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Guests take pictures with Princess Peach
during a preview of Super Nintendo World at
Universal Studios.Guests explore during a preview of Super Nintendo World at Universal Studios.

Mario and Luigi wave to the guests during a
preview of Super Nintendo World at Universal
Studios.

As China gears up to welcome the
Year of the Rabbit, Lunar New Year
looks slightly different in Vietnam,

where the Year of the Cat is about to
begin. Across the country, streets are
decked out with statues of felines and
shops are stocked full of cat-themed deco-
rations, popular gifts during Vietnamese
New Year, known as Tet.

Vietnam and neighboring China share

10 of the zodiac calendar’s 12 signs-the
rat, tiger, dragon, snake, horse, goat, mon-
key, rooster, dog and pig. But the
Vietnamese honor the cat instead of the
rabbit, and the buffalo instead of the ox.
There are a host of theories to explain why
the Vietnamese plumped for the cat.
Nguyen Hieu Tin, an expert on traditional
Vietnamese culture, said the answer may
lie in the rice fields prized by farmers.

“Rice is a huge part of Vietnam’s agri-
culture, but with the threat of many rats in
the fields, the cats (which can hunt them)
are a popular animal for the Vietnamese,”
he told AFP. “Another explanation is that
the Vietnamese don’t want to observe two
years with a similar animal. They see the
mouse and the rabbit as being closely
linked,” Tin said.

There is also a theory that the

Vietnamese made their own interpretation
of the Chinese word for rabbit, “mao”. In
Vietnamese, this sounds like “meo”, which
means cat. The Year of the Cat is believed
to bring good luck and smooth sailing in
Vietnam. Hoang Thi Huong Giang, an
office worker in Hanoi, a city filled with tra-
ditional orange kumquat trees and pink
blossoms ahead of Tet, said she had never
paid attention to the reasons that

Vietnamese honored a different zodiac ani-
mal to the rest of the world.

But she believes that those who were
born in the Year of the Cat, like her, have
things easier than most. “It seems to be
true that those who are born in the Year of
the Cat are often more active, hard-work-
ing and easy to get on with,” Giang said
proudly. — AFP

This photograph shows people eating ice cream next to a large cat statue at
an ice cream shop in Hanoi, ahead of the lunar new year. — AFP photos

This photograph shows a man riding a bicycle past a cat statue at Thong Nhat
Park in Hanoi, ahead of the lunar new year.

This photograph shows workers decorating cat figures at a building entrance
in Hanoi, ahead of the lunar new year. 

This photograph shows man gilding a cat figurine at a factory in Hanoi, ahead
of the lunar new year. 

This photograph shows the workers planting flowers in front a cat statue by
Hoan Kiem lake in Hanoi, ahead of the lunar new year.

This photograph shows a shopkeeper at a stall that is selling cat images
ahead of the lunar new year at a market in the old quarters of Hanoi. 

Nintendo’s first theme park outside of
its native Japan will open in
California next month, just weeks

before Mario gets the big-screen treat-
ment in a major new Hollywood film.
Super Nintendo World will be part of
Universal Studios Hollywood-an amuse-
ment park that is traditionally home to
rides based on film and TV franchises
from “Waterworld” to “Harry Potter.” But
with the video game industry now eclips-
ing movies in size, and theme parks
using increasingly interactive technology
to immerse guests, bosses of the two
companies have joined forces to capital-
ize on the platform-hopping plumber’s
global popularity.

The new Nintendo attraction will large-
ly mirror the design of its recently
opened, slightly larger sister park in
Osaka, including a “Mario Kart: Bowser’s
Challenge” ride that uses augmented
reality goggles. Visitors race along a real-
life track surrounded by actual set pieces,
but can aim and shoot virtual shells at
computerized villains they see displayed
on their head-mounted, individual visors.

‘Ultimate playground’ 
There are also a number of mini-

games in which visitors with interactive
wristbands can accrue coins and stamps,
to qualify for a “final showdown” with the

evil Bowser Jr. “It’s kind of the ultimate
playground,” said Jon Corfino, vice presi-
dent of Universal Creative. “We are
known for our film franchises, which are
terrific, and they’re very immersive.
Games are a different thing. “How we
even engage with entertainment is evolv-
ing in and of itself... entertainment is not
static.”

Nintendo fans have already begun
flocking to the Los Angeles amusement
park, where word quickly spread last
week that the new attraction was admit-

ting visitors for a “soft opening” to iron out
any final technical glitches. “Being here,
it’s like my childhood in real life,” said
Carlos Moctezuma, who wore a Mario
outfit to the park. “I’ve known Mario since
I was in second grade. That was one of
my first games on the Game Boy,” said
his partner Lexsi Houseman, dressed as
Luigi. “It’s a dream come true,” she
added.

Star-studded cast 
The official launch of Super Nintendo

World is set for February 17, when visi-
tors surrounded by mechanical Yoshis,
Piranha Plants and Goombas from the
beloved gaming franchise will be greeted
by actors dressed as Mario, Luigi and
Princess Peach. A third Nintendo theme
park will follow in Orlando. Meanwhile,
Universal Pictures-the Hollywood film stu-
dio that shares its parent company with
the theme park-will release “The Super
Mario Bros. Movie” in April.

The film features US actor Chris Pratt
as the voice of Italian plumber Mario-a
casting choice which has sparked contro-
versy and criticism on social media, but
only drawn more attention to the nostal-
gia-laden movie. A starry voice cast also
includes Anya Taylor-Joy as Princess
Peach, Jack Black as Bowser, and Seth
Rogen as Donkey Kong.

It will be Hollywood’s second attempt
to bring Nintendo’s most famous charac-
ters to the big screen, after a widely
panned 1993 live-action movie. The first
“Super Mario Bros” game came out in
1985 for Nintendo’s NES console. The
platform game, in which Mario runs and
jumps past obstacles to collect coins and
save Princess Peach from the evil Koopa
turtles, was based on the “Mario Bros”
arcade game released earlier. — AFP

Kim Kardashian
buys pendant
worn by Princess
Diana
American reality television star and

social media colossus Kim
Kardashian has purchased the

Attallah Cross, the amethyst and dia-
mond pendant famously worn on several
occasions by Princess Diana, according
to the auction house Sotheby’s. The
piece, made in the 1920s by the British
jeweler Garrard, sold for 163,800 pounds
($202,300) during the auction house’s
“Royal and Noble” sale in London on
Wednesday.

The pendant-which Diana notably
wore to a 1987 charity gala-fetched more
than twice the pre-auction minimum esti-
mate, with Sotheby’s confirming it was
bought by a representative on behalf of
Kardashian. “Jewelry owned or worn by
the late Princess Diana very rarely
comes on to the market, especially a
piece such as the Attallah Cross, which
is so colorful, bold and distinctive,”
Sotheby’s Kristian Spofforth said before
the sale.

“To some extent, this unusual pendant
is symbolic of the princess’s growing
self-assurance in her sartorial and jewel-
ry choices, at that particular moment in
her life.” The pendant will not be the first
piece of fashion history to cross paths
with Kardashian. Last year, the 42-year-
old made headlines for attending the Met
Gala in the very dress worn by Marilyn
Monroe when she serenaded then-presi-
dent John F Kennedy on his birthday in
1962. Kardashian was initially accused of
having damaged the screen legend’s
gown, but Los Angeles-based museum
Ripley’s Believe It or Not!, which owns
the piece, denied the allegations. — AFP

Guests walk towards the entrance during a preview of Super Nintendo World at Universal
Studios.


