
LAS VEGAS: Getting shot, standing in a downpour,
being surrounded by bees: None are ideal, but for
gamers, feeling the sensations of each is the goal. At
the CES tech show, the video game industry is
showing off just how lifelike gaming can be made
with new vests, head cushions and other simulation
products.

“Lots of consumers are doing games, and they
are looking for gaming hardware,” Kiuk Gwak of
bHaptics Inc. told AFP as he demonstrated his com-
pany’s vest and gloves at the Las Vegas gathering,
which ends on Sunday. The haptic vest replicates
the feeling of action playing out in virtual worlds,
while matching haptic gloves add a feeling of touch.

“People are not just using our vest for getting
shot, but they can feel the wind or rain or even bees
in virtual reality,” Gwak said. Gaming hardware
company Razer showed off what it said was the
world’s first surround-sound audio and haptics head
cushion, called Project Carol, which allows “gamers
to feel everything behind them, placing them firmly
in the middle of the action.”

Razer also said it will release an “Edge” handheld
gaming unit in the United States on January 26 at a
price of $400.

Backseat gamer? 
Razer is one of multiple companies, including

Dell and Acer, that showed off laptops sporting rich
screens and mighty computer chips meant to tempt
gamers who crave speed and immersion. Gaming
computers powered by the latest chips from rivals
AMD and Nvidia were also on display. “Modern
games with increasingly life-like visuals require new

levels of graphics horsepower,” said AMD graphics
unit senior vice president Scott Herkelman.

Nvidia also announced that its GeForce Now
cloud video game service would be included in vehi-
cles for the first time thanks to an alliance with
Hyundai Motor Group, BYD and Polestar. “Thanks to
cloud technology and the mobile internet, vehicle
occupants can keep boredom at bay with the ability
to enjoy music, movies and now video games in the
car,” Nvidia said in a release, noting whoever is in the
driver’s seat will only be able to play while parked.

“The ability to stream games to the car is a key
component of the future of in-vehicle experiences.”
CES exhibits by tech titans such as South Korean
competitors LG and Samsung, meanwhile, included
screens tailored for gamers with features such as
sweeping curves to enhance the feeling of immersion. 

Evolving field of play 
Dominican Republic-based Clover Gaming

flaunted a virtual casino that offers slots, roulette,
horse betting and other Las Vegas-style gambling
in the metaverse. The CloverLand casino platform
plans to use blockchain and cryptocurrency, chief
development officer Eilla Lefebvre told AFP.

“We are using new technologies, which is part of
the reason we came to CES,” Lefebvre said.

“And we want to find out what people like and
don’t like to make sure we are going in the right
direction.” As gadgets become more interoperable
and innovations such as the metaverse promise to
transform the way people live, CES has become
critical for companies to see how they can better
connect with players.

“You talk about Web3 and you talk about the
metaverse, a lot of that is going to start with gam-
ing,” said Jeff Netzer of Las Vegas-based
PlayStudios, which specializes in mobile games
whose winners are rewarded with restaurant meals,

hotel stays and helicopter rides. “People are looking
at what hardware is going to be needed,” he said. “I
think a lot of the companies are particularly inter-
ested in CES to understand where that particular
piece of the industry is going.” — AFP

Scanners for 
avocados and 
your brain
LAS VEGAS: At the annual CES tech show in
Las Vegas, hundreds of start-ups presented
products aimed at improving health, education
and work, increasing productivity and helping
to save the planet. 
Here are some highlights from the 2023 edition
of the popular gadget fest, which ends on
Sunday:

Brain-scanning cap 
Like the Sorting Hat in the “Harry Potter”

book series, the iSyncWave sits atop your
head, does a quick analysis of you, and reads
out its results. But this gadget isn’t magic.

Developed by iMediSync, the headset per-
forms an electroencephalogram (EEG) and
uses artificial intelligence to predict potential
risks of cognitive issues, including Alzheimer’s
disease, within 10 minutes. The South Korean
company believes its headset could drastically
reduce the financial cost and time needed to
do such diagnostic tests. The device could also
possibly be used one day to perform certain
therapies for neurodegenerative diseases.

