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FRANKFURT: Luxury sports carmaker Porsche 
will this week race onto the Frankfurt stock 
exchange in what is set to be one of Europe’s 
biggest listings in years, seeking to defy recent 
market turbulence. 

While the listing comes at a difficult time for 
global markets-roiled by the war in Ukraine and 
surging inflation-the maker of the 9-11 sports 
car expects to leverage its brand power. 

“Some potential clients may not yet be able to 
afford a Porsche, but they can buy the shares,” 
said Lutz Meschke, deputy chairman of the com-
pany’s board. 

Parent  company Volkswagen hopes 
Thursday’s flotation will raise up to 9.4 billion 
euros ($9.2 billion) and are targeting a valuation 
of up to 75 billion euros for Porsche. Some of 
the cash will be ploughed into Volkswagen’s 
high-speed drive towards electric vehicles, 
which has brought the legacy carmaker into 
more direct competition with US rival Tesla. In 
terms of value of shares issued, Porsche’s is set 
to  be the b iggest  s tock market  debut  in 
Germany since Deutsche Telekom’s in 1996, and 
the largest in Europe since the 2011 flotation of 
Switzerland-based commodities giant Glencore. 
Analysts are looking to the carmaker’s market 
entry for some cheer in a morose economic 
backdrop. 

“The Porsche AG IPO may offer a catalyst in 
an industry sorely lacking positive surprises,” 
Berenberg said in a note. 

“Volkswagen’s luxury sports car business 
holds brand power and electrification momentum 
in the most desirable automotive segments.” 

Electric drive  
The IPO will see 114 million shares of “Porsche 

AG” listed, with a price range between 76.50 and 
82.50 euros per share. VW’s targeted valuation is 
below some earlier estimates-but should still cata-
pult it above rivals such as BMW, with a valuation of 
49 billion euros, and Mercedes-Benz, with a 61-bil-
lion-euro price tag. 

The maker of the iconic 911 sports car has joined 
the electric drive of Volkswagen group, whose brands 
also include Audi and Skoda, in earnest. The electric 
“Taycan” has been the brand’s best-selling model 
since January, an electric version of the “Macan” is 
due in 2024, as well as the launch of a new SUV in the 
middle of the decade. The electric strategy-launched 
by former VW chief Herbert Diess-includes building 
battery factories across Europe and the US. The IPO 
will see preferential shares sold to investors, which 
have no voting rights, while Volkswagen will also sell 
25 percent of the carmaker to Porsche SE. 

The eponymous company is a listed holding con-
trolled by the Porsche-Piech family, who in turn are 
the main shareholders in Volkswagen. This means 
that Porsche SE will have a blocking minority that 
will allow it to steer the future of the company. 

 
Major investor interest  

While there is much anticipation ahead of the 
Porsche IPO, concerns surrounding governance 
have been brewing at Volkswagen. The dual role of 
recently appointed group CEO Oliver Blume  — 
who has maintained his position as Porsche chief, as 
well as taking on the top job at Volkswagen group-
has in particular raised eyebrows. Nevertheless, the 
listing has generated interested among major 

investors, including Qatar and Abu Dhabi’s public 
investment funds, Norway’s sovereign wealth fund 
and US asset management firm T Rowe Price. 

They will together hold about 3.6 billion euros 
in preferential shares, with Qatar making the 

biggest investment. Volkswagen hopes that listing 
a minority stake in Porsche will push up its own 
stock market value, which is currently about 90 
billion euros-just a fraction of Tesla’s, at just under 
$900 billion. —AFP

Porsche to race onto German  
stock exchange with mega IPO

Carmaker seeks to defy turbulence in automobile sector with listing

LuLuFin MD Ahamed  
receives long-term  
residence visa in Oman 

 
KUWAIT: Adeeb Ahamed, Managing Director of Lulu 
Financial Holdings, has been granted Oman’s long-term 
residency card for expat investors. Adeeb Ahamed 
received the investor residency card from Qais 
Mohammed Moosa Al-Yousef, Minister of Commerce, 
Industry & Investment Promotion, Government of Oman. 

