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KYIV: Usually the engine-room of the Ukrainian 
economy, heavy industry has fallen victim to 
Russia’s invasion, with output ground down under 
the pressure of the war. In the gigantic 
ArcelorMittal steelworks and iron mine complex in 
Kryvyi Rih, three of the four blast furnaces have 
been shut down, while the mine lies dormant. 

The last working blast furnace, a cathedral of 
metal surrounded by colossal pipes, was running 
on low gear when AFP visited. Much of the site 
which sprawls over 70 square kilometers-two-
thirds the size of the city of Paris-and normally 
employs 22,000 people was running below normal 
operations. A handful of workers took turns tend-
ing a small river of glowing metal, while square 
steel beams clank along a treadmill in a cavernous 
hangar nearby. The complex in the southern city 
close to the frontline is considered a national jewel 
by Ukrainians. 

Bought in 2005 by ArcelorMittal for nearly $5 
billion, its products are sold internationally-includ-
ing for the Burj Khalifa skyscraper in Dubai, the 
tallest in the world. 

But after the invasion began in February, work 
halted for a month when Russian troops 
approached Kryvyi Rih. Production eventually 
restarted, but at a reduced tempo. 

By the end of August, output was “between 15 
and 20 percent” of the corresponding period in 
2021, according to Artem Filipiev, the site’s deputy 
director. 

 
Logistical headaches  

“We keep the site running, that’s our mission,” 
Fi l ipiev told AFP. Some 2,000 of  the s i te ’s 
employees are currently fighting in the Ukrainian 
army, and 17 have been killed, so keeping the 
plant functional is “not just about profit...(but) 

social responsibility”, he said. 
Among the myriad logistical headaches the war 

has caused for Ukraine’s industrial sector are how 
to maintain supplies, keep customers, and deliver 
products. Moscow now controls the major Black 
Sea ports of Mariupol and Berdiansk in southeast 
Ukraine. Ports in the southwest like Odesa and 
Chernomorsk remain in Ukrainian hands, although 
Russia-under strong international pressure-has 
only allowed their use for grain exports. 

“The ports are closed, the metallurgical indus-
tries of Mariupol were among our main consumers 
of iron ore, clients in Zaporizhzhia have also 
slowed down their activity, our iron mines are at a 
standstill,” said Sergiy Milutin, deputy mayor of 
Kryvyi Rih. ArcelorMittal-which exports 85 per-
cent of its products-says it now uses rail and river 
transport for deliveries, mainly via Poland and the 
Baltic Sea, as well as Romania. 

But the costs have “multiplied by two or three” 
for steel producers, Marina Bozkurt, an analyst 
with Rystad, told AFP. 

 
‘De-economization’ 

The months-long shell ing by Russia of 
Ukrainian troops entrenched in the Azovstal steel-
works in Mariupol showed the resilience of such 
Soviet-era infrastructure-but ultimately the facility 
was left destroyed. By September, over 420 
Ukrainian industries and companies had been 
damaged or destroyed by the war, comprising an 
estimated loss of $30 billion, according to the Kyiv 
School of Economics. Mining and manufacturing 
processing industries made up 17 percent of 
Ukraine’s GDP in 2021, and the sector “is part of 
the economic security” of the country, said 
Dmytro Goryunov, an economist with the Centre 
for Economic Strategy. 

The importance of heavy industry for the econ-
omy explains why Russia pounds it, according to 
Anatoly Kovaliov, rector of the Odessa National 
University of Economics. 

“After three days of fai led ‘blitzkrieg’, of 
absolute fiasco, the Russians understood that they 
would not take our country easily, so they decided 
to destroy it”, Kovaliov told AFP. 

The Kremlin has an aim of “de-economization”, 

he said. Ukrainian GDP collapsed by 37 percent in 
the second quarter of 2022 compared to the same 
period last year, according to Goryunov. 
According to Kovaliov, the country needs a good 
five to eight years of reconstruction once it wins 
the war, which he believes is a certainty. “We will 
need a Marshall Plan,” he said, referring to the US-
devised giant economic rescue scheme to rebuild 
Europe after World War II.  —AFP

Russia war cripples Ukrainian heavy industry
ArcelorMittal steelworks complex in Kryvyi Rih lies in ruins

 

CBK bonds and  
related Tawarruq 

 
KUWAIT: The Central Bank of Kuwait 
(CBK) announced the most recent issues 
of CBK bonds and related Tawarruq at a 
total  value of  KD 240 mil l ion for s ix 
months with a rate of return  at 3.750 
percent.

KRYVYI RIH, Ukraine: This photograph taken on September 21, 2022 shows a blast furnace at the ArcelorMittal Kryvyj Rih 
integrated steel company’s factory, in the city of Kryvyj Rih, central Ukraine, amid the Russian invasion of Ukraine. —AFP

Unilever CEO to 
step down end 2023 

 
LONDON: Alan Jope, chief executive of Unilever, 
will retire his role at the end of 2023, the British 
consumer goods group announced Monday. 
Scotland-born Jope, who this year came under 
fierce criticism from investor activists over a failed 
takeover bid, will depart Unilever after five years as 
CEO and nearly four decades at the company, a 
statement said. 