Ripe and ready
The start-up OneThird, which aims to fight

food waste, presented its infrared device that
“scans” avocados-for which ripeness seems to
be a roll of the dice. All one has to do is hold
an avocado under the scanner, then algorithms
determine whether it is “not yet ripe,” “ripe”
or “overripe,” presenting a color-coded
response on a mobile app. The device is also
touted as a way of preventing supermarket
customers from squeezing avocado after avo-
cado, which can make them spoil quicker. The
company takes its name from the fact that one
third of global food products go to waste.

Coding without coding 
As computers increase in complexity by the

day, many startups are facilitating communica-
tion with tech, especially for people who don’t
know how to code. At the Tactigon booth,
Nadia Giuliani stands behind a small robot,
grabs two connected joysticks and claps her
hands saying “clap.”

The device imitates her immediately by
clapping. She can also use it to teach dance
moves to the robot. “We are now using voice
commands and gestures because we need to
have a more natural interface with the digital
world,” says Massimiliano Bellino, boss of
Tactigon parent company Next Industries.
“We need to humanize interaction with the
digital world,” he adds. The Italian company’s
suite of software, based on artificial intelli-
gence, is designed in particular for factories, so
that technicians can teach robots to perform
tasks instead of having to program them manu-
ally. Tactigon promises productivity gains of
30 percent thanks to its algorithms.

Smart punching bag 
The I-Perskin, a wireless sack that slips over

any punching bag, features light-up targets
and flexible electronic sensors that guide
workouts and analyze the user’s strength and
accuracy. A mobile app helps set workouts and
review performance. The French startup that
designed the cover, I-Percut, intends to sell it
initially to gyms. — AFP
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LAS VEGAS: Attendees play video games via Xbox cloud gaming at the Microsoft Inc. booth during the
Consumer Electronics Show (CES) in Las Vegas, Nevada on January 6, 2023. —AFP

From bees to bullets, CES tech 
show gives gamers the feels

At CES tech show, video game industry shows off 

Auto industry 
races into 
metaverse 
LAS VEGAS: Allowing the driver of an
autonomous vehicle to watch a movie, a dealer to
sell automobiles from a “virtual” car lot, or an engi-
neer to simulate how a new part fits: the auto indus-
try is getting a tantalizing taste of the metaverse at
the huge CES technology show.

One gadget on display in Las Vegas is an in-car
television system, developed by French parts maker
Valeo, that needs no remote. To change the channel,
drivers or passengers wearing a headset make a
simple swipe in the air with their hand, and sensors
in the car detect the movement.

For users who dislike the feel of a full headset,
sensors on a vehicle’s exterior make it possible to
integrate actual pedestrians or landscapes into vir-
tual reality (VR) images, said Ghaya Khemiri, who
leads the Valeo project. And if sensors detect that a
person is feeling stressed, the system can offer
soothing images to promote relaxation.

At Valeo, “we’re doing a lot of work on electric
and autonomous cars, and work a lot on sensors,”

Khemiri said. “We had asked ourselves what we
could offer (with them) for users’ pleasure.”

The company’s system, still in prototype, would
initially be meant for use by passengers, or drivers
on break, such as when charging their electric vehi-
cle. Once vehicles become entirely autonomous, the
driver could possibly use it while on the road.

Movies on the windshield 
Holoride, a start-up backed by automaker Audi, is

already selling a virtual reality headset intended
solely for rear-seat passengers. The system allows
users to watch a movie or play a video game using a
controller, and synchronizes VR content to the move-
ments of the car to prevent nausea. A new version
introduced by Holoride at CES can work in any car.

