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NEW YORK: Tesla lost a staggering two-thirds of 
its market value in 2022, a victim of fears about 
demand for electric vehicles, dismay at Elon Musk’s 
tribulations as head of Twitter and the end of easy 
money on Wall Street. On paper, everything was 
going well for the iconic electric vehicle maker that 
overcame supply problems and made nearly $9 bil-
lion in profit in the first three quarters of the year 
despite soaring costs. 

But this is slower than the furious pace of 
growth that CEO Musk demands of his company 
with his stated ambition that Tesla unseat Apple as 
the world’s most valued company. 

Even if the share price is subject “to a lot of 
emotional elements... Tesla will be by my best guess 
the most valuable company in the world in less than 
five years,” a defiant Musk told a forum on Twitter 
this month. Blaming problems on “macroeconomic 
conditions” and high interest rates, Musk said he 
“can’t say enough good things” about Tesla, asking 
his listeners to ignore his misadventures at Twitter 
where the mercurial CEO has captured headlines 
since taking over in October. 

But to some analysts, the problems at Tesla are 
more serious and unrelated to Twitter-mainly 
because the days where it was the sole player on 
the electric vehicle market are over. The New Year 
“is shaping up to be a ‘reset’ year for the EV mar-
ket” with supply flooding the market, analyst Adam 
Jonas of Morgan Stanley said in a note. 

“There are hurdles to overcome,” added Jonas-
citing increasing competition and a worsening 
economy, with living costs sent soaring by inflation. 

 
Rare discounts  

In 2023, the quiet hum of EV motors will be 
coming from vehicles other than Teslas as tradi-

tional automakers roll out models at an unprece-
dented pace. In Tesla’s luxury car category, 
Mercedes-Benz, BMW, Audi, Polestar and Rivian 
have entered the fray and the change is coming fast 
for Tesla. While Musk’s Texas-based company still 
captured 65 percent of market share in the first 
nine months of the year, S&P Global analysts pre-
dicted Tesla’s market share will shrink to just 20 
percent by 2025. 

The situation in China is also not helping mat-
ters: according to press reports, production is cur-
rently suspended in Tesla’s Shanghai factory due to 
COVID-related issues. To ramp up sales, Tesla has 
offered a rare $7,500 discount to US customers on 
the new Model 3 or Model Y, along with 10,000 
miles of free fast charging. 

 
Twitter ‘storm’  

Tesla, partly due to its superstar CEO, still has its 
diehard fans and Tesla is still seen as undisputed in 
terms of technology, cost management and scale in 
the fast-growing market. The investment firm Robert 
W. Baird believes that the group is the “best posi-
tioned in the automotive market” and still recom-
mends buying Tesla stock despite the crash. Looming 
over everything is the shadow of Twitter, the influen-
tial social network bought in October by Musk-who 
fired more than half its staff, inviting controversy. 

Tesla needs “a CEO to navigate this Category 5 
storm” and not a boss “focused on Twitter,” said 
Wedbush’s Dan Ives in a note published Tuesday. 
The multi-billionaire sold several billion dollars of 
Tesla shares to finance his new venture, and has 
offloaded billions more since the $44-billion buy-
out-in breach of pledges to stop selling the stock. 
He also provoked critics by inviting Donald Trump 
and hundreds of other banned users back to 

Twitter and suspended certain journalists in an 
apparent fit of pique. It has become “untenable” to 
separate the future of Tesla from Musk’s erratic 
management of Twitter, said Colin Rusch, of 
Oppenheimer. 

The events at Twitter are “too much for a major-
ity of consumers to continue supporting Musk and 
Tesla,” said Rusch, predicting the billionaire’s antics 

would drive at least some buyers towards other EV 
options-untainted by controversy. 

The stock debacle comes after Tesla shares 
jumped by more than 700 percent in 2020 and 50 
percent in 2021. They have recovered nearly 12 
percent in the last two days, but were still down 65 
percent on Thursday evening compared to the 
beginning of the year.  —AFP

Between new rivals and distracted  
boss, Tesla suffers on Wall Street

The electric carmaker lost a staggering two-thirds of its market value in 2022

 

Tesla set for record  
delivery despite  
demand concerns 

 
NEW YORK: Tesla is expected to 
announce record quarterly deliveries in early 
January but that may not be enough to satis-
fy investors as the electric-vehicle leader 
grapples with inflation, rising interest rates, 
crimped production in China and concerns 
about softening demand, according to a 
Bloomberg report. 

