike stuck with
the former world number one, howev-
er, allowing him to remain the best
paid sportsman in the world.

Lance Armstrong 
Nike was criticised for continuing to

officially support disgraced American
cyclist Lance Armstrong in 2012 imme-
diately after the publication of a US
Anti-Doping Agency (USADA) report
showing damning evidence of doping
involving him and his team. It then
dropped him a few days later and he
was then banned from cycling for life.
He also lost contracts with bicycle
brand Trek and brewer Anheuser-
Busch, leaving him out millions.

Michael Phelps
Cereals giant Kellogg’s decided not

to renew a partnership with record-
breaking Olympic champion Michael

Phelps after he was suspended for
three months in 2009 by USA
Swimming after a published photo-
graph appeared to show him smoking
marijuana. Many sponsors, however,
stood by him, including apparel manu-
facturer Speedo and watchmaker
Omega.

Sharon Stone
The “Basic Instinct” star caused a

furore in 2008 when she claimed that
a massive earthquake in southwest
China, which left nearly 88,000 people
dead or missing, was bad “karma” for
Beijing’s treatment of Tibet. Stone was
referring to a crackdown earlier in
Tibet on protests against Chinese rule.
Her remark sparked uproar in China,
prompting Christian Dior fashion
house to drop her from its local skin-
care ads. Stone apologized.

Kate Moss
British supermodel Kate Moss was

cancelled by a slew of sponsors in
2005 after a British tabloid ran grainy
pictures appearing to show her snort-
ing cocaine. The incident took place at
a London recording studio where
Moss’s then lover, musician and self-
confessed drug addict Pete Doherty
was recording tracks with his band
Babyshambles. Global fashion retailer
H&M, French fashion house Chanel,
Britain’s Burberry and cosmetics com-
pany Rimmel all dumped her but after
a few years she had again built up a
stable of sponsors, including Mango
and Versace.

Whoopi Goldberg 
The US actress paid dearly for

making a joke about president George
W Bush’s name that involved female
genitalia at a Democratic fundraiser in
2004. Anglo-Dutch food group
Unilever promptly dropped Goldberg
from its campaign for a food supple-
ment, saying she had offended con-
sumers.

Madonna 
In 1989, Pepsi canned an expen-

sive ad featuring Madonna and her
hit “Like a Prayer” over complaints
and boycott threats related to reli-
gious imagery and eroticism in the
song’s official video. In the video, a
scanti ly-clad Madonna, then 30,
dances in front of burning crosses,
writhes on the floor of a church and
kisses a black Jesus who comes to
life. The outrage was felt as far away
as Rome, where the Vatican con-
demned it.— AFP US rapper Kanye West (C), attends the Givenchy Spring-Summer 2023 fashion show during the

Paris Womenswear Fashion Week, in Paris. German sportswear giant Adidas said it was end-
ing its partnership with Kanye West after a series of anti-Semitic outbursts by the controver-
sial rapper. — AFP photos

HK broadcaster
airs blackface
scene after 
racism controversy

O
ne of Hong Kong’s top broad-
casters has aired a TV show
with some characters in black-

face, just months after it was accused
of racism for putting an actor in brown-
face. Blackface is considered highly
offensive and racist in many parts of
the world-especially in North America-
but several skin-darkening controver-
sies have popped up across Asian
entertainment in recent years. In an
episode of the sitcom “Come Home
Love” aired Monday, one scene
showed a funeral service that mim-
icked the dancing Ghanaian pallbear-
ers that went viral on social media a
few years ago.

Except, the actors in the show on
TVB-Hong Kong’s largest free TV
broadcaster-had their faces painted
black. TVB said Wednesday that the
characters “wore special makeup” for a
“dramatic story plot”, and that their
“faces were made dirty by the exhaust
gas of a vehicle”. “It was never our
intention to show disrespect or to dis-
criminate (against) any persons.”

The channel did not offer an apolo-
gy in its statement. It also did not
explain why that storyline was linked to
the dancing Ghanaian pallbearers,
who are black, and why blackface was
needed for a play on the meme. There
was no widespread social media
response or criticism in Hong Kong
over the episode. In April, TVB broad-
cast a series in which actors darkened
their skin to portray people from the
Philippines. That caused outrage, par-
ticularly in the city’s large Filipino com-
munity, and TVB apologized.

Then too, there was no wave of crit-
icism locally, and the series got
favourable reviews with no discussion
of race. The Hong Kong government’s
Equal Opportunities Commission told
AFP that “imitation or disguise cannot,
and should not, be automatically
equated with sarcasm, ridicule, or dis-
crimination.” “Having said that, produc-
ers and artists ought to take heed of
sensitive social issues so as not to be
seen as irresponsible,” the EOC
added.

Similar controversies have surfaced
in other Asian countries. Last year, a
Malaysian pop star apologized for
using a darkened woman in a music
video that promoted a skin-whitening
product. Singapore’s state-owned
broadcaster apologized in 2019 for an
ad featuring an actor of Chinese origin
with his skin darkened. And a long-run-
ning TV series in the Philippines also
received criticism for darkening three
light-skinned actors who were playing
characters from the indigenous Aeta
communities.— AFP 


