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KUWAIT: As part of Kuwait Airways’ relentless endeavors
to provide the best services to its valued customers, the
company organized an event to mark the launch of numer-
ous new and diverse services for the year 2023, held in the
presence of various prominent personalities and distin-
guished guests, at KAC’s headquarters on Thursday.  

During the function, the company presented an array of
the latest services to the attendees, which included new
menus onboard, launching home check-in services, limou-
sine services, diverse destinations for the 2023 summer sea-
son, in addition to updating the uniforms of the flight crew
and launching new classes with different seat designs on the
Airbus A330NEO aircraft. 

Speaking on the occasion, Kuwait Airways Chairman,
Captain Ali Al-Dukhan stated, “Kuwait Airways is keen on
developing its systems by launching new services and
products for the comfort of our valued customers. This
announcement of customer service enhancements is a con-
tinuation of programs launched by the company a year ago,
which includes transformation, development, and access to
the best levels of beyond excellence in services, as well as
achieving its desired strategies.”

Al-Dukhan added, “Kuwait Airways is steadily moving
towards its set plans, as it launched new services under the
title ‘The Blue Bird Reveal’, which will bring about a com-
prehensive transformation in all the services provided to our
customers, and in pace with the best international standards
of the commercial air transport sector, thereby reaching
broader horizons.”

Al-Dukhan stated that Kuwait Airways achieved positive
results in the year 2022, as revenues grew by 10 percent in
2022 compared to 2019 and to 115 percent compared to
2021. The profit margin improved to 40 percent in 2022
compared to 2019 and to 37 percent compared to 2021. In
addition, passenger traffic in Terminal 4 grew by 26 percent
in 2022 compared to 2019 and by 229 percent compared to
2021. 

Al-Dukhan said, “The company received three new air-
craft last year, consisting of one Airbus A320NEO, and two
Airbus A330NEO. Kuwait Airways also launched new desti-
nations such as Manchester, Madrid. Casablanca, Trabzon,
Mykonos, Kuala Lumpur, and Hyderabad. The company
also achieved on-time performance of its flights by 86 per-
cent in 2022 and in this aspect the Blue Bird achieved the
third place in the Middle East and North Africa.”

Al-Dukhan meanwhile predicted a growth in passenger
traffic by approximately 4.5 million passengers and an
increase in operations by more than 30 percent in 2023. In
addition to this, Kuwait Airways will receive two Airbus
A320NEO aircraft in this year. Al-Dukhan said that Kuwait
Airways achieved many accomplishments in 2022, for
example but not limited to, such as restructuring the aircraft
agreement with Airbus, the completion of the maintenance
contract with Air France, the completion of the maintenance
contract with Rolls Royce, the approvals for establishing the
Kuwait Airways Training Academy, signing of a mutual
commercial partnership agreement with Air Europa and Ita
Airways, successfully carrying 14,000 passengers to Doha
to attend the 2022 World Cup matches in the State of Qatar,
signing the designing and construction of the new Kuwait

Airways down towntower at Al-Hilali Street and the self-
handling of Terminal 4. 

Al-Dukhan pointed out that the Blue Bird is always com-
mitted to implementing social responsibility programs such
as training 100 high school students and university gradu-
ates, participating in the Balsam project with the Kuwait
Red Crescent Society and donating 100 wheelchairs to the
Ministry of Health. 

New style of uniforms
During the ceremony, Al-Dukhan revealed the launch of

KAC’s new uniforms for flight crew, in cooperation with the
Italian Designer Ettore Bilotta, which was inspired by new
designs in fashion by combining the features of diamonds
with desert colors. The new styles combine modernity with
the legacy of Kuwait Airways, which was established in
1954. 

Additionally, this change was based on standards and
research, corresponding with the objectives of Kuwait
Airways, and towards achieving operational excellence in
the field of aviation. Moreover, after extensive research, the
company decided on this remarkable, elegant, and delightful
design, that conforms to its long-standing historical identity
and maintaining the legacy of the Blue Bird for all Kuwaitis.
Also speaking on the occasion, Kuwait Airways Chief
Executive Officer, Eng. Maen Razouqi stated that Kuwait
Airways seeks to create a new imprint for its valued cus-
tomers by launching new services and products, with a
diverse look and to broaden the horizons of the Blue Bird.
Kuwait Airways is committed to its efforts in meeting the
requirements of its customers from the time they enter the
airport, until boarding the different types of aircraft on
KAC’s fleet. 

