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S
ustainable influencer Masego
Morgan was shocked when a fast
fashion giant offered her $1,000 for

a single social media post to promote its
brand. Not only had the South African
social media star never been offered that
kind of money, the company represents
exactly what she is against: overcon-
sumption of cheap, planet-harming cloth-
ing made by underpaid workers. And
she’s not alone. Former “Love Island”
contestant and sustainable fashion influ-
encer Brett Staniland said he was offered
close to $5,500 (5,076 euros) for a post
for a major fast fashion brand, the kind of
money most small or sustainable brands
simply can’t compete with.

Content creators like Morgan and
Staniland are promoting sustainable fash-
ion online, where fast fashion corpora-
tions with deep pockets have helped
flood Instagram, TikTok and YouTube with
sponsored posts encouraging viewers to
buy more stuff-largely at the expense of
the planet. This growing army of influ-
encers are seeking to expose the envi-
ronmental damage caused by huge fash-
ion firms like Shein, H&M and Zara.

They also encourage climate-con-
scious fashion choices-what Morgan calls
“mindful consumption”-asking people to
buy less, or if you do have to buy, best if
it’s second-hand or ultra-sustainable. “We

shouldn’t necessarily compete with (fast
fashion) in their way... their model is
already unsustainable,” said Morgan,
whose TikTok and Instagram pages are
full of playful posts bursting with upcycled
and handmade items, many of which she
features more than once.

‘Mending is revolutionary’ 
Morgan started borrowing thrifted

clothes from her stylish Japanese mother,
who used to tell her that “mending is a
revolutionary act”, and encouraged her to
repair clothes instead of buying new
ones. The 26-year-old, who posts much
of her content from her Cape Town
kitchen, said she tries to hold corpora-

tions to account instead of making people
feel guilty about their choices. Influencers
like her are “agents of change”, said
Simone Cipriani, the chair of the UN
Alliance for Sustainable Fashion and
founder of the Ethical Fashion Initiative.

“They counter the negative influence
of another kind of thing that you find on
social media... overconsumption.” Social
media has become enormously important
for fashion brands, which can reach mil-
lions via influencers who show off their
clothing in things like #outfitoftheday
posts. A mainstream influencer in a
Western country can easily make six fig-
ures a year through sponsored content

and affiliate links. And the more followers
they have, the more they can charge
brands.

Social media has helped boost fashion
sales, with global consumption of cloth-
ing, footwear and accessories doubling
since 2000, according to the Hot or Cool
Institute think tank. But that has come at
a steep price for the planet. The clothing
industry accounted for an estimated two
percent of global greenhouse gas emis-
sions in 2019 — about the same as the
airline industry-according to the World
Resources Institute (WRI).

Those emissions could increase by 55
percent by the end of the decade, it
added. They would need to decrease by
45 percent to limit warming to 1.5
degrees Celsius as outlined in the Paris
Agreement. The environmental footprint
of fashion production and consumption
needs to be reduced by 60 percent in
high-income countries to limit global
warming, according to the Hot or Cool
report. As well as decarburizing the fash-
ion industry, their advice is to buy no
more than five new items a year and
wear clothes for longer.

‘Up against it’ 
Exposing the harmful impact of fast

fashion corporations is at the core of
Venetia La Manna’s content. The 33-
year-old influencer has garnered a mas-
sive following online, with some 6.5 mil-
lion views on TikTok and Instagram for
her “Recipe for Disaster” series about the
social and environmental damage done
by companies like Adidas, Amazon and
Nike. She makes a decent living and
works with resale sites like Vestiaire
Collective, eBay and Depop. But it’s not
always easy competing with influencers
that have the backing of fast fashion.

“We’re up against it in terms of money
and power,” she told AFP from London.
“In the past five years, I really do feel like
this issue is on the map. It used to be that
plastic and food were the main focus in

conversations about our environment, but
now fashion is really being talked about,”
said La Manna.

The secondhand apparel market is
booming and is expected to hit $218 bil-
lion by 2026, up from $96 billion in 2021.
This is partly driven by an increasing
number of resale and clothing rental firms
catering to a growing class of conscious
consumers. “Love Island” star Staniland is
hopeful that good-for-the-planet business-
es will continue to grow on social media.

And he’s notched up a few wins. The
29-year-old was instrumental in getting
the show to switch their sponsor from
fast fashion companies to eBay. But for
now, it can be an uphill battle. Like most
sustainable influencers, Staniland has to
rely on multiple income streams. After
turning down the $5,550 from a fast fash-
ion giant, he worked with an underwear
brand he believes in, ONE Essentials,
but still needs his modeling to pay the
bills. — AFP

A fox cub eats a dismembered skull in a
cage in Kaustinen, Finland.