Unilever brands include Magnum ice cream, Cif 
surface cleaner and Dove soap. “As I approach my 
fifth year as CEO, and after more than 35 years in 

Unilever, I believe now is the right time for the 
board to begin the formal search for my successor,” 
Jope said. “Growth remains our top priority, and in 
the quarters ahead I will remain fully focused on 
disciplined execution of our strategy, and leverag-
ing the full benefits of our new organization.” 

Jope leaves after Unilever’s recent failed $50-
billion bid for the former health care unit of drug-
maker GlaxoSmithKline. In response, Jope slashed 
around 1,500 management jobs worldwide in a 
major restructure of the company, seen as a bid to 
appease unhappy investors. 

“Unilever has seen improved performance, 
enabled by its clear strategic choices and a signifi-
cant company transformation,” chairman Nils 
Andersen added in Monday’s statement. 

“The board will now conduct an orderly succes-
sion process and support Alan and the manage-
ment team in further driving the performance of 
Unilever.” 

Under Jope, Unilever became a wholly British 
company at the end of 2020 after it completed a 
merger of its Dutch and British corporate entities. 
The group’s most recent results revealed first-half 
revenues jumped on higher prices, but net profit fell 
on rising costs and taxation. 

Input costs for companies worldwide have 
soared in 2022 on sky-high inflation and global 
supply-chain pressures. Unilever’s share price 
jumped 1.7 percent to almost £41 ($44) follow-
ing the announcement on the London stock 
market. —AFP

MTC, Mitsubishi  
celebrate launch  
of Outlander 2023 

 
KUWAIT: Maseelah Trading Co (MTC), a member 
of Al Mulla Group and the sole authorized distribu-
tor of Mitsubishi vehicles in Kuwait since 1972, host-
ed a high-level delegation from Mitsubishi Motors 
Middle East and Africa (MMC) during their recent 
visit to Kuwait to celebrate the regional launch of 
the all-new-2023 fourth generation and much-antici-
pated Outlander f lagship SUV from Mitsubishi 
Motors. 

Imad Flayhan, Managing Director of the Al Mulla 
Automotive Group, accompanied by Hisham Fakih- 
Director of Automotive, and senior management 
representatives from MTC welcomed Masatsugu 
Kurahashi, Division General Manager, Europe & 
Midd le  Eas t /Af r ica/  South  As ia  D iv i s ion  o f 
Mitsubishi Motors and Yutaka Yano, President of 
Mitsubishi Motors Middle East and Africa FZE, and 
their delegation, at a special function held at the 
Mitsubishi Motors showroom in the Al-Rai Area in 
Kuwai t .   The  event  was  a t tended  by  A l  Mul la 
Motors’ clients and members of the local media. 

Kurahashi said: “We are delighted to be here 
today at the Maseelah Trading Co our distinguished 
regional partners and distributors of the Mitsubishi 
Motors vehicles in Kuwait since 1972 to celebrate 
this special launch. The all-new Outlander is a game 
changer for Mitsubishi Motors, with its strong prod-
uct appeal and the prospect of completely reshaping 
customers’ opinion about not only this specific mod-
el but the entire brand. In the Middle East, cus-
tomers are looking for more than just a car, they 
want a vehicle that has all its bases covered - from 
utility and versatility to features and packages; exte-
rior design/interior styling. The Outlander we have 
designed will continue attracting new customers 
through these improved product attributes which 
include enhanced drivability, better fuel economy, 
among others.” “We look forward for continued col-
laboration with Al Mulla Motors for many years to 
come,” he added. 

Commenting on the special visit, Flayhan said: 
“We are pleased to welcome our notable guests from 
Mitsubishi  Motors Middle East and Africa who 
joined us today to witness first hand our celebration 
of the launch of the much-anticipated Outlander 
f lagship SUV from Mitsubishi Motors. Al Mulla 
Group is proud of its partnership with Mitsubishi 
Motor  Company. By embrac ing the  va lues  of 
Mitsubishi in everything we do, we have succeeded 
in establishing a unique brand position, one of the 
highest market shares, and a benchmark for our 
competitors to strive towards. We have pledged to 
deliver the best customer ownership experience pro-
vided by highly trained professional staff utilizing 
the latest advanced management tools through all 
our updated facilities.” He added, “In the few coming 
months, Al Mulla Motors will embark on an exciting 
journey with remarkable events, activities, and new 
facilities opening aimed at celebrating our 50 years 
of partnership with Mitsubishi Motors, a brand that 
has become associated with Al Mulla Group’s repu-
tat ion  of  Exce l lence , Profess iona l i sm, and 
Innovation.” 

