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WASHINGTON: Microsoft on Monday said it 
had extended its partnership with OpenAI, the 
research lab and creator of ChatGPT, an artificial 
intelligence chatbot that has sparked widespread 
fears of cheating in schools and universities. 

In a company blog post tweeted by CEO 
Satya Nadella, the tech giant announced a “mul-
tiyear, multibillion dollar investment to accelerate 
AI breakthroughs” that  would be “broadly 
shared with the world.” 

OpenAI’s ChatGPT became an internet sensa-
tion when it was released without warning in 
November, allowing users to experiment with its 
ability to write essays, articles and poems as well 
as computer code in just seconds. 

With teachers alarmed by its ability, ChatGPT 
is banned in universities and school districts - 
including in New York City and Washington DC - 
and has sparked nervous debates about the 
future of office work. 

California-based OpenAI is also the creator of 
DALL-E, a program that can swiftly draw up dig-
ital images and illustrations at a simple request. 

 
‘Aggressive’ 

Media reports have put Microsoft’s fresh 
investment in OpenAI at $10 billion, which would 
value the company at roughly $29 billion. 

The announcement comes less than a week 
after Microsoft said it would lay off 10,000 
employees in the coming weeks and redeploy 
investment to new priorities such as AI. 

Microsoft’s statement said that the company 
would deploy OpenAI’s models “across our con-
sumer and enterprise products.” 

This indicated that Microsoft intended to 
include the technology behind ChatGPT and 
DALL-E into its own software products such 
as Bing, the search engine or the company’s 
Office apps. 

“With ChatGPT being one of the most innova-
t ive AI technologies seen in  the industry, 
Microsoft is clearly being aggressive on this 
front and not going to be left behind on what 
could be a potential game changing AI invest-
ment,” analyst Dan Ives of Wedbush Securities 
said in a note. 

Founded in late 2015 with Tesla tycoon Elon 
Musk an early investor, OpenAI is led by Sam 
Altman, a 37-year-old entrepreneur and former 
president of startup incubator Y Combinator. 

The company has counted on the financial 
support of prestigious contributors from the 
start , inc luding LinkedIn co-founder Reid 
Hoffman, investor Peter Thiel and Musk. 

The multi-bil l ionaire served on OpenAI’s 

board until 2018, but left to focus on Tesla, the 
electric vehicle company. 

The startup also relies on a team of computer 
scientists and researchers led by Ilya Sutskever, 

a former Google executive who specializes in 
machine learning. OpenAI  had  about  200 
employees by 2021, according to a query made 
directly on ChatGPT. —AFP
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CBK issues  
KD 200m bonds, 
tawarruq 

 
KUWAIT:  The Central Bank of Kuwait 
(CBK) announced on Monday that it issued 
bonds and related tawarruq estimated at KD 
200 million (about $660 million) for a three-
month term. The securities bear a return rate 
of 4.125 percent, the central bank told KUNA 
in a statement. On January 2, the CBK issued 
bonds and tawarruq valued at KD 240 million 
(about $792 million) for six months with a 
return rate of 4.250 percent.  —KUNA

Gulf Bank launches  
‘Data Ambassadors’  
program for staff 

 
KUWAIT: As part of its successful digital trans-
formation journey, and its keenness to develop and 
enhance the skills of its employees, Gulf Bank 
launched the second version of its “Data 
Ambassadors” program, which is the first data and 
analytics program in Kuwait. The program, which 
aims to upskill and empower employees to use 
advanced data science and was developed by 
Kuwaitis within the Bank, is also set to be 
approved by world-famous data expert, Dr 
Thomas Redman. 

About 60 employees from various bank depart-
ments are participating in the second edition of the 
Data Ambassadors program, and are currently 
being trained on how to use data and analytics 
tools, noting that 140 employees were awarded the 
title of “Data Ambassador” in 2022. 

On this occasion, Gulf Bank’s Chief Data Officer 
(CDO), Mai Al-Owaish, said, “The Data 
Ambassadors Program comes in implementation of 
Gulf Bank’s 2025 strategy, which aims to consoli-
date Gulf Bank’s leading position as the Kuwaiti 
Bank of the Future. The program also falls in line 
with the national development plan, Kuwait Vision 
2035, which considers the development of human 
capital as one of its main pillars.” 

She pointed out that Gulf Bank is keen to 
empower its human talent across various disciplines 
in light of the pivotal role that data plays in various 
sectors and fields. The program is set on helping 
employees benefit from data and providing them 
with the tools and knowledge to extract ideas and 
information efficiently while preserving data integri-
ty and quality as a basis for business development. 

She added: “At Gulf Bank, we firmly believe that 
our employees are the cornerstone of our success, 

and the secret behind our excellence. That is why 
we are keen to invest in them continuously, train 
them on the latest sciences, and provide them with 
new skills that keep pace with the requirements of 
the labor market, and are compatible with big 
leaps in the banking industry.” 

She continued, “We are working to invest in 
integrated technological solutions to facilitate dig-
ital transformation inside and outside the bank by 
spreading a culture of data. Gulf Bank is proud to 
have demonstrated a dynamic response to the dig-
ital requirements that the banking industry is wit-
nessing both locally and globally.” 

Al-Owaish concluded, “We are proud to devel-
op our in-house talent in important digital disci-
plines such as data science and cybersecurity, and 
we are excited to reap the many benefits that 
result from encouraging our employees to build 
their capabilities in critical thinking and learn how 

to use and manage data science.” Gulf Bank’s 
vision is to be the leading Kuwaiti Bank of the 
Future. The Bank is constantly engaging and 
empowering its employees as part of an inclusive 
and diversified workplace in recognition of every 
employee’s role in delivering customer excellence 
and serving the community at large. With its 
extensive network of branches and innovative digi-
tal services, Gulf Bank is able to give its customers 
the choice of how and where to conduct their 
banking transactions, all while ensuring a simple 
and seamless banking experience. 

