
PARIS: Consumers and businesses around the
world are facing steeper prices for everything from
Mexico’s beloved tortillas to the aluminum cans
used by beer companies.

Inflation jumped after countries emerged from
COVID lockdowns and it has soared since Russia
invaded Ukraine, with the IMF expecting con-
sumer prices to rise by 8.3 percent globally this
year. Here is a look at how higher prices are
affecting the world:

Fuel 
The invasion of Ukraine by Russia, the world’s

third largest oil producer, sent crude oil prices
through the roof. The main international contract,
Brent North Sea, almost hit $140 per barrel, but has
now dropped back below $100.

Prices at the pump have followed suit, surging to
over two euros per liter in eurozone countries and
above five dollars per gallon in the United States,
before falling back in recent weeks. Natural gas has
also become more expensive, especially in Europe,
where electricity prices hit record levels in
Germany and France.

Energy prices were up 38.6 percent in the euro-
zone in August from the same month last year,
according to revised official data published Friday.
Higher energy prices ripple throughout the econo-
my as they affect the production and transportation
costs of companies.

Pasta, beans and tortillas 
The war sent food prices soaring as the war dis-

rupted grain exports from Ukraine, a major supplier
of wheat and sunflower oil to countries around the
world. In May, Allianz estimated that pasta prices
had risen 19 percent in the eurozone over the previ-
ous 18 months. In Canada, another large exporter of

wheat, a 500-gram package had risen by 60 cents
in July from the same month last year, to CAN$3.16,
according to official data.

In Thailand, the price for instant noodles, which
is controlled by the state, rose for the first time in 14
years in August-a 17 percent increase to seven
bahts (20 US cents).

The price of the corn flour used to make tortillas
in Mexico-a staple used for tacos and other dishes-
is up by around 13 percent from last year and con-
tributing to two-decade high inflation. Pinto beans,
a Brazilian staple, cost nearly 23 percent more in
August than at the same time last year.

Meat 
With grain more expensive, feeding livestock has

become costlier and farmers have in turn raised
their prices. Meat in China cost 22 percent more in
August than last year. Chinese authorities will tap
into their strategic reserves of pork for a second
time this year in order to stabilize prices, the official
Xinhua news agency said Friday.

In Argentina, ground beef patties are popular as
their prices have traditionally been low, but these
have shot up by three quarters in the past 12
months. The country currently has one of the high-
est inflation rates in the world at 56.4 percent over
the first eight months of the year.

In Europe, it is chicken prices that have taken
wing as farmers have had to contend with bird flu
in addition to cost pressures. Wholesale prices
were up by a third in August from the same month
last year.

Brewers have been hit with not only rising grain
prices, but also for the aluminum cans and glass
bottles for their beer. These are 70 percent more
expensive than before the war in Ukraine, according
to the trade association of European brewers.

Heineken, the world’s second-largest brewery
group, hiked its prices by an average of 8.9 percent
over the first half of this year.

According to estimates by Bloomberg, AB InBev,
the world’s top brewer whose beers include
Budweiser and Corona, has increased its prices by
eight percent.

In Britain, the cost of a pint has risen above four
pounds ($4.6), the highest price since 1987, accord-
ing to Britain’s Office for National Statistics.

Newspapers 
Paper prices have climbed as demand has risen

following the end of COVID lockdowns. Printing is
an energy-intensive process. Several French dailies
raised their prices earlier this year, as have a num-
ber British newspapers like the Sun, the Times and
Sunday Mail. Others have reduced their number of
pages. In Europe overall, the prices of newspapers
were 6.5 percent higher in July, according to offi-
cial data. —AFP
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BUENOS AIRES: A man handles fish at a fish market in Buenos Aires, on September 16, 2022. Argentina currently
has one of the highest inflation rates in the world at 56.4 percent over the first eight months of the year. — AFP

UK cost-of-living 
crisis unmoved 
by queen’s death
LONDON: Many things are on pause while Britain
mourns Queen Elizabeth II, but the concerns of
shoppers at a popular London market highlighted
that the cost-of-living crisis was not among them.

“Now, you have to check every invoice, and
everybody checks the prices before buying any-
thing,” said 62-year-old Carole Bayllie, who sells
kitchen utensils at a small market stall in
Walthamstow, northeast London. Spiraling inflation
and falling purchasing power dominated the media
and political agenda before the death of the queen,
which was announced hours after new Prime
Minister Liz Truss last week unveiled a landmark
policy to freeze energy prices.

Politicians had only just returned from their sum-
mer break, which was consumed by the battle to
replace Boris Johnson as prime minister, when they
were once again sent home from parliament, unable
to act on the crisis. Aslam Jan, owner of a computer
and money transfer store in the market, said that
underlying economic concerns were hitting his busi-
ness. “You can see it in all the market: people don’t
spend as much money as before,” Jan said.

“Most people who used to send money to help
their family at home can’t do it anymore.”

The reason is the UK’s 9.9 percent year-on-year
inflation, with energy bills soaring since last winter.
Next to the food and clothes stalls, the main shop-
ping street has two outlets of the same German dis-
count supermarket, along with other low-cost stores
that attract frugal shoppers.

Rumi Dimitrova, a 47-year-old Bulgarian cleaner,
comes here “because the shops are less expensive.”

“Since Covid it is difficult, but now it is becoming
very difficult,” she said, as she left a used clothing

store empty-handed. Dimitrova gets by with the
help of her son, who also lives in London, she
explained.

