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Ooredoo Kuwait Group reports 
EBITDA growth of 9% in 2022

Earnings per share reached 79 fils • Dividend of 70 fils per share recommended
KUWAIT: National Mobile Telecommunications
Company KSCP “Ooredoo” announced on
Tuesday its financial results for the year ended 31
December 2022.

• Consolidated revenue increased by 3 per-
cent to KD 620.3 million in 2022, compared
to KD 601.7 million in 2021. Revenues in
KD were positively impacted as a result of
enhanced performance through implemen-
tation of strategic and commercial plans in
addition to efficient operations in Kuwait, a
year-on-year improvement in Maldives and
Palestine, and healthy Tunisian and Algerian
market growth in local currency terms.

• EBITDA increased by 9 percent in 2022 to
KD 226.0 million, compared to KD 207.6
million in 2021. 

• Net profit attributable to NMTC increased
by 105 percent to reach KD 39.5 million in
2022 from KD 19.2 million in 2021. Net
profit growth was driven by solid opera-
tional and financial earnings from Ooredoo
Kuwait, Ooredoo Tunisia, Ooredoo Algeria,
Ooredoo Palestine and Ooredoo Maldives.

• The consolidated earnings per share were
79 fils for 2022 compared to 38 fils earned
in 2021. The Board of Directors recom-
mends a dividend payment of 70 fils per
share, subject to shareholder approval at
the General Assembly scheduled for
March 2023. 

• Consolidated customer base increased to
24.7 million in 2022 compared to 24.0 mil-
lion in 2021.

Chairman of the Board of Directors Sheikh
Mohammad Bin Abdullah Al-Thani commented:

“I am pleased to announce another successful year
for NMTC as consolidated revenue of the Group
increased by 3 percent to KD 620 million, compared

to KD 602 million in 2021. This growth was fuelled by
enhanced performance through implementation of
strategic and commercial plans by management in
addition to efficient operations in Kuwait, improved
market conditions in Maldives and Palestine, and
healthy growth in Tunisia and Algeria.

The Group’s EBITDA increased by 9 percent to
KD 226 million in 2022 compared to KD 208 million
in 2021, while net profit attributable to NMTC more
than doubled to reach KD 40 million in 2022 from KD
19 million in 2021. In Kuwait, we achieved an 8 per-
cent increase in customer base, which translated into
increased revenue and EBITDA for our company. 

Despite the challenges posed by currency devalu-
ation in Tunisia and Algeria, we maintained positive
growth in both revenue and EBITDA, thanks to our
efforts to drive operational efficiencies. In Palestine,
we reported a steady 2 percent growth in our cus-
tomer base and improved revenue and EBITDA. 

Maldives recorded a significant increase in both
revenue and EBITDA, further solidifying our pres-
ence in the market. We are unwavering in our com-
mitment to delivering exceptional services and maxi-
mizing value for our shareholders, as evidenced by
our proposed dividend payment. Our efforts to
enhance operational efficiency have yielded positive
results, fuelling growth throughout the company.”

Ooredoo Kuwait CEO Abdulaziz Yaqoub Al-
Babtain commented: “2022 has been a year of suc-
cessful upgrades and implementation of our strategic
plan to take customer experiences to an unprece-
dented level. Our strategies revolved around our cus-
tomers, their first-hand experience with the brand,
better understanding their needs and demands. We
elevated and digitally enhanced all aspects of our

products, services, offers and promotions to provide
them with the best in market experience. This growth
has been supported by the keenness and determina-
tion of everyone at Ooredoo Kuwait to ensure that we
not only meet but exceed expectations.” 

He continued, “We took it upon ourselves to effi-
ciently upgrade and enhance all aspects of our opera-
tions, services and infrastructure with the sole aim to
provide our customers a unique experience with the
Ooredoo brand, a seamless and uninterrupted net-
work, adopting and integrating innovative digital tech-
nologies to our infrastructure to not only gain a com-
petitive edge in the market but to also ensure that our
customers are satisfied and their needs are met.”