Gulf Bank is committed to maintaining a robust 
sustainability program at the community, econom-
ic, and environmental levels through sustainability 
initiatives that are strategically selected to benefit 
both the country and the Bank. Gulf Bank supports 
Kuwait Vision 2035 “New Kuwait” and works with 
various parties to achieve it. 

Spotify to cut 6% 
of workforce 

 
STOCKHOLM: Swedish music streaming giant 
Spotify said Monday it was cutting six percent of its 
roughly 10,000 employees, the latest cost-cutting 
announcement among technology companies. 

“In hindsight, I was too ambitious in investing 
ahead of our revenue growth. And for this reason, 
today, we are reducing our employee base by about 
six percent across the company,” Spotify chief exec-
utive Daniel Ek said on Spotify’s official blog. “I take 
full accountability for the moves that got us here 
today,” Ek added. The Swedish company, which is 
listed on the New York Stock Exchange, has invested 
heavily since its launch to fuel growth with expan-
sions into new markets and, in later years, exclusive 
content such as podcasts. 

Spotify has never posted a full-year net profit 
despite its success in the online music market. In 
recent months, tech giants such as Google parent com-
pany Alphabet, Facebook-owner Meta, Amazon and 
Microsoft have announced tens of thousands of job 
cuts as the sector faces economic headwinds. —AFP

Britain trailing  
on green growth:  
Business lobby 

 
LONDON: Britain is falling behind global 
competitors in green investment growth, the 
CBI business lobby warned Monday, urging 
action to soften the blow of recession. CBI 
head Tony Danker will in a speech call on UK 
finance minister Jeremy Hunt to make “big 
dec is ions”  on  green investment  to  “get 
growth going”. 

“Our international competitors in Europe, 
Asia and the United States are going hell for 
leather on green growth and getting firms 
investing,” Danker wil l  say in the London 
speech, extracts of which were released to 
media. “We are behind them now and seem to 
be hoping for the best.” 

Danker will add: “It’s time for us to take 

those hard decisions, generating the forward 
momentum not only to limit recession this year 
but also get us really growing next.” 

According to the business chief, Britain lag 
“Germans on heat-pumps, insulation and build-
ing retrofits, the French on electric vehicle 
charging infrastructure, and the US on opera-
tional carbon capture and storage projects. 
“We’re lagging all three on hydrogen funding,” 
he will add. 

Britain is on course to lose an estimated 
£4.3 billion ($5.3 billion) in European green 
technology growth value by 2030, according 
to the CBI. Danker will call on the government 
to relax planning and regulation to help stimu-
late demand for greener technologies. 

He will urge it to replace a tax break on 
capital investment that will otherwise expire at 
the start of April. And he will seek clarity over 
what will replace European Union laws, which 
were retained following Brexit, but will expire 
at the end of this year. 

The government has long promised to make 
Britain carbon net zero by 2050. —AFP

Saudi’s Almarai  
reports jump  
in Q4 profit  

 
RIYADH: Saudi Arabia’s Almarai, the Middle 
East’s largest dairy company, has reported a 24 
per cent rise in fourth-quarter net profit, boost-
ed by higher sales in its poultry and bakery 
businesses. 

Consolidated profit attributable to shareholders 
for the three-month period ending December 31 
climbed to 355.8 million Saudi riyals ($94.8 mil-
lion), compared with 286.5 million riyals during 
the same period last year, the company said in a 
statement on Sunday to the Saudi stock exchange 
Tadawul, where its shares are traded. Revenue 
during the period rose nearly 14 per cent to 4.84 
billion riyals. “Positive trend from the first three 
quarters have continued in the fourth quarter, 
driven mainly by poultry and bakery [businesses]. 
Volume growth rates have continued in the current 
quarter driven by food service expansion and 
school normalization activities,” Almarai said in the 
statement. 

Sales in all categories, including dairy and juice, 
bakery and poultry, rose during the period. 
Revenues from the bakery section rose about 29 
per cent, while those from poultry increased more 
than 31 per cent, the company said. Dairy and 
juice sales jumped 5.8 per cent, but income from 
the business was offset by “cost inflation, mainly in 
dairy and feed commodities”. 

Almarai’s full-year profit rose more than 12 per 
cent to 1.76 billion riyals in 2022. Revenue rose 
about 18 per cent to 18.7 billion riyals. 

 “We expect this positive momentum to contin-
ue, albeit at a lower rate in the future as we enter a 
normalized consumption pattern after full opening 
of education institutions and resumption of 
tourism activities,” the company said. “The key 
risk remains surging cost inflation for dairy and 
feed commodities. We continue to see parts of 
global supply chain remaining under stress 
although some areas are now showing signs of 
stability.” 

Consumer prices in Saudi Arabia edged up to 
3.3 per cent year-on-year in December, with high-
er housing costs driving up inflation, according to 
the latest government data. 

The Consumer Price Index in December was up 
from 2.9 per cent in November, Saudi Arabia’s 
General Authority for Statistics (Gastat) said in the 
latest CPI data released last week. Prices in 
December were up by 0.3 per cent on the month, 
the report showed. Inflation globally has risen 
sharply due to steep increases in the prices of 
food and other commodities since the Ukraine 
conflict began in February last year. However, 
inflation in the GCC has been significantly lower 
than in most advanced and emerging market 
countries amid improved economic activity, driven 
by higher oil and gas prices.  —Agencies

KUWAIT: Participants of Gulf Bank’s second version of its “Data Ambassadors” program.