“I am humbled and delighted to receive this honor 
today. I thank His Majesty Sultan Haitham bin Tariq Al-Said, 
the government and people of Oman, for bestowing this 
recognition on me,” Adeeb said, after receiving his residen-
cy card, adding, “Oman is blessed with a robust economy, 
and it has been a privilege to invest in its growth.” 

Launched in late 2021, the Investor Residency Visa is part 
of the country’s economic recovery plan to attract global tal-
ent and boost investment to Oman, in line with the Oman 
Vision 2040. Adeeb is a prominent entrepreneur whose 
investments have immensely contributed to the sultanate’s 
financial services and cross-border payments sector. Abu 
Dhabi-based LuLu Financial Holdings, which has a presence 
in 11 countries globally, operates a slew of LuLu Exchange 
branches apart from digital payment solutions, in Oman. 

LOS ANGELES: Porsche Downtown LA auto dealership in Los Angeles, California. Parent company Volkswagen AG has set 
shares of Porsche to begin trading on the Frankfurt Stock Exchange on September 29. —AFP

 Adeeb Ahamed receives the investor residency card from Qais 
Mohammed Moosa Al-Yousef

Jazeera Airways  
launches ‘Jazeera  
Global’ with Dohop 

 
KUWAIT: Jazeera Airways announced on Monday 
its new partnership with Icelandic technology 
provider, Dohop. Jazeera Global enables passengers 
to book connections from Jazeera flights on to other 
airlines to various destinations in a single seamless 
transaction, on the Jazeera website and App. 

With the help of Dohop’s API-based technology, 
Jazeera will have access to a network of airlines, 
including Turkey-based Pegasus Airlines, allowing 
customers to book tickets across airlines that do 
not have traditional interline or code-sharing agree-
ments. Initially there are 23 new destination options 
which connect with Jazeera flights including 
London, Amsterdam, Dusseldorf, Athens plus 
regional airports in Turkey. 

Jazeera Airways Chief Executive Officer, Rohit 
Ramachandran, said: “This is a unique offering to 
help our passengers connect from Kuwait to desti-
nations in Europe. We are pleased to be working 
with Dohop and their platform and look forward to 
expanding the service over time.” 

Ooredoo hosts big  
launch event for  
iPhone 14 Series  

 
KUWAIT: Known for 
being a pioneer in its 
sector and for providing 
constant upgrades with 
the aim of enriching peo-
ple’s lives, Ooredoo 
Kuwait, the first to intro-
duce innovative digital 
services in the country, 
continues to lead the dig-
ital transformation ladder 
for its customers. 
Achieving yet another 
milestone that adds to the 
company’s records in the world of communications 
and innovative up-to-date devices, Ooredoo hosted 
the biggest launch event in Kuwait to give cus-
tomers the opportunity to obtain exclusive plans at 
competitive prices with the latest all-new iPhone 14 
Pro and iPhone 14 Pro Max. The event took place 
on Thursday, September 22, 2022. It lasted for 3 
days at the Ooredoo Tower in the heart of Kuwait 
City. It witnessed a large crowd of customers and 
iPhone fans. 

Excitement filled the largest iPhone 14 launch 
event in the country. The Ooredoo Tower, in the 
vibrant heart of Kuwait City, welcomed thousands 
of customers and smartphone enthusiasts especial-
ly the iPhone. The heavy gathering at the compa-
ny’s headquarters, which included many celebrities 
and social media influencers, began at 6 pm and 
lasted until the early hours of the morning to take 
advantage of the exclusive offers and the most 
competitive prices in the country with Shamel Pro 
packages, unique benefits and amazing complimen-
tary gifts. In addition, being the Official Middle 
East & Africa Telecommunications Operator of the 
FIFA World Cup Qatar 2022, Ooredoo gifted tick-
ets to attend the highly anticipated World Cup, 
which is to be held on November 21, to December 
18, 2022. 

