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Models walk the runway at the Collina Strada show during New York Fashion Week in New York City. -AFP photos

Balenciaga’s creative director Demna
has apologized for an ad campaign
that appeared to reference child

abuse and vowed to drop his provocative
showmanship in an interview with Vogue.
The ads, published late last year, featured
children holding bags designed to look like
teddy bears, but with studs and harness-
es, and surrounded by adult items includ-
ing wine glasses. It sparked huge con-
demnation online, including from celebri-
ties close to Demna and the brand such
as Kim Kardashian.

In his first published interview since the
furore, Demna (who dropped his last
name in 2021), told the fashion bible there
was never any intention to reference
abuse. “I have seen a lot of drama in my
life, but this was particularly hard... a mis-
take to learn from,” he said in the inter-
view, published late Thursday.

“I realize that my work has been seen
as provocative, but this specific situation
would never be part of my, you know,
provocative nature,” he added. Demna
told Vogue that the bears were a reference
to punk, not BDSM. But he had no expla-
nation for props used in another series of
photographs, including a printout from a
US Supreme Court ruling about child
pornography. Balenciaga said it would sue
the company that shot the campaign when
the uproar happened.

“What I can definitely say is that it was
not intentional by me or Balenciaga. If it
was intentional by someone else, I don’t
know,” Demna said. The Georgian design-
er said the episode had fundamentally
changed his way of working, which had
often involved high-profile celebrity

endorsements and stunt promotions, such
as a range of trash bags that cost around
$1,800. “I will have to question absolutely
everything now. It really changes my way
of working, which has previously been
more instinctive; doing something that

would be seen as maybe provocative just
because I was thinking, Oh, that’s fun,” he
said.

His next show, at Paris Fashion Week
next month, will be a stripped-down affair
that focuses just on the clothes. “I have
decided to go back to my roots in fashion
as well as to the roots of Balenciaga, which

is making quality clothes-not making image
or buzz.” He did not address the other
recent controversy around his ties with
Kanye West, who opened Balenciaga’s
last show in Paris, walking out into a mud-
filled hangar. Balenciaga cut all links with

the rapper after his string of controversial
comments, including an outburst
denounced as anti-Semitic. — AFP

Adidas 2022
income drops, more
pain ahead after
end of Kanye tie-up

Adidas’s net income fell heavily in
2022, according to preliminary
results released on Thursday, with

the German sportswear giant predicting
major operating losses this year after
ending a tie-up with Kanye West. Net
income for last year was 254 million
euros ($272 million), a nearly 83 percent
drop from 1.49 billion in 2021, the figures
showed. The end of the partnership with
controversial rapper West would be a
major contributor to the company suffer-
ing operating losses of up to 700 million
euros this year, Adidas said.

“The numbers speak for themselves.
We are currently not performing the way
we should,” said Adidas CEO Bjorn
Gulden, who was named to the job in
November, as part of efforts to turn the
company around. “Adidas has all the
ingredients to be successful... We need
to put the pieces back together again,
but I am convinced that over time we will
make Adidas shine again.

“But we need some time.” Adidas halt-
ed its tie-up with West-now known for-
mally as Ye-in October after he made a
series of anti-Semitic outbursts. The firm
said it would end production of the highly
successful “Yeezy” line designed togeth-
er with West, which has brought in huge
profits.

In its financial guidance for 2023 pub-
lished Thursday, Adidas said there would
be a “significant adverse impact” from
not selling existing Yeezy stock. This
would lower revenues by around 1.2 bil-
lion euros, and operating profit by around
500 million euros, it said. Adidas also

expects one-off costs of up to 200 million
euros in 2023 — and it said it could
report an operating loss of as much as
700 million euros.

Lucrative tie-up 
The company began a review of its

relationship with West after he appeared
at a Paris fashion show wearing a shirt
emblazoned with “White Lives Matter”, a
slogan created as a backlash to the
Black Lives Matter movement. Days later
he was locked out of Twitter and
Instagram over anti-Semitic threats.
Weeks after ending its partnership with
Kanye, Adidas also said it was investigat-
ing claims against him after a report
detailed alleged inappropriate behavior.