Al-Babtain closed his statement with, “When con-
sidering financial technologies and the constant
upgrades and demand for financial services on a

global scale, we at Ooredoo Kuwait are proud to have
been the first telecommunications company in Kuwait
to announce and launch ApplePay through the
MyOoredoo App. Ooredoo Kuwait will always be at
the forefront of digital innovation and introduction of
technologies that cater to our customer demands and
adopt to the fast paced and digital based lifestyles.”

Review of operations
The Group’s operational performance can be sum-

marized as follows:

Ooredoo - Kuwait
Ooredoo’s customer base in Kuwait increased to 2.7

million in 2022, up by 8 percent compared to 2021.
Ooredoo Kuwait reported 12 percent increase in rev-
enue to KD 236.3 million in 2022 compared to KD 210.5
million in 2021. EBITDA increased 17 percent to KD
71.5 million in 2022 compared to KD 61.1 million in 2021,
driven by operational efficiencies across the business.

Ooredoo - Tunisia
Ooredoo’s customer base in Tunisia increased by

3 percent to 7.1 million customers in 2022. The
Tunisian dinar depreciated by 9.4 percent year-on-
year, leading to a decrease in revenues to KD 123.5
million in 2022 compared to KD 134.0 million in
2021. In local currency terms, Revenues were up by
1 percent. EBITDA increased 6 percent to KD 54.8
million in 2022 compared to KD 51.8 million in 2021. 

Ooredoo - Algeria
Ooredoo Algeria’s customer base increased by 2

percent to 13.0 million in 2022. Business in Algeria
was negatively impacted by the devaluation of the
Algerian Dinar, which depreciated by 3.7 percent
year on year. Consequently, revenue decreased to
KD 186.9 million in 2022 compared to KD 188.5

million in 2021. In local currency terms, Revenues
were up by 3 percent. EBITDA increased to KD
66.2 million in 2022 compared to KD 65.1 million in
2021.

Ooredoo - Palestine
Customer base in Palestine increased by 2 per-

cent to 1.4 million customers in 2022. Revenue
increased by 5 percent to KD 35.4 million in 2022,
compared to KD 33.8 million in 2021. EBITDA
increased by 6 percent to KD 13.0 million in
2022compared to KD 12.3 million in 2021.

Ooredoo - Maldives
Ooredoo Maldives reported a 9 percent increase

in revenues to KD 38.2 million in 2022, compared to
KD 35.0 million in 2021. EBITDA improved by 19
percent to reach KD 20.5 million in 2022 compared
to KD 17.2 million in 2021. Ooredoo Maldives now
serves a total of 387 thousand customers.

Sheikh Mohammad 
Bin Abdullah Al-Thani

Abdulaziz Yaqoub 
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BP posts record 
profit, dilutes 
green target
LONDON: British energy giant BP on Tuesday
announced record annual profit thanks to soaring oil
and gas prices, as it watered down its target for cut-
ting carbon emissions. BP’s underlying profit more
than doubled to a record $27.7 billion last year, spark-
ing renewed outrage from green groups and unions
demanding far greater action on tackling climate
change and a cost-of-living crisis.

The huge earnings mirror record profits by BP
rivals after the invasion of Ukraine by major fossil-
fuels producer Russia hit supplies and pushed the
West into beefing up its energy security. BP’s exit from
its 19.75 percent stake in Russian energy group
Rosneft cost it more than $24 billion, however. That
pushed it into a loss after tax totaling $2.5 billion last
year, compared with net profit of $7.6 billion in 2021.

Emissions target 
BP on Tuesday also said its carbon emissions would

not fall as quickly as anticipated. The company expects
carbon emissions from oil and gas production to fall by
between 20-30 percent in 2030 compared to 2019.

This compared with its prior forecast for a drop of 25-
40 percent.