Razouqi indicated that Kuwait Airways had faced an
unexpected increase in fuel prices, by more than 30 percent
in 2022, pointing out that 2023 is full of challenges that the
company will face, indicating at the same time that the Blue
Bird is fully prepared to face these challenges in the long
term, according to the strategy set by the Senior

Management. 

State-of-the-art seats
Razouqi added, “Kuwait Airways will be pursuing a

comprehensive change through the implementation and
design of comfortable seats and different travel classes on
the Airbus A330NEO aircraft, that suit the preferences of
the company’s valued customers and will be implemented in
the middle of next year, with the following categories: 

• Elite Class with seats that can be converted into fully
flat seats, equipped with an 18-inch screen, as well as
USB type A and C ports, in addition to wireless charg-
ing and Bluetooth service. 

• Comfort+ or Comfort Plus, which are characterized by
the possibility of reclining up to 10 inches, providing a
footrest for more comfort, a control unit and privacy
divider features for the headrest and equipped with 18-
inch screen with USB Type A and C inputs. 

• Comfort Class, that are characterized by reclining up to
6 inches, with an articulated seat base and U-Dream
headrest, in addition to providing 12-inch screens and
USB port of Type A and C.”

Home check-in services 
Razouqi explained, “Kuwait Airways will launch the

Home Check-In services by the end of February for Royal
Class passengers traveling to all destinations except for
New York. This service includes allocating new cars
equipped with the latest equipment for weighing luggage
and providing check in procedures, issuing boarding pass,
as well as designating a bus to the passenger’s home.”

Razouqi pointed out that the concept is one of the most
important and distinguished services provided by Kuwait
Airways to its customers and one of the new solutions to
save time for the passenger and provide the best means of
comfort for them. This is also within the company’s plans to
improve and develop the services provided to its valued
customers by offering them various options. The Home

Check-In is a free service and optional for passengers on
Royal Class. This can be done after the customer completes
the procedures for booking the ticket on the website or
Kuwait Airways’ electronic application and selects the
option of home check-in service, at least 48 hours prior to
booking the ticket. Following this, the car is sent to the pas-
senger’s home 24 hours before the departure time of the
flight to collect their baggage, with the boarding card being
issued to them. 

Limousine car service
Razouqi stated that among the Blue Bird’s latest devel-

opments, Kuwait Airways will provide limousine car servic-
es starting from the end of February for passengers of Royal
and Business Class Premium. Passengers have to make
reservations on the outbound flight through Kuwait
Airways’ website or application, 48 hours before their travel
date. Moreover, the private car will be sent to their home,
taking them to the airport. In addition to this, upon arrival,
the passenger can request a car from the Maraheb office at
the airport, to take them from the airport to their home. 

Elite lounge 
Within the framework of its policies to develop services

for passengers and valued customers and taking into con-
sideration the increasing demand to travel and the growth in
passenger traffic at Terminal 4, Kuwait Airways will expand
the Al-Mubarakiya Lounge and allocate it for passengers of
Royal Class, First Class, and Oasis Club’s Platinum card
holders. The lounge will be renamed the Elite lounge, which
will be opened by the end of April 2023, after the comple-
tion of necessary procedures. 

The lounge is designed with sound proofing features to
enable valued passengers to relax and rest. Kuwait Airways
implemented and designed the new lounge with the latest
facilities, corresponding to the requirements of elite passen-
gers with more luxury and comfort, in addition to providing
them with an excellent array of local and international
cuisines, and catered to their satisfaction. 

Innovative on-board menus
Razouqi added, “Kuwait Airways is keen to provide

diverse options to its customers, as the company periodi-
cally launches new menus on board the Blue Bird, that suit
the tastes and preferences of KAC’s passengers, and which
are skillfully prepared by talented national chefs.”

New destinations 
Razouqi continued, “As part of its commitment to meet

the requirements of its valued customers, Kuwait Airways is
preparing to launch numerous destinations for the summer
travel season, and will include numerous new destinations,
commencing from June 2023. 