Mitsubishi Motors Middle East and Africa has 
recently launched the fourth generation of the much-

anticipated Outlander flagship SUV in the region. 
This premium quality seven-seater received a com-
plete design overhaul and features rugged perform-
ance that’s perfect for today’s dynamic environment, 
as well as innovative technology which can enhance 
dr iv ing  exper ience  in  more  ways  than  one! 
Addi t iona l ly, th is  sa fety-centr ic  model  comes 
equipped with a host of advanced features that 
ensure occupants always remain safe. 

The Outlander is an SUV that’s been around for 
nearly two decades and has grown in popularity year 
after year. Since 2001, Mitsubishi Motors sold over 
2.6 million units of the Outlander series globally. 

 
The exterior 

The Outlander’s exterior design portrays a confi-
dent and strong personality, achieved through the 
“Bold Stride” design concept. To express a bold aura 
and a sense of presence and stability, the strong, hori-
zontal-themed proportion from front to rear, is con-
trasted with broad surface lines paired up by sharp 
edges and complemented with a large-diameter 20-
inch alloy wheels and overhanging fenders that high-
light the wide body. 

Inspired by the rear-mounted spare tire of the 
Pajero, the Outlander’s tailgate has a hexagonal motif 
that appears to have been cut from one whole surface. 
This design choice of the upper part is meant to 
express the stability and security this SUV offers, while 
lower part represents its strong performance capabili-
ties. The horizontal-themed T-shaped taillights empha-
size the width of the body and enhance recognition. 

 
Performance  

The newly developed platform of the Outlander 
greatly improves collision safety and achieves a high 
level of steering stability. For the first time ever, 
Mitsubishi Motors has used an ultra-high tensile 
strength steel sheet with hot stamping around the cab-
in to create a high-strength cabin structure with little 
deformation while also achieving weight reduction. 
Adopting connected cyclic structures around the 
engine compartment and cabin increased flexural and 
torsional rigidity of the body over that of the previous 
generation. The multi-link suspension and dual pinion 
electric power steering enhance the overall ride com-
fort and provide operability with a direct, linear feel. 
This greatly improves traceability during cornering as 
well as linear stability and provides driving pleasure.  

Sensors detect the steering angle, yaw rate, driving 
torque, brake pressure, wheel speed, and other factors 
to identify driver operation and vehicle status continu-
ously and accurately. When turning, the Brake AYC 
optimizes the difference in drive force and braking 
force between the front and rear, right and left wheels 
to improve tire gripping ability to allow the driver to 
steer as desired. 

 
The interior 

 The linear instrument panel with a powerful hori-
zontal tone, gives the vehicle a spacious and roomy 
look while producing a functional form that makes it 
easy to see the changes in the vehicle’s position. The 
upper part is covered with a soft padding wrapped in 
leather, and intricate stitching to project a high-quality 
feel. The door panels feature a large area of door 
inserts, and the same soft padding as the instrument 
panel and floor console sides is used to create a luxu-
rious and comfortable space.  

The interior color variations of the P-Line feature 
genuine leather seats of light gray and black. The 
instrument panel and door trim are the same color, and 
real aluminum is used in the shift panel.  

Safety  
Safety features in the all-new Outlander are as 

advanced as every other aspect of this car. Those fea-
tures include, Forward Collision Mitigation System 
(FCM), Adaptive Cruise Control (ACC), Lane Departure 
Warning (LDA), Blind Spot Warning (BSW), Lane 
Change Assist (LCA), Rear Cross Traffic Alert (RCTA), 
Driver Attention Alert (DAA), Rear Automatic Emergency 
Braking (Rear AEB) and Multi Around Monitor. 

The front center airbag for the driver’s seat and 
side airbags for the second-row seats are equipped as 
standard, and a total of 7 airbags are installed. In case 
of a side collision, the front center airbag deploys 
between the driver’s seat and front passenger seat. 

Colors  
The body colors come in Mitsubishi Motors’ unique 

high-brightness paint Diamond Series, Red Diamond, 
White Diamond in addition to Black Diamond which is 
newly added to the lineup. Black Diamond is a special 
color consisting of three coats, and a high-density 
shiny layer containing glass is added to make the vehi-
cle appear jet black when not lit but then emits a pow-
erful sparkle when struck by light. In addition to the 
three diamond colors, there are six basic colors avail-
able, Cosmic Blue Mica, Deep Bronze Metal l ic , 
Sterling Silver Metallic, Titanium Gray Metallic and 
Amethyst Black to bring the total selection number of 
body colors to nine. 

KUWAIT: Maseelah Trading Co (MTC) management with the members of a high-level delegation from Mitsubishi Motors 
Middle East and Africa (MMC) during their recent visit to Kuwait.

The launch of the all-new-2023 fourth generation Outlander