In an effort to clear inventory, Tesla 
offered a rare $7,500 discount to US cus-
tomers who took delivery of a new Model 3 
or Model Y at the end of the year, along with 
16,000 kilometers of free Supercharging. 
The Inflation Reduction Act, or IRA, will 
restore up to $7,500 in federal tax credits 
for certain EVs starting January 1. 

Deliveries are one of the most closely 
watched metrics by investors eager to see if 
Tesla can maintain its rapid growth. Global 
fourth-quarter deliveries could reach 
420,760 vehicles, according to 16 analysts 
surveyed by Bloomberg. That estimate, 
which doesn’t include some of the more 
recent analyst projections, exceeds the 
record 343,830 cars delivered in the third 
quarter. 

Tesla is the world’s dominant seller of 
electric vehicles and is well positioned to 
take advantage of some of the IRA’s tax 
credits for battery cell manufacturing and 
locally assembled EVs. But in order to meet 
its goal to grow deliveries by 50 per cent 
annually over several years - an objective 
Tesla warned it will fall just short of in 2022 
- Tesla will likely make compromises when it 
comes to gross margins. Tesla has cut prices 
across its line-up in China and scheduled 
down time at its plant in Shanghai. However, 
investors are signaling skepticism. Tesla 
shares plunged 65 per cent this year, more 
than triple the 19 per cent decline in the S&P 
500 Index. 

In April,  Musk said Tesla would produce 
more than 1.5 million vehicles in 2022. The 
company made 929,910 cars through the 
first three quarters, so it would need to 
crank out more than 570,000 vehicles to 
meet that goal. In the third quarter, produc-
tion exceeded deliveries by more than 
22,000 vehicles, a gap that could continue 
this quarter with cars still in transit as the 
year comes to an end. 

Tesla’s Model 3 sedans and Model Y 
sport utility vehicles account for the vast 
majority of sales. The company will sell cars 
until midnight on New Year’s Eve and will 
report the global delivery and production 
totals within three days of the quarter’s end. 
The Austin, Texas-based company has a 
long history of going all-out at the end of 
the quarter, with Tesla employees from 
across the company pitching in to help hand 
over cars to customers.  

On the last earnings call, chief finan-
cial officer Zachary Kirkhorn said that 
one-third of the quarter’s deliveries hap-
pened in the final two weeks of the third 
quarter. —Agencies

HAWTHORNE, US: In this file photo taken on March 26, 2009, Tesla Motors Chairman and CEO, Elon Musk, introduces the 
new Tesla Model S all-electric sedan in Hawthorne, California. —AFP

Global equities  
stumble to end  
‘miserable’ year 

 
NEW YORK: Stock markets wrapped up their 
worst performances in years on Friday before head-
ing into 2023 under recession fears fol lowing 
Russia’s invasion of Ukraine, high inflation and rising 
interest rates. Both US and European indices closed 
their final sessions of the year in the red. 

For the year, Frankfurt was down more than 12 
percent and Paris lost 9.5 percent for their worst 
performances since 2018. London, however, was up 
0.9 percent in 2022 as the energy sector was 
buoyed by soaring energy prices. Wall Street saw its 
worst annual drop since 2008, with the S&P 500 
index down around 20 percent and the tech-heavy 
Nasdaq losing about 30 percent for the year. 

Equit ies were s lammed as the US Federal 
Reserve, European Central  Bank and Bank of 
England aggressively lifted interest rates in a bid to 
tackle rampant consumer price rises. The move car-
ries the risk of sparking recession as higher borrow-
ing costs slow economic activity. 

US tech companies were hit particularly hard as 
they are usually boosted by lower interest rates. 

The MCSI World Equity Index has lost almost a 
fifth in its worst annual performance since 2008, 
when markets were ravaged by the global financial 

crisis. Asia-Pacific markets finished their last ses-
sions mostly in the green on Friday. But for the year, 
Hong Kong tanked 15.5 percent and Shanghai dived 
15.1 percent in the biggest annual slumps since 2011 
and 2018, respectively. 

