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KUWAIT: Economic researcher Mohammad
Ramadan spoke to Kuwait Times about the eco-
nomic expectations for Kuwait for 2023, saying that
due to the political instability in the country and the
economic situation that is not a priority for the gov-
ernment, representatives or citizens themselves,
therefore, it is hard to predict the economic situa-
tion for the country in 2023.

He said although the country is witnessing clear
indications of a decrease in corruption in various
governmental entities, the effect of these reforms on
the local economy is still unclear, as it depends on
the type of reforms that the new officials will achieve
after take charge of various bodies in the country.

On oil prices, Ramadan said the current status
globally is still foggy due to the sudden decisions
that could be taken by Russia and OPEC+, with
the West imposing sanctions, while expectations
from international credit bodies vary greatly, as
some of them expect oil price in 2023 to be $80 to
$90, while others forecast prices will drop to $60
or $50 per barrel.

Ramadan pointed out Kuwait is still facing some
basic issues that can change the economic situation
if approved, such as wage hikes, especially with the
approval of the government in principle, which will
definitely affect the purchasing habits of citizens

and residents, and could
determine which eco-
nomic activity will wit-
ness growth and there-
fore improve parts of the
local economy.

“Improving capital
spending is one of the
most important annual
promises the government
makes consistently, but
administrative obstacles
hinder spending and dis-
serve the results the

country is waiting for, not to mention the local
economy suffers from a lack of development.
Getting rid of these obstacles will take the economy
at a higher speed,” Ramadan said.

Kuwait’s economic growth indicators
Ramadan clarified there are some main indicators

in Kuwait that determine the economic status of the
country, which is related to the Corruptions
Perceptions and Ease of Doing Business indices, in
addition to the improvement of government proce-
dures. “The index reports will give us a clear view
of the situation at the beginning of the year and also
help us predict what could happen in the economy
this year,” he said.

Zero-COVID Policy
After China decided to abandon its zero-COVID

strategy, Kuwait Times asked Ramadan how this can
positively reflect on the Kuwaiti market. “It would
benefit Kuwait and the GCC area in general. China

buys Russian oil at a cheap price and dropped its
zero-COVID policy, which will help the country to
increase production and reduce costs. This will lead
to a decline in commodity prices and reduce infla-
tion,” he said.
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Saudi economy
forecast to 
grow in 2023 
RIYADH: The global economy is heading towards
a recession in 2023 as higher borrowing costs
aimed at tackling inflation are set to push a number
of economics into contraction, according to the
Centre for Economics and Business Research. 

While the global economy surpassed $100 tril-
lion for the first time in 2022, the British consultan-
cy firm noted that the growth is going to stall in
2023, as the world continues its fight against soar-
ing prices.  

“It’s likely that the world economy will face
recession next year as a result of the rises in inter-
est rates in response to higher inflation,” Kay
Daniel Neufeld, director and head of forecasting at
CEBR, said. 

The report added that “the battle against infla-
tion is not won yet” as central banks across the
world will have to continue to “stick to their guns in
2023 despite the economic costs.”  

“The cost of bringing inflation down to more
comfortable levels is a poorer growth outlook for a
number of years to come,” it added. 

CEBR’s findings are more pessimistic than the

latest forecast from the International Monetary
Fund which warned in October that there is a 25
percent chance of global GDP growing by less than
2 percent in 2023. IMF defines this as a global
recession. 

Despite the gloomy global outlook, Saudi
Arabia’s economy is expected to grow strongly in
2022, with its output set to be 4.8 percent higher
than in 2021, as the recovery from the pandemic
continues, CEBR noted. 

The British firm, which released its annual World
Economic League Table, said the Kingdom is fore-
casted to witness an average annual growth rate of
2.2 percent between 2023 and 2036. “This will see
Saudi Arabia climb from 19th place in the World
Economic League Table in 2021 to 17th place by the
end of that period,” it added. 

CEBR pointed out that Middle East’s second-
largest economy is heavily dependent on natural
resources, with oil accounting for 90 percent of
Saudi Arabia’s total exports and 42 percent of the
national gross domestic product, according to the
CIA World Factbook. 

It stressed that the diversification efforts under-
taken by the Kingdom will be key to its future pros-
perity.  With the Saudi Government taking active
steps towards this goal via strategic frameworks
such as Saudi Vision 2030, the report said this
framework will seek to increase non-oil internation-
al trade, promote investment opportunities and
strengthen the public sector. — Agencies

2023 doesn’t look
good for media stocks 
like Netflix and Disney
NEW YORK: Media stocks got rocked this year,
with companies losing billions of dollars in market
value, as streaming subscriber growth waned and
the advertising market worsened. The pain is likely
to continue in the first half of 2023, according to
media executives and industry analysts. 

Disney and Warner Bros Discovery, two compa-
nies undergoing transitions, especially when it
comes to streaming, each hit 52-week lows in
recent days. So far this year, Warner’s stock is down
more than 60 percent and Disney is off more than
45 percent.  The media industry has come to a turn-
ing point as competition among streaming services
is at an all-time high and consumers are getting
pickier about their number of subscriptions. On top
of that, companies are contending with lower ad
revenue and more cord cutting. Some expect con-
solidation to occur in the near future.

“Across the sector, it’s chaos,” said Mark
Boidman, head of media and entertainment invest-
ment banking at Solomon Partners. “Everyone has
been saying for years that technology is going to
change the media world, and it has. But we’re at this
real point now where it’s crunch time.” He predicts
bundled streaming will become more important in
2023. It’s been a tough year across the board for the
market. The Nasdaq Composite is headed for its
worst decline since 2008, and it’s positioned to
underperform the S&P 500 for a second straight
year. Other industries’ stocks, including tech, have
been clobbered. 