A white fox with an ear infection is pictured
in Naerpio.

A fox jumps back and forth in a small cage
in Naerpio, Finland.

South African influencer Masego Morgan poses for portraits at a Vintage shop in Simon’s
Town. — AFP photos

Our bad fashion 
habits-and how 
we might change
them-in numbers

T
he fashion industry is estimated
to contribute upwards of two per-
cent of global greenhouse gas

emissions, and is on track to get even
worse if there isn’t major change.
Here are some key figures on how
fashion is affecting the planet and how
consumers can make a difference.

7 to 10 
The average number of times a

garment is worn before it is discarded,
according to the Ellen Macarthur
Foundation.

5 
The maximum number of new

items we should be buying every year
if we are to reach the 1.5 degree
Celsius global warming limit set out by
the UN, according to the Hot or Cool
institute think tank.

Around 30 percent 
The percentage of donated clothes

that ends up in landfills or incinerators
abroad, according to Hot or Cool.
They can also end up undercutting
local vendors if they flood the market.

1 second 
The equivalent of a lorry load of

clothes is incinerated or buried in a
landfill every second, the Ellen
Macarthur Foundation reckons.

100 billion 
The number of new clothing items

produced each year, according to the
Clean Clothes Campaign.

1 percent 
Less than one percent of the mate-

rial used to produce clothing is actual-
ly recycled into new clothing, accord-
ing to the United Nations Environment
Program (UNEP). Many fast fashion
firms say they can recycle old gar-
ments into new, but the reality is the
fabric quality is mostly not fit to make
garments that can be sold.

30 degrees Celsius 
The recommended temperature at

which clothes should be washed in
order to increase their lifespan.

20 / 20 / 20 
On average, the fashion consump-

tion of the richest 20 percent of the
world’s population causes 20 times
higher emissions than that of the
poorest 20 percent, say Hot or Cool.

2023 
This year France will pass a decree

requiring every item of clothing sold in
the country to carry a label detailing its
precise climate impact. The EU is
expected to follow suit.

8 times 
The secondhand clothing market is

growing eight times faster than the
overall apparel market, according to
online consignment shop thredUP.

Double 
In the last 15 years, clothing pro-

duction has roughly doubled, the Ellen
Macarthur Foundation estimated, but
over the same period we used those
clothes almost 40 percent less.

40 percent 
The percentage of global con-

sumers that belong to Gen-Z-those
born between 1997 and 2012 —
according to McKinsey & Company.
Gen-Z is both a part of the problem
and solution when it comes to fast
fashion: they make up a huge portion
of consumers, but are also calling for
more sustainable fashion. — AFP

Dua Lipa, Federer 
to host Karl
Lagerfeld-themed
Met Gala

P
op phenom Dua Lipa and tennis
legend Roger Federer will be
among the hosts of this year’s Met

Gala, whose theme will be “In honor of
Karl.” The dress code pays homage to
the late Karl Lagerfeld, a top designer for
decades who helmed major houses
including Chanel, Fendi, Balmain and
Chloe, as well as his own eponymous
label. The glamorous night, which sees
the entertainment world’s brightest stars
parade through New York’s Metropolitan
Museum of Art in extravagant outfits, will
as usual be accompanied by an exhibit at
the museum’s Costume Institute.

This year it will feature the show “Karl
Lagerfeld: A Line of Beauty,” which is set
to include some 150 pieces of his design
as well as sketches from the German
designer. Along with Lipa and Federer,
Penelope Cruz and Michaela Coel will
join Vogue Editor-In-Chief Anna Wintour
in hosting the May 1 gala, one of the sea-
son’s premiere events.

The Costume Institute relies on the
Met Gala to fund its work including exhibi-
tions and acquisitions. The gala was first
held in 1948 and for decades was
reserved for New York high society. High
priestess of fashion Wintour took over the
show in 1995, transforming the party into
a catwalk for the rich and famous and
social media extravaganza. — AFP

O
bese, infection-ridden foxes
trapped in small cages; cubs feed-
ing on their dead siblings: footage

filmed by an animal rights group paints a
shocking picture of fur farming in Finland.
With nearly a million pelts produced annu-
ally, Finland is Europe’s leading producer
of certified fox fur, second in the world
after China. But the new footage highlights
the controversy over the Nordic country’s
fur industry, which is fighting calls to have
it outlawed.