COVID spiked once more in China in December, 
after Beijing relaxed its strict curbs in the face of 
rare public outcry. The surge has also prompted 
worries about the impact on stretched global supply 
chains. Tokyo plunged 9.4 percent in the first annual 
fall since 2018 but the Bank of Japan maintained its 
ultra-easy monetary policy, in contrast with other 
central banks, to help its fragile economy. 

 
‘Pitiful end to miserable year’  

“It’s shaping up to be a pitiful end to a miserable 
year in stock markets,” OANDA trading platform ana-
lyst Craig Erlam told AFP. He said 2022 had “brought an 
end to an era” of low interest rates that fueled tech and 
crypto booms. “That’s been replaced with soaring infla-
tion and interest rates, immense economic uncertainty 
and the reshaping of energy markets in the aftermath of 
the Russian invasion of Ukraine,” Erlam added. 

In commodities, oil prices rallied in 2022 with 
Brent gaining about 10 percent and the West Texas 
Intermediate adding around seven percent. However, 
they remain significantly below peaks struck in March 
on supply woes after key producer Russia invaded its 
neighbor, sending natural gas prices also spiking. 
Britain and other major economies now face the likely 
prospect of grim recessions next year, as consumers 
and businesses battle rampant inflation and rising 
rates after years of ultra-low borrowing costs. 

“The most important take of the year is: the era 
of easy money ended, and ended for good,” noted 
SwissQuote analyst Ipek Ozkardeskaya. “And given 
that there is still plenty of cheap central bank liquid-
ity waiting to be pulled back, the situation may not 
get better before i t  gets worse,” she said. 
“Recession, inflation, stagflation will likely dominate 
headlines next year.” London was down 0.8 percent 
and Frankfurt shed 1.1 percent in half-day sessions 
ahead of the New Year holiday. Paris closed 1.5 per-
cent lower. On Wall Street, the Dow ended 0.2 per-
cent lower while the tech-heavy Nasdaq shed 0.1 
percent. “It would appear that people have checked 
out for the year-and have settled back into holiday 
mode for New Year celebrations,” Erlam said. —AFP

Twitter alternatives  
get traction after  
Musk takeover  

 
SAN FRANCISCO: Never before have there been so 
many possible alternatives to Twitter, even if none seem to 
be anywhere close to a real replacement for the platform. 

Long before Elon Musk came along, Twitter users 
bemoaned the service yet remained addicted to it. A potent 
mix of news, opinion, comedy, cringe and unpredictable 
drama has kept it a fixture for a decade-plus. And it is easy 
to use, the hallmark of American-born social media compa-
nies. Whatever the benefits of a decentralized network like 
Mastodon, easy to use it is not. 

“There is a usability hurdle,” said David Carr, senior 
insights manager at SimilarWeb, who has been tracking 
Mastodon’s trajectory. “You have to choose a server and 
really, people don’t like to make decisions. It’s more like, 
‘Just tell me what to do.’” Still, Mastodon and other new 
potential Twitter rivals have grown, particularly since Musk 
officially took control of Twitter at the end of October, data 
gathered by Insider shows. Daily usage of Mastodon, Hive 
Social, and Counter Social are all up dramatically over the 
last two months. Meanwhile, at least half a dozen other 
Twitter-like platforms have recently been launched in beta 
or are set to be early next year, including Post. 

If ever there was a time for a text-based platform to 
threaten the hold Twitter has over its user base, it’s now. 
Investors are looking to back new social media companies, 
as not only Twitter, but Instagram and Facebook, have lost 
some of their edge. These emerging services probably 
won’t be acquired, with antitrust authorities limiting Big 
Tech M&A, so they have a chance to grow on their own. 

Most importantly, people seem ready and willing to try 
something new. With refinement and good features, any of 
these platforms could feasibly be the next Twitter. Or they 
could fizzle out, and instead be the next Clubhouse. There 
are already signs of trouble for several of these new offer-
ings: Downloads have plunged recently, suggesting interest 
may already be waning.  See below for a complete look at 
some of the new platforms so far available for use and their 
performance since Musk took over Twitter. 

 
Mastodon 

Mastodon’s emphasis on decentralization only appeals to 
the most tech-savvy. Mastodon was founded in 2016 in 

Germany by Eugen Rochko, so the only truly new part of the 
platform is the attention it’s getting as a Twitter alternative. It 
is a text-based social platform, or “microblogging” site, home 
to independent servers, or “instances.” New users have to 
find a server to join and be admitted to, along with a few oth-
er steps before being able to post and use the platform.  

