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ACanadian girl and boy born over
four months premature and not
expected to survive have cele-

brated their first birthday with a
Guinness World Records nod as the
world’s most premature twins. Adiah and
Adrial Nadarajah were born on March 4,
2022 at the gestational age of 22 weeks,
or 126 days early-breaking by one day
the previous record set in 2018 by
American twins. Weighing just 330
grams (0.72 lbs.) and 420 grams (0.92
lbs.), respectively, they are also the light-
est twins at birth ever, Guinness World
Records (GWR) said on its website.

Citing the babies’ parents, the refer-
ence book for records of human
achievements and natural world

extremes said the twins were given
“zero percent chance of survival” by
doctors when they arrived. “When I went
into labor, the babies were denied all
life-sustaining measures at the hospital I
was admitted to and almost left to die,”
their mother, Shakina Rajendram, told
GWR. Most hospitals do not attempt to
save babies born before 24-26 weeks.

But these two are alive and kicking. A
photo of the twins sitting on a couch
next to their GWR framed certificate
shows Adiah looking surprised with her
mouth wide open, while her brother
Adrial appears pensive. The twins were
described as having been extremely
thin, with transparent skin at birth. After
a six-month hospital stay that saw doc-

tors dealing with several complications
including brain bleeding and sepsis,
they were finally sent home.

Since being discharged, according to
GWR, Adiah has grown to 18 times her
birthweight. “She’s an extremely happy
and social baby, and smiles all day
long,” Shakina said. “She is very chatty
and has ‘conversations’ with us and her
toys for hours.” Adrial has suffered a few
setbacks-infections and respiratory
issues that sent him back to hospital
twice for care-but is said to be “pro-
gressing well.” Shakina described him
as “observant, attentive, and intelligent,”
and a music lover. — AFP

When marine biologist Maxim
Chakilev flings open the door
of his ramshackle Siberian hut

in the Oscar-nominated short docu-
mentary “Haulout” to find 100,000
honking and heaving walruses, the
effect is breathtakingly cinematic. For
almost two minutes, the screen is

crowded with jostling animals, their gut-
tural snorts filling the soundtrack and
putting the viewer right in the middle of
an astonishing natural spectacle.

The scene, the centerpiece of a 25-
minute film on how climate change
affects the natural world, illustrates how
short documentaries have exploded as
an art form-and why big guns like The
New Yorker and Netflix are getting
involved. “Video is a very powerful
medium, and right now, this is how
many people get their information about
the world,” Soo-Jeong Kang, executive
director of programming and develop-
ment at The New Yorker, told AFP.

“Traditional media companies are
increasingly recognizing this as both a

way to reach new audiences and as a
profound storytelling platform.” The
almost language-free “Haulout,” pro-
duced by brother-sister team Maxim
Arbugaev and Evgenia Arbugaeva,
who spent three months l iving in
Chakilev’s rudimentary hut, is exactly
the kind of top-notch content that dove-

tails with The New Yorker’s high-brow
fiction and deep-dive reporting, Kang
said. “It’s a pure cinematic experience,
where you don’t need a spoken word to
know what that story is about...an
extension of that intersection between
art and great journalism.”

Range 
“Haulout” is competing for the

Academy Award for best documentary
short film against four other nominees,
and the range of those contenders
demonstrates the breadth of a format
audiences are increasingly embracing.
New Yorker stablemate “Stranger at the
Gate” tells the story of a US military vet-
eran whose tours have left him scarred

by hate, but whose warm welcome at
the mosque he had planned to blow up
reconnects him to his humanity. Nobel
peace laureate Malala Yousafzai is the
short’s executive producer.

“How Do You Measure a Year?”
splices together interviews that film-
maker Jay Rosenblatt conducted every
year with his daughter between the
ages of two and 18. Netflix’s “The
Elephant Whisperers” is a joyous
exploration of the love an Indian cou-
ple share for the baby animals in their
charge. The streamer’s second nomi-
nee in the category is “The Martha
Mitchell Effect,” a curation of archival
footage about a woman on the fringes
of the Watergate scandal. The Netflix
contenders are just two of the scores
of documentaries available on its plat-
form-some of which regularly feature
as its most watched offerings.