“We need continuing near-term investment into
today’s energy system-which depends on oil and gas-
to meet today’s demands and to make sure the transi-
tion is an orderly one,” said chief executive Bernard
Looney. “We will prioritize projects where we can
deliver quickly, at low cost, using our existing infra-
structure, allowing us to minimize additional emissions
and maximize both value and our contribution to ener-
gy security and affordability.” Speaking later on an
investor webcast, Looney said BP’s “ambition and
aims, taken together, are consistent with the goals of
the Paris Agreement” which says global greenhouse
emissions must drop 45 percent by 2030 to limit glob-
al warming to 1.5 degrees Celsius.

Environmentalists hit out the strategy update. “Not
only will BP’s new strategy fail to deliver much-needed
energy security in the UK but it will ensure that peo-
ple across the globe already battling devastating
droughts, floods and heatwaves, will continue losing
their lives and livelihoods,” said Kate Blagojevic,
Greenpeace UK head of climate justice.

“It’s time to stop drilling and start making pol-
luters... pay the price for the climate damage they are
causing all around the world.” The record profits come
as consumers face soaring heating and electricity bills,
which has triggered widespread calls for energy
majors to pay more tax to ease a cost-of-living crisis.
Unions and members of the opposition Labour party
again called on the Conservative government to
increase its windfall tax on the likes of BP and British
rival Shell. “As millions struggle to heat their homes
and put food on the table, BP are laughing all the way
to the bank,” said Paul Nowak, general secretary of the
Trades Union Congress.

“Ministers are letting big oil and gas companies
pocket billions in excess profits. But they are refusing
to give nurses, teachers and other key workers a
decent pay rise.” Britain is facing its biggest strikes in
more than a decade as public and private sector work-
ers demand that pay increases go some way to match-
ing sky-high inflation. —AFP

Nintendo cuts its
profit forecasts 
amid chip shortage 
TOKYO: Nintendo cut its full-year profit forecasts on
Tuesday, saying the global chip shortage had damp-
ened Switch sales, with analysts warning of waning
momentum for the hit console nearly six years after its
release. New games have performed well, the Japanese
company said, including “Splatoon 3” and “Pokemon
Scarlet and Violet”, which in November scored the
highest global sales in the first three days for any
Nintendo software.

Switch hardware sales by unit declined 21 percent
year-on-year in April-December, “mainly due to a
shortage of semiconductors and other component sup-
plies that impacted production until around late sum-
mer”. The Kyoto-based gaming giant now expects net
profit in 2022-23 of 370 billion yen ($2.8 billion), down
from its previous forecast of 400 billion yen.

It also trimmed its operating profit outlook, and the
annual hardware sales forecast for the Switch to 18

million units from the previous target of 19 million.
Back in 2020-21, Nintendo’s annual net profit soared
to a record of 480 billion yen, thanks to booming
demand for indoor entertainment during COVID-19
lockdowns. The firm nearly matched that figure in the
last financial year, with its Switch console continuing
to perform well and software sales staying strong. But
sales of the Switch, which was launched in 2017, and
the console’s Lite and OLED variations, are slowing as
the console ages.

Hideki Yasuda of Toyo Securities told AFP ahead of
the earnings release that “it would be a big surprise if
Nintendo were to increase the production of Switch” at
this stage of its life cycle. There are still bright spots on
the horizon, however, with the chip shortage now easing
and big titles coming up for Nintendo, including the new
“Legend of Zelda” game. Despite rumors swirling over
Nintendo’s next big hardware product, he cautioned that
“it’s still too early to talk about the next game console”.

Amir Anvarzadeh of Asymmetric Advisors said that
to stay desirable, the Switch “needs a fairly urgent
graphics processing unit upgrade” because the OLED
screen version, released in 2019 with upgraded graphics
and memory, “didn’t seem significant enough”. The
Switch is both a handheld and TV-compatible device, a
selling point that has borne fruit so far.—AFP