Harsh reality 
Stall owner Bayllie said she would cut back on

heating her home this winter to save money.
“Obviously (the queen’s death) is very sad, a lot of
people respected her, but the facts of life don’t
change,” said Gary Nash, founder of “Eat or Heat”
food banks. His organization, created during the
2008 financial crisis, has several food distribution
sites, including one near the Walthamstow market,
that cater for hundreds of people each month.

Those using the service are “mostly people who

are working full time but still can’t pay their bills,” he
said. Wage increases in certain sectors are still far
from offsetting the effects of inflation, which could
rise further in the coming months.

“Average wages have been falling for seven
months now and that is set to carry on into next year
too,” Lalitha Try, an inequality researcher at the
Resolution Foundation think-tank, said ahead of
Truss’s announcement, the impact of which is so far
unknown. Average wages could fall twice as much as
during the 2008 financial crisis, she warned. With
recession predicted before the end of the year, her
think-tank expects three million people will fall into
poverty, although the measures announced by the
government could limit the damage. —AFP

LONDON: A tribute to the late Queen Elizabeth II is displayed on a wall in Bethnal Green Road in east London on
September 17, 2022, following her death on September 8. —AFP

India’s Adani briefly 
listed as world’s 
2nd richest person
MUMBAI: Indian industrialist Gautam Adani
briefly became the world’s second-richest per-
son on the Forbes real-time billionaire tracker
on Friday, weeks after becoming the first Asian
to break into the top three. The self-made bil-
lionaire’s net worth surged $4 billion overnight
to $154 billion, according to Forbes, ranking
him ahead of LVMH’s Bernard Arnault and
Amazon’s Jeff Bezos.

Tesla founder Elon Musk remained well out
in front with a fortune of more than $270 bil-
lion. Arnault-who at
times held the top spot
in May 2021 — and
Adani traded the num-
ber two position dur-
ing the day as the
share prices of their
companies fluctuated.

Adani, 60, made his
fortune in ports and
commodities trading
and now operates
India’s second-largest
conglomerate with
interests ranging from coal mining and edible
oils to airports and news media. His ballooning
net worth reflects a stratospheric rise in the mar-
ket capitalization of his publicly listed compa-
nies, as investors back the Adani Group’s
aggressive expansion of old and new businesses.

Shares in the flagship Adani Enterprises-of
which the billionaire owns 75 percent-have
soared more than 2,700 percent since March
2020, and doubled in value in the past six
months. Stock price surges in other group
companies including Adani Transmission, Adani
Power, Adani Ports and Adani Green Energy
catapulted Adani past fellow Indian billionaire
Mukesh Ambani this year.

Analyst estimates indicated the market capi-
talization of Adani’s seven listed companies also
briefly overtook those of the Tata group on
Friday morning, making the Adani Group
India’s largest conglomerate. Born in the city of
Ahmedabad in the western state of Gujarat to a
middle-class family, Adani dropped out of col-
lege to work in the diamond industry before
starting his export business in 1988.

In 1995, he won a contract to build and
operate a commercial shipping port at Mundra
in Gujarat, which has since grown to become
India’s largest port. At the same time, Adani
expanded into thermal power generation and
coal mining in India and overseas. In recent
years, the conglomerate has forayed into petro-
chemicals, cement, data centers and copper
refining, in addition to establishing a renewable
energy business with ambitious targets. —AFP

Gautam Adani

Queen’s favorite 
brands face losing 
royal warrant
LONDON: Queen Elizabeth II’s death means that
around 600 of her favorite brands risk losing their
royal warrant and must now await the approval of
her successor King Charles III. Fortnum and Mason
teas, Burberry raincoats, Cadbury chocolate and
even broomstick and dog food manufacturers are
among those facing the loss of royal prestige.

If they do not gain the new monarch’s stamp of
approval, they will have two years to remove the
seal that marks them as preferred suppliers to the
sovereign. In his former role as the prince of Wales,
Charles issued his own royal warrants to more than
150 brands.

Above all, the warrant is a mark of quality.

Holders receive “the right to display the appropriate
royal arms on their product, packaging, stationery,
advertising, premises and vehicles”, the Royal
Warrant Holders Association said.

For some companies, royal endorsement is a
powerful selling point, even if it is hard to measure
the true impact on sales. Fortnum and Mason were
the grocers and provision merchants by appoint-
ment to Queen Elizabeth, and the tea merchants and
grocers by appointment to the prince of Wales.

“We are proud to have held a warrant from Her
Majesty since 1954, and to have served her and the
royal household throughout her life,” the luxury
London department store said.

Fortnum and Mason has a long and close history
with the royal family, having created Royal Blend
tea for king Edward VII in 1902. Twinings also had
royal warrants as tea and coffee merchants to
Queen Elizabeth and to the prince of Wales.

Dubonnet and champagne 
Among the other brands that benefited from their

association with Queen Elizabeth was the Dubonnet
wine-based aperitif-the key ingredient in her
favorite cocktail of Dubonnet and gin. Launer,
which prided itself on supplying the sovereign with
her ever-present handbags since 1968, now risks
losing its precious cachet.

However, Barbour jackets, particularly suited to
country life in the British weather, were the official
manufacturers of waterproof and protective cloth-
ing to both Queen Elizabeth and her eldest son.

But for brands less well-associated with Queen
Elizabeth in the public mind, the royal warrant is
“above all, the recognition of know-how and tradi-
tion”, Christian Porta, the managing director of
global business development at Pernod Ricard,
which owns Dubonnet, told AFP. The French wine
and spirits multinational holds warrants for
Dubonnet and also for Mumm champagne.

However, in this field it has some competition:
Bollinger, Krug, Lanson, Laurent-Perrier, Louis
Roederer, Moet and Chandon and Veuve Clicquot
also hold royal warrants.  —AFP