Democratization 
Documentaries were dominated in

past decades by the likes of Britain’s
publically funded BBC, or America’s
PBS-both organizations that lean
towards didacticism. But in recent
years, the sector has shown its enter-
tainment chops. Netflix’s “Making a
Murderer” and HBO’s “The Jinx”-real-
life crime thrillers from 2015 — were
instrumental in popularizing the format
for the streaming age.

And such fast-paced, watchable
fare continues to come thick and fast-
well before a jury found a South
Carolina lawyer guilty of killing his wife
and son last week, Netf l ix said
“Murdaugh Murders: A Southern
Scandal” was one of its most popular
programs. But even the less-obviously
digestible offerings are doing well, as
important subject matter-particularly
around climate change and identity-
resonates with viewers.

The New Yorker says it gets nearly
11 million monthly video views across its

YouTube channel and newyorker.com,
with documentaries at the top of the list,
both in terms of total views and average
number of views per video. Those bur-
geoning audiences are increasingly see-
ing themselves reflected in the kind of
documentaries that are getting made, as
improving technology lowers the barri-
ers to entry and allows almost anyone to
become a filmmaker.

“In recent years because of the
accessibility and affordability of editing
software and high-quality cameras...
anyone who dreams of making a docu-
mentary now (has) reasonable access
to the tools,” says Kang. “It’s a democ-
ratization of this field that allows people
from all walks of life to make a story
about their experiences.” For filmmak-
ers like Arbugaeva, whose stunning
cinematography elevates “Haulout,”
this democratization is key to the
authenticity and intent required of a
good documentary. “When local story-
tellers tell stories of their environment,
it’s something that is so personal,” she
told AFP. “You’re talking about your
own heart and the heart of your com-
munity that is breaking.”—AFP

In this undated handout marine biologist Maxim Chakilev looks out of his Siberian hut at walrus-
es in the Oscar-nominated short documentary “Haulout”.

From homemakers
to home builders: 
Venezuelan women
breaking ground

Ursulina Guaramato and Claudia
Tisoy, both homemakers in their
forties, apply a special glue to a

complex network of pipes in an apart-
ment block they and other women are
bui lding with their  own hands in
Caracas. On this project in Antimano,
a poor neighborhood of the
Venezuelan capital, 80 percent of the
workforce is made up of women, most
of them single mothers. Some cut rein-
forcing bars, some prepare concrete
mix and others lay pipes.

They are making use of a govern-
ment program that encourages construc-
tion by providing materials and technical
guidance to first-time builders at no cost
in a bid to tackle an acute housing short-
age in a country battling a severe eco-
nomic crisis. It was not planned that the
workers on the Antimano project would
be mainly women.

In Venezuela, a deeply Catholic and
conservative country, construction work
is still viewed as the domain of men.
“We live in a patriarchal society but we
are breaking paradigms,” Ayari Rojas, a
spokeswoman for the builders, told AFP.
The development will have two struc-
tures of six stories each.

Most of the construction work has
been completed and the first apartments
of 95 in total are due to be finished this
year. The 75 workers on the project-

most of whom now live in cramped quar-
ters shared with relatives-are building
these apartments for their own families.
But eight years ago, when they started,
none knew anything about plumbing or
masonry, let alone building plans or con-
struction materials.

“Crafts and pastry used to be my
thing,” Guaramato said, smiling as she
measured a piece of PVC pipe. Now she
is the on-site reinforcement bar (rebar)
expert. Tisoy said she was “proud to see

so many women here learning.” “We are
all here not just building homes, but a
community.” She plans to move into the
building with her four daughters and a
one-year-old grandson.

‘Warrior’  
The builders include nurses, teachers

and beauticians. Yrcedia Boada, one of
the workers, told AFP the women are
often at the receiving end of insults
about their perceived “manliness” in a
society rife with machismo. “We have
suffered horrible derogatory comments,”
she said. The project has had to over-
come numerous setbacks, not least
delays due to the coronavirus pandem-
ic, hyperinflation that has plagued the
country for years, and international
sanctions affecting the flow of goods,
including building materials.