German automaker BMW on Wednesday pre-
sented a concept car for upcoming models that
combines “the real and virtual worlds.” The system
showcases a potential project involving augmented
reality images projected on the windshield-such as
the car’s speed or direction-and could even trans-
form the entire windshield into a screen to watch a
movie. “Although a fully immersive, interconnected
metaverse remains years away, mobility stakehold-
ers can already capture real business value from the
technologies designed to enable it,” said a report
from the McKinsey consulting firm, published on
the eve of the CES show, which ends Sunday. One

example: Italian carmaker Fiat in December
launched what it called “a metaverse store” where
clients can research, configure and even purchase a
vehicle with the help of an online assistant.

Remote repairs 
If technologies continue to improve-notably the

“haptic” devices that simulate a touching sensation-
consumers could virtually “examine a highly realis-
tic replica of a vehicle, opening its doors, feeling its
seats, accelerating onto a highway - just as they
would with a real car,” McKinsey said. And if a
vehicle breaks down, a technician could remotely
guide a user to make simple repairs. 

The metaverse can play a role in designing new
products or more easily testing them in differing
environments. Alexandre Corjon, the head of inno-
vation for French parts maker Plastic Omnium, came
to CES to explore ways his company could apply
the new technologies.

The metaverse could, for example, make it possi-
ble to show a client how a recycled material might
react in a specific form and “demonstrate to the
designer the effect that would have” on the vehicle,
he said. It could also show the superiority of a new
product. The group might also experiment with
using the metaverse for meetings of its global man-
agement team-saving them the hassle of hitting the
road in the first place. — AFP 

Tesla shares 
open to terrible 
start in 2023
WASHINGTON: Tesla shares began
the new year on an ominous note,
buckling this week under renewed con-
cerns about weakening demand for its
electric cars, and sending its market
value briefly below Facebook parent
Meta Platforms’ for the first time in
more than a year.

The Elon Musk-led EV maker’s
shares fell as much as 7.7 per cent to
$101.81 in early trading on Friday. The
stock later erased the losses to close up
2.5 per cent as the broader market ral-
lied after economic data showed wage
gains have slowed down, a develop-
ment that can help the US Federal
Reserve fight inflation. Earlier in the
session, Tesla’s market capitalization
dipped to around $321 billion, dropping
below Meta’s roughly $334 billion.

Tesla’s stock has been in freefall
over the past three months, as wider
anxiety about the technology selloff
and Mr Musk’s preoccupation with his
acquisition of Twitter gave way to
growing doubts about the demand for
EVs in the face of a recession. Two big
events in the first week of the new year
- weaker-than-expected deliveries for
the fourth quarter and another round of
price cuts on its vehicles in China -
have intensified those fears.

It is those risks that make investors
wary about the stock’s future, at least in
the near term. “With all the moving
parts to Tesla - China price cuts and
increased competition, there are cur-
rently too many unknowns to get a
good handle on what an appropriate
valuation is,” said Mark Stoeckle, chief
executive of Adams Funds, which holds
Tesla shares.  “When you see a train
wreck like this, it is better to stand back
and observe, not jump in.”

Though mega-cap tech companies,
key drivers of the prior Wall Street bull
market, struggled last year as they bore
the brunt of rising interest rates and

lower investor appetite for risky invest-
ments, Tesla’s decline still stands out.
The company finished 2022 at the very
bottom of the NYSE Fang+ Index, a
gauge of 10 technology behemoths,
including names like Meta, Apple,
Microsoft and Amazon.com. Tesla’s val-
uation dropping below Meta’s also

highlights the many commonalities
between the two stocks. While they
have very different businesses, both
companies are facing a general skepti-
cism among investors about their
futures while their highly prominent
chief executives have made recent mis-
steps. — Agencies

LAS VEGAS: A Hispano Suiza Carmen Boulogne electric super car is displayed in front
of a NB 480 electric vehicle power charging station at the Power Electronics booth
during the Consumer Electronics Show (CES) in Las Vegas. —AFP photos

LAS VEGAS: The functional prototype Aska A5 eVTOL flying car folds its front
wings during the Consumer Electronics Show (CES) in Las Vegas, Nevada, on
January 7, 2023. 