Major tech stocks have lost at least half of their
value. Streaming giant Netflix’s stock has dropped
more than 50 percent, with its market cap cut in half
to roughly $123 billion.

Streaming woes
When Netflix reported it lost subscribers in the

first quarter - the first time in more than 10 years -
the news sent a shock wave through the sector. The
streaming giant blamed heightened competition. It
also started exploring an ad-supported, cheaper
option for customers, something the company had
long said it wouldn’t do.  Since then, other media
company stocks have followed suit. 

Disney, meanwhile, has been facing challenges
since the early days of the pandemic, when movie
theaters and theme parks were closed for months.
Disney’s financial performance has been scrutinized
in recent months, and following its disappointing
earnings report in November, the company’s board
ousted Bob Chapek and brought back longtime for-
mer boss Bob Iger. 

Although Disney investors were immediately
elated over Iger’s return, the stock soon after fal-
tered, most recently due in part to a lower-than-
expected opening box office weekend for “Avatar:
The Way of Water.” Warner’s stock got slammed
this year as management for the newly combined
company - the merger between Warner Bros. and
Discovery closed this spring - has been cutting
costs, warning of the tough ad market, and focus-
ing on making its streaming business profitable in
the future.

Since Netflix’s losses earlier this year, Wall
Street has been questioning the viabil ity of
streaming business models. “I think everyone was
trying to emulate Netflix with the hope of seeing a
similar valuation, and at this point the jig is up,”

said John Hodulik, an analyst at UBS. “Netflix is no
longer being valued at a revenue multiple.
Investors are asking how direct-to-consumer gets
to profitability.” 

The sentiment also has weighed on Warner,
which plans to combine HBO Max and Discovery
next year, as well as Paramount Global and
Comcast’s NBCUniversal. Investors have a magnify-
ing glass on subscriber counts and content spend-
ing, which has mounted to tens of billions of dollars
for these companies.  

“Now there’s a new focus on these costs,” said
Hodulik. “I think Warner Bros. Discovery is leading
the charge, but we’re going to see other companies
pare back their ambitions in the streaming space
over time.”

Tightening ad market
On top of this, the ad market has worsened.

During times of economic uncertainty, companies
often pull back on advertising spending, which is
often seen as discretionary. Paramount missed
third-quarter estimates after its ad revenue
dropped, with its stock hitting a low in the following
days. The stock is down more than 45 percent this

year. Paramount’s shares did get a boost recently
after Warren Buffett’s Berkshire Hathaway upped its
stake in the company, fueling speculation that it
could be an acquisition target.

Earlier this month at an industry conference,
CEO Bob Bakish lowered expectations for the com-
pany’s fourth-quarter ad sales. NBCUniversal CEO
Jeff Shell also said at the same conference advertis-
ing has steadily worsened in the last six to nine
months, although he noted ad revenue would be up
in the fourth quarter. “These stocks have been down
a lot, and investors are asking themselves why
would I buy this ahead of bad news not just next
quarter, but the next few quarters,” Hodulik said.
“Things might get worse before they get better.”
There were some bright spots on the advertising
front, however.  

Streamers like Netflix and Disney now offer ad-
supported, cheaper options for customers, which is
expected to be a positive for their businesses. “We
also anticipate that advertising streaming will
become more important in the year to come,”
Solomon Partners’ Boidman said. Political advertis-
ing revenue was also up in the third and fourth
quarters due to the heated midterm elections, with
broadcast station owners like Nexstar Broadcast
Group and Tegna reaping the benefits. These
stocks, particularly Nexstar, were both up year to
date, despite their industry’s overall weakness, as
their revenues heavily rely on the high fees distribu-
tors pay to air their local networks. — Agencies

NEW YORK: A trader works on the New York Stock
Exchange in  this file photo.

Surging UK energy 
bills spark tensions 
among tenants
LONDON: Britain’s cost-of-living crisis has
turned into a bitter winter in households trying to
keep their energy bills down: Some lecture flat-
mates for keeping the lights on. Others move to
better heated homes. Common energy-saving
measures also include not using heating during the
day-and buying an electric blanket instead of
switching on radiators.

It can be complicated for people in shared
accommodation, with relationships complicated by
different lifestyles and salaries, which means they
must compromise to lower their bills.

“Everyone is conscious about not leaving lights
on,” said Joe, a 33-year-old schoolteacher who
shares an east London home with five other people.
The housemates have together agreed to turn off
heating in bedrooms. They still warm the living

room, where two of them work from home, but they
use an electric heater during the day rather than fir-
ing up the boiler.

Arguments can flare up, particularly when
housemates bring partners to stay over. Notes are
sometimes left as a reminder to turn the heating
down. “We have had a few passive-aggressive mes-
sages: If you’re not in the room, turn the lights off,”
added Joe. Other London flatmates opted to avoid
all heating unless the temperature dips to a really
cold level, as it did over Christmas.

Household electricity and gas bills have rocketed
across Europe this year, after key energy producer
Russia invaded Ukraine in February. In Britain, the
average domestic energy bill has roughly doubled
over the last 12 months. That has helped push infla-
tion to the highest level in four decades, in turn creat-
ing a cost-of-living crisis as wages fail to keep pace,
despite the government’s partial subsidy for fuel.

Simon Francis, campaigner at pressure group
End Fuel Poverty, told AFP that the fuel crisis was
hitting everyone. “People are all just suffering from
this cost-of-living crisis-so no matter really how
much you’re earning, you are going to be suffering,”
he told AFP. — AFP