The company will announce the launch of operations to
numerous destinations linking Kuwait to the world which
includes, Athens, Antalya, Abha,Taif, Al-Qassim, Al-Ula,
Budapest, Berlin, and Barcelona, in addition to destinations
launched last year such as Bodrum, Izmir, Trabzon, Athens,
Mykonos, Sharm El-Sheikh, Alexandria, Sarajevo, Salalah,
Nice, Vienna and Malaga.”

Kuwait Airways Blue Bird soars
Airline reveals the latest in customer-centric enhancements 

Gulf Bank moves 
forward with strategic 
sustainability initiatives
KUWAIT: Believing in the importance of applying the
principles of sustainability, and in line with the international
standards and guidelines to enhance transparency with
issues related to the environment, society, and governance,
Gulf Bank has launched its second sustainability report for
the year 2021 titled ‘Building a Sustainable Foundation.’

The report was issued in alignment with
the Global Reporting Initiative (GRI) princi-
ples, the Kuwait stock exchange’s sustainabil-
ity disclosure guide, the United Nation
Sustainable Development Goals (SDGs),
Kuwait Vision 2035, and the Bank’s strategy
to accelerate the National Sustainability
Agenda.

The report touches upon Gulf Bank’s
strategically selected initiatives which active-
ly contribute towards strengthening the sus-
tainable approach in society - by adopting
responsible and proactive practices when
providing financial and banking services,
innovative digital solutions, women and youth
empowerment and many others.

The Deputy General Manager of
Corporate Communications at Gulf Bank,
Ahmad Al-Amir, stated: “We are constantly
striving to meet the needs of customers and
investors and to provide long-term value, by
effectively applying financial, environmental
and social sustainability practices that con-
tribute to the development of society, and
enhance its economic leadership across
global markets.”

The report also indicates how Gulf Bank
focuses on transparent communication when
dealing with shareholders, enabling them to
participate in determining their interests,
requirements and priorities when making
fundamental decisions relevant to sustain-
ability.

2025 strategy
Al-Amir also spoke about the 2025 strat-

egy, stating: “To date, many key objectives
have been achieved in relation to the 2025
strategy, with a focus on the digital transformation
journey. This includes the increasing growth in the corpo-
rate banking sector and SMEs, in addition to increasing the
Bank’s market share in personal banking services. Through
the developments of digital banking platforms, Gulf Bank
aims to strengthen the customer segments of youth and
women in order to improve its services and increase com-
petitiveness.”

Technical solutions
To ensure the success of the 2025 strategy, Al-Amir

assured that “Gulf Bank has laid the foundation for fostering
a performance-based culture through introducing new
technological solutions and adopting global risk manage-
ment practices. The bank relies on its great capabilities to
present the best solutions, to engage its employees and pro-
vide excellent customer service in order to serve the com-
munity - ensuring to eliminate unnecessary complexities to
make the banking experience enjoyable, effective, and
accessible.”

Transparency and governance
The report refers to aspects of the well-established gov-

ernance in Gulf Bank, focusing on the impor-
tance of disclosing the Bank’s directions and
the approach to risk control and management,
which contributes towards preserving the
trust and rights of stakeholders. Gulf Bank has
developed various standards of corporate
governance practices, aimed at ensuring the
principles of accountability, ethics, and the
Bank’s responsibility towards its employees
and customers.

Social responsibility
The Manager of Corporate Communications

at Gulf Bank, Lujain Al-Qenaei, said: “Gulf Bank
continues to make progress in supporting and
empowering women and youth through intro-
ducing several impactful initiatives that con-
tribute towards consolidating their position in
the Bank and outside of it. Gulf Bank also con-
tinued to support the national economy by
selecting and favoring local service providers
and hiring more Kuwaiti nationals.”

The report showcases a growth in Gulf
Bank’s Kuwaitization rate, which increased
to 76.5 percent in 2021.The Bank also
recorded unprecedented growth in the
employment of fresh graduates, with an
increase of 175 percent in comparison to
2020. The percentage of female employees
increased by 24 percent reaching a percent-
age of 44 percent out of the total number
employees in the Bank.”

Assistant Manager of Corporate
Communications at Gulf Bank, Maysoon Al-
Attar, said: “Gulf Bank focused on developing
the skills of national talents through high-level
training programs. The total training hours of
employees doubled by 105 percent in 2021,

where 54 percent of the Bank’s employees received training
that year.”