Luis Perez, Guaramato’s 19-year-old
son, is one of 20 men on the project.
He started to help out two years ago,
has learned much about masonry and
carpentry since, and hopes to study
auto mechanics. “It is the first time I
have known a woman who is a rebar
master and I feel very proud because
she is my mother,” he told AFP. “My
mother is a warrior.”— AFP

Matterhorn 
mountain melting
away from
Toblerone bars

Switzerland’s famous Matterhorn
mountain is gradually disap-
pearing from Toblerone’s pack-

aging to comply with “Swissness”
laws once its new plant in Slovakia
opens, the world-famous chocolate
brand’s owners said Monday.
Established in 1908 in the Tobler
family factory, the instantly-recogniz-
able triangular chocolate has so far
been produced exclusively in Bern,
the Alpine nation’s capital.

But Toblerone is opening a new
plant in Bratislava in the third quar-
ter (Q3) of 2023 “to meet
increased global demand”, said
the brand’s owner, US food giant
Mondelez International. That
meant Toblerone had to replace
“of Switzerland” on its packaging,
which was revealed when the new
Slovakia production l ine was
announced in June last year.

But along with “established in
Switzerland” now appearing on the
pack, the pyramid-shaped
Matterhorn, a cherished national
icon, is being replaced with a gener-
ic triangular mountain, sparking
heated debate in Switzerland. “We
have to adapt our packaging to the
Swissness legislation,” a Mondelez
spokeswoman told AFP.

“The pack redesign introduces a
modernized and streamlined moun-
tain logo, in line with the geometric
and ‘be more triangle’ aesthetic.”
However, the bear of Bern, symbol
of the city, will still be hidden in the
new mountain’s contours. “More
and more people will see the
brand’s exciting new visual identity
and packaging design, as it started
to be rolled out across markets from
Q3 2022,” the spokeswoman said.

‘Matter of pride’ 
Toblerone produces seven billion

chocolate bars a year, with 97 per-
cent exported to 120 countries. They
are ubiquitous at airport duty-free
shops around the world, where one
bar is sold every two seconds,
according to Mondelez. The name is
a play on words from Tobler and “tor-
rone”-the Italian name for honey-
almond nougat.

The Tribune de Geneve newspa-
per debated whether it was “com-
mercial suicide” for Toblerone. But
Michael Kamm, owner of the com-
munications agency Trio, said the
brand was “very well established
aside from its logo”, telling the daily
that its shape, colours and letters
were “emblematic and recognizable
among a thousand”.

Fribourg University marketing
professor Olivier Furrer added:
“The Matterhorn is especial ly
important for Swiss consumers,
because it is a matter of pride.
“We may be offended by th is
change. But foreigners might not
even notice.” The news comes
after Swiss pride took another hit
last week. A US appeals court ruled
Friday that in the United States, the
word “gruyere” is a common label for
cheese and cannot be reserved just
for the kind made originally in France
or Switzerland, where the medieval
town of Gruyeres is located.
“Cheese and chocolate are among
the flagship products of the Swiss
food industry,” Olivier Perrin wrote in
an opinion piece published Monday
by the Le Temps newspaper. —AFP

In this file photo Pakistani activist Malala
Yousafzai arrives for the Film Independent
Spirit Awards, 38th annual ceremony in Santa
Monica, California. — AFP photos

Women workers unload buckets of cement by a rope-driven mechanical device to lift heavy loads
during the construction of the residential building “Jorge Rodriguez Padre” in the Algodonal com-
munity in Caracas.

Women workers walk outside the construction of the “Jorge Rodriguez Padre” residential build-
ing at lunchtime in the community of Algodonal in Caracas, Venezuela. — AFP photos

Workers rest during lunch break at the construction of the “Jorge Rodriguez Padre” residential
building in the Algodonal community in Caracas.