“Fur farming should have been banned
in Finland by now and I think it is shameful
that this has not yet been done”, Left
Alliance MP Mai Kivela told AFP. In
December, a European Citizens Initiative
calling for an EU-wide ban on the fur
industry reached one million signatures,
the number required to trigger a response
from the Commission.

The initiative urges the EU to follow a
growing number of member states in out-
lawing the practice, which it considers
“inherently cruel”. Finnish Prime Minister
Sanna Marin’s Social Democratic Party
decided in 2020 to support a ban, follow-
ing in the footsteps of the Left Alliance and
Greens. But those favoring an outright ban
are still in the minority in Finland’s parlia-
ment, as the 360-million-euro export
industry is considered vital to some rural
areas.

‘Downright appalling’ 
Finnish animal rights group Oikeutta

Elaimille (Justice for Animals) shared
unpublished footage with AFP it said was
filmed undercover inside six different
Finnish fur farms in 2022. The Finnish Fur
Breeders’ Association FIFUR, which certi-
fies farms to ensure animal health, con-
firmed to AFP that they had approved four
of the farms identified by the activists. AFP
has published videos and pictures from
these four certified farms. The footage
reveals the conditions in which the foxes
live, trapped inside small, wire mesh
cages. In the video, they can be seen suf-
fering from eye disease and infections in
ears and tails.

“The conditions of the animals in these
farms are downright appalling,” activist
Kristo Muurimaa told AFP. The foxes are
unable to fulfill their natural behavioral
needs in the cramped cages, exposing
them “to various behavioral disorders”
such as compulsive pacing back and forth,

Muurimaa said. Oikeutta Elaimille also
said the foxes were “over-bred to huge
sizes”, leading to health issues such as
warped skin and painful eye infections.

Some of the foxes in the footage are so
fat they do not even resemble foxes. The
footage also shows young cubs eating
their dead siblings. Finland’s animal pro-
tection law “is lagging far behind
European standards”, Muurimaa argued,
and the problems are widespread. “All
Finnish fur farms are more or less the
same from an animal point of view,”
Muurimaa said.

‘False picture’ 
FIFUR condemned unauthorized film-

ing at the farms as “illegal trespassing”
and told AFP the footage did not represent
reality. “They give a completely false pic-
ture of fur farming, a one-sided sample,”
said Olli-Pekka Nissinen, a spokesman for
the association that represents most fur
producers in Finland. FIFUR said they
showed the footage to the producers but
“they cannot recognize their animals from
it except maybe one silver fox”.

However, to investigate the claims,
FIFUR veterinarians “will still be visiting
farms in the coming days”. “These four
farms are well-managed, certified fur
farms where the producers take care of
their animals,” Nissinen insisted. The
FIFUR certification process includes regu-
lar audit visits every year. “Animals are
generally in good condition,” Nissinen
said. “In general, if a farm has five or ten

thousand animals” there may “always be
animals who have sudden eye infections
or ear infections” that the producers treat,
said Nissinen. But certification statistics
show that “injuries and mortality are quite
low”.

Calls to ban 
Several European countries, including

Austria and the UK, have already banned
fur farming, and the COVID-19 pandemic
has spurred more countries to follow suit.
During the pandemic, France, the
Netherlands and Estonia introduced new

bans, while Denmark ordered a cull of the
country’s entire farmed mink population
after COVID outbreaks.

In 2021, Austria and the Netherlands
urged the EU to end fur farming, a call
supported by Belgium, Germany,
Luxembourg and Slovakia. But the breed-
ers’ association in Finland says any EU
ban would be against the bloc’s rules.
“The ban on fur farming and fur trading is
contrary to the EU treaties and the four
freedoms,” Nissinen said-a reference to
the free movement of goods, people, serv-
ices and capital that form the bedrock of
the EU’s founding treaty. The fur farming
industry was very important for rural
Finland, employing around 3,000 people,
he noted. “We are just like any other coun-
tryside livestock sector that deals with
farm animals.”— AFP

Two foxes with overgrown skins and one of them with an eye infection are pictured in a
cage in Lapua, Finland. — AFP photos

In this file photo Albanian singer Dua Lipa
attends The 2019 Met Gala Celebrating Camp:
Notes on Fashion at the Metropolitan Museum
of Art in New York City. — AFP photos

In this file photo Swiss tennis player Roger
Federer attends the Costume Institute Benefit
at the Metropolitan Museum of Art in New
York City.