The artist was associated with rival
sportswear company Nike for years but
broke away in 2013, lending his name to
Adidas as they launched their first Yeezy
shoe in 2015 — a partnership that went
on to make him a billionaire. Along with
Beyonce, Stella McCartney and Pharrell
Williams, West has been one of the top
names used by Adidas to boost sales,
especially online.—AFP

This file combination of pictures shows US
rapper Kanye West attending the Givenchy
Spring-Summer 2023 fashion show in Paris,
and the corporate logo of German sports
equipment maker Adidas in Munich, southern
Germany. — AFP 

New York Fashion Week got under-
way Friday with several big names
absent from the runway but a calen-

dar packed full of young designers and
emerging labels-increasingly the event’s
trademark. Rodarte opened the Fall-
Winter 2023 parade, one of the few major
brands to return this year.

Rodarte, the upscale brand of
California sisters Kate and Laura
Mulleavy, offered a Gothic and mystical
show with models parading in black
dresses with flared sleeves and occasion-
ally plunging necklines. The Collina
Strada show was an ode to animals in a
menagerie atmosphere. One bewhiskered

model “meowed” in front of the delighted
audience, followed by a model with a rhi-
noceros horn and another with a pig
snout.

The street-wear touch of the brand is
still there, but the colors are less psyche-
delic, more sober and elegant. Those who
like theatrical shows will also enjoy the

return to New York-with a show on
Tuesday-of Thom Browne, who succeeds
Tom Ford at the head of the American
fashion union (CFDA). Among the other
headliners are regulars Proenza Schouler,
Altuzarra, Coach, Sergio Hudson,
Carolina Herrera, Gabriela Hearst and
Michael Kors.

But the program, which ends
Wednesday in the middle of the Big
Apple’s cold month of February, again has
a notable absence of high-profilers such
as Tommy Hilfiger, Ralph Lauren and pre-
vious CFDA lead Tom Ford. Pop icon
Rihanna, who has exhibited her lingerie
collection Fenty at New York in the past,

will instead be performing at the much-
watched Super Bowl half-time show on
Sunday.

“Very few names are brands that are
prominent in the US market,” said
Jacqueline Quinn of the Fashion Institute
of Technology (FIT), confiding that her
students are focusing on Paris and Milan

instead. Instead, the collection of ready-
to-wear designs serves up a large helping
of young talents and new brands, such as
Elena Velez. The 28-year-old was named
“emerging designer of the year” at the
2022 CFDA awards for her non-traditional
creations that merge high fashion with the
metalsmith heritage of her hometown
Milwaukee.

‘Era of renaissance’ 
Some 20 designers are under 30 years

old, including the Nigeria-born, New York-
based Taofeek Abijako and his label Head
of State, Indian Kanika Goyal (KGL) and
Emma Gage (Melke), who uses recycled
materials for a more sustainable fashion.
For Velez, the COVID-19 pandemic has
spurred an “era of renaissance.”

“I think there’s a renewed lust for life
and a reminder of the precariousness of
life that inspires young people like myself
to embolden ourselves with our passions,”
she told AFP. And Velez is determined to
enjoy it while it lasts. “If we’re being hon-
est, the shelf-life of a startup fashion
brand isn’t exactly lengthy,” she added.

Denmark’s Christian Juul Nielsen, the
creative director at Herve Leger, already
has several years of experience behind
him having worked at Dior, Nina Ricci and
Oscar de la Renta. In 2019, he launched
his own brand, Aknvas, whose designs
“focus on drape, flattering silhouettes,
innovative knits and an elevated palette,”
according to its website.

“I try to translate the drama I got from
John Galliano and the modernity I got
from Raf Simmons,” he told AFP. For
Nielsen, and others like him, New York
presents an opportunity. “A lot of small
brands in Paris, they just don’t get on the
calendar. In America, there is this excite-
ment of newness (and) I want to be part
of making the New York fashion scene
exciting,” Nielsen added.—AFP

Models pose at the Jahnkoy show
during New York Fashion Week 2023

at Location05 in New York City.