The report indicates that the banking sector is heading
towards a new era of digital transformation, and we are
proud of Gulf Bank’s quick responses to the growing
demands for digital services. The Bank’s strategy is to trans-
form into an integrated digital bank that exceeds the aspira-
tions of future generations.

Regret takes hold 
in Brexit bastion
LONDON: Grays, a town near London, voted over-
whelmingly in favor of Brexit. But three years after sev-
ering ties with the EU, some are feeling remorse as the
country lurches from one crisis to another. “I did vote
Brexit, but I regret it,” said 42-year-old Maria Yvars,
arguing she felt cheated by politicians.

“They didn’t give us the full facts... they told us things
that were not true,” said the counselor in the town 30
kilometers (20 miles) east of the British capital. “Now,
this country is like a ship without a captain,” she added
after the ruling Conservative government deposed two
prime ministers last year including Boris Johnson, who
led the campaign to quit the European Union.

In the 2016 vote, 72.3 percent voted for Brexit in the
Essex constituency of Thurrock, of which Grays is the
largest town with around 75,000 people. That was the
fourth highest pro-Brexit vote out of 382 voting areas in
Britain that backed the split. Arch-eurosceptic Nigel
Farage chose Thurrock as the backdrop to unveil his
anti-EU manifesto for the general election of May 2015.

The post-industrial area, which has taken in many
migrants from eastern Europe, also includes Tilbury, one
of the country’s main container ports. AFP reported from
there in 2017, finding Brexiteers had little regret about
their vote a year later. But the departure only took full
effect at the end of January 2020.

Johnson had promised “sunlit uplands” for Britain.
Instead it got COVID, and now a crippling cost-of-living
crisis resulting from sky-high inflation. Thurrock Council,
the local authority, effectively went bankrupt in
December after a series of disastrous investments. In
Grays’ pedestrianized town centre, one abandoned shop
window reads “closed forever”. Like many other high
streets in Britain, the shops left are dominated by dis-
count retailers offering £1 items, charity stores and
bookmakers.

‘Ashamed’ 
While the government attributes Britain’s economic

malaise to the pandemic and the war in Ukraine, Brexit is
increasingly being blamed for setting the country back
after it cut off access to Europe’s single market across
the Channel from Essex. “Yes I voted for Brexit and I
wish I hadn’t,” said another woman in her 50s, who
wished to remain anonymous. “Look at the country, it’s a
disaster isn’t it?”, she added, explaining that most people
she knows regret their Brexit vote. Those who champi-
oned their Brexit vote were now “embarrassed”, even
“ashamed”, added Yvars. Support for Brexit across the
nation has never been so low, according to a YouGov
poll released in November.

Fewer than a third of Britons believe it was a good
decision, with one in five Brexiteers changing their
minds, according to the poll. “What did the Brexiteers
expect?” queried a Grays employee of the National
Health Service (NHS) who wanted to remain in the EU.
“We lost EU funding.”

Saving the NHS was a hallmark of Johnson’s Brexit
campaign. Emblazoned on his red campaign bus was the
message: “We send the EU £350 million a week. Let’s
fund the NHS instead.” Today, NHS workers including
for the first time nurses have been striking in protest at
government pay offers.

‘It will take time’ 
But Elaine Read, a 73-year-old woman who worked

in finance in London, is not among the regretful contin-
gent. “I would probably vote again Brexit,” she said.

“We are an island, we’re isolationist. I felt we weren’t
in control anymore. So many laws were overturned by
Brussels. “So much has happened that we haven’t had
the chance to see all the benefits” of Brexit, she added.

The UK is the only G7 economy that has not yet
returned to its pre-pandemic size in gross domestic
product. The UK government’s own Office for Budget
Responsibility estimates that leaving the EU will reduce
the size of the British economy by about four percent in
the long run.

But neither Prime Minister Rishi Sunak’s Conservative
government nor the opposition Labour party are prom-
ising any change of course, vowing instead to make
Brexit work. Ray Yates, a 70-year-old former dockwork-
er, said the situation in Thurrock was “terrible” while
stressing: “I still support Brexit. “But it will take time-at
least 10 years. And a new government.”— AFP
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GRAYS, UK: An elderly woman using a walking frame, is pic-
tured in the streets of Grays, Essex. In the referendum in
2016, 72.3 percent of voters voted for Brexit in the local
constituency of Thurrock, of which Grays is the largest town
with around 75,000 inhabitants. — AFP