Furthermore, all customers were treated with 
outstanding experiences that included a museum of 
all iPhone generations.  

In addition, there were augmented and virtual 
reality games that put the participants in the World 
Cup stadium(s). There was also an exclusive set of 
raffles and valuable prizes and promotions  from 
many of the participating companies in the event 
including the National Bank of Kuwait (NBK), 
Kuwait Airways, Oula Gas Station, Falcon company, 
owned by New Market and the leader in Kuwait 
and the region in providing the latest services and 
technology related to drones DJI, Cavaraty, a store 
that offers high quality mobile products and acces-

sories, Soor Fuel Marketing (Alfa), Al-Seef 
Hospital, and Bang & Olufsen. 

Moreover, in collaboration with V-Thru, a num-
ber of well-known restaurants and cafes that offer 
the best tastes participated where customers 
enjoyed the true meaning of authentic hospitality 
and tasted the most delicious cuisines, coffee and 
beverages. 

The company continues its digital leadership to 
digitally empower the community and be the pre-
ferred digital communications provider for its cus-
tomers in a digitally connected world. 

Abdulaziz Yaqoub Al-Babtain, Chief Executive 
Officer of Ooredoo Kuwait, expressed his happi-
ness at the success of the launch event and said: 
“This largest event in the country comes at a time 
when the company continues to accelerate its digi-
tal leadership in line with its vision and goals of 
making a positive change in the lives of its cus-
tomers and community in a digitally connected 
world. Excellence in customer service and meeting 
their aspirations remains a cornerstone of 
Ooredoo’s digital journey. 

Al-Babtain added: “We always strive to consoli-
date our position in the digital communications 
sector by enhancing the value of our customers 
and elevating their digital lifestyle. Therefore, we 
are keen, through our unique offerings and latest 
products, in addition to our partnerships with rep-
utable companies, to achieve harmony with our 
future ambitions to be the preferred telecom oper-
ator in Kuwait.” 

For the second consecutive year, Ooredoo 
Kuwait and the National Bank of Kuwait (NBK), 

the leading bank in Kuwait and the region, cele-
brated their strategic partnership agreement, under 
which they offered exclusive packages to the carri-
ers of the Privilege cards for purchasing the new 
iPhone 14 Pro and iPhone 14 Pro Max in Ooredoo’s 
launch event of the all-new iPhone14 range with Al-
Nukhba packages. 

Similarly, Kuwait Airways is one of the success-
ful partnerships for this year. This partnership 
extended the exclusive offers to Kuwait Airways’ 
customers that hold the Oasis membership. It also 
granted Ooredoo customers complimentary tickets 
to various destinations within exciting competitions 
held during the event. Tapan Tripathi, CCO of 
Ooredoo Kuwait, commented by saying, “We are 
ecstatic with the success of this event, and to see 
joy and excitement on the faces of our clients. We 
saw things go smoothly. We eliminated long queues 
and reduced the waiting time for our customers 
significantly. And we were successful in delivering 
our customers their devices within the same night.” 
He also added, “and due to the enormous demand 
of our customers, we extended our iPhone offers 
for additional days to meet these demands. At 
Ooredoo, we aspire to satisfy our customers’ needs 
and wants.” 

Lastly, the presence of the Ministry of Interior 
members throughout the iPhone 14 launch event is 
highly appreciated, in which they contributed to 
organizing the influx of attendees and ensured to 
maintain security and safety of everyone. Ooredoo 
further extended its appreciation to all the partici-
pating companies which were a great addition to 
the event as a whole.

KUWAIT: (From right) Essa Al-Mousa, Fadi Kawar and Thamer Al-Tahous An official displays an iPhone 14 mobile phone during the event

A view of the mega event at Ooredoo Tower

Abdulaziz Al-Babtain