In early November, the hashtag TwitterMigration was 
trending on Mastodon for several days as Twitter users set 
up accounts amid Musk’s chaotic takeover. After the billion-
aire enacted his first round of Mass layoffs, former Twitter 
employees even set up their own server on Mastodon, 
Macaw.Social. 

For just the month of November, Mastodon’s web traffic 
jumped 1,000 percent year-over-year on just 200 of its 
more popular servers, according to SimilarWeb data. The 
platform has about 1,000 servers set up, but some host only 
one user. Downloads of its iOS app are up more than 4,000 
percent since Oct. 24, with daily active users up 6,000 per-
cent to more than 1 million, according to Apptopia data. 
However, downloads have started to drop off over the last 
month, falling by 52 percent. Daily users have held steady 
though, at 1.4 million, a major increase from its usage prior 
to Musk’s takeover of Twitter, which typically hovered 
around 20,000 daily users.    

 
Hive Social 

Hive was first launched in 2019 by Raluca Pop, now 24 
years old. Unlike Mastodon, Hive is a centralized platform 
and its user interface is more straightforward and similar to 
the set-up process of Twitter or Instagram, in that all it takes 
to get an account and start posting is some basic informa-
tion. The app is easiest to describe as a cross between 
Twitter and Instagram, with a focus on images and text and 
similar features like re-posting, comments and likes, with the 
addition of easy to add music and color themes. 

Like Mastodon, the service has seen huge growth since 
Musk took over Twitter. Downloads of the iOS app have 
grown 290,000 percent to 1.5 million since Oct 24, with 
daily users up 660,000 percent to 321,000, according to 
Apptopia data. A major user security issue revealed at the 
end of November is at least partly to blame for Hive’s 88 
percent drop in downloads over the last month. Yet, it has 
maintained more than 500,000 daily users.  

 
Counter Social 

Counter Social launched in 2020, started by the pseu-
donymous self-identified “hacktivist” The Jester. The plat-
form is not trying to be all things to all people - it blocks 
entire countries from access, like Russia, China and Iran. It 
has a more unique interface that defaults to a dashboard 

showing a few columns of posts similar in look to 
TweetDeck. It refreshes constantly, offering a more kinetic 
feel than other social platforms, and there is a $4.99 per 
month upgrade available that unlocks a number of features, 
including live streams of network news, emergency radio 
traffic, and ephemeral file sharing and voice calls and vari-
ous additional privacy features.  

The platform has received less public and media atten-
tion than Mastodon or Hive, but that doesn’t mean it hasn’t 
also grown in the wake of Musk’s Twitter takeover. It’s 
reached 110,000 downloads of its iOS app, an increase of 
4,500 percent since the end of October, with daily users up 
2,500 percent to about 18,000, according to Apptopia. 
Monthly usage is still up by 44 percent, although, like 
Mastodon and Hive, downloads have dropped off in the last 
month, falling by 83 percent.  

 
Post.News (beta) 

Post launched only in November, earlier than planned 
because as founder and former Waze CEO Noam Bardin 
wanted to capitalize on the moment created by Musk of 
people actively looking for alternatives to Twitter. It may 
have worked. Still in Beta, Post now has more than 300,000 
active users and more than 600,000 people on a waitlist to 
join, according to Bardin. It has also received an undis-
closed amount of funding from VC fund Andreessen 
Horowitz and Scott Galloway, the NYU professor and 
media personality.  

 
Bluesky (expected to launch in 2023) 

Born in 2019 as a research project at Twitter still under 
Jack Dorsey, Bluesky is now being built wholly independent 
of the platform he founded. Dorsey has shared little detail 
about Bluesky, beyond it being designed as a decentralized 
social network protocol. In October, not long before Musk 
took control of Twitter, Bluesky began to allow signups for 
a waitlist, saying its beta will “launch soon.” —Agencies   

FRANKFURT: A broker is seen working while in the back-
ground a display shows the development of the German 
Stock Market Index DAX at the stock exchange in Frankfurt 
am Main, western Germany, on December 30, 2022. —AFP


