
Tourist Benjamin Tuffy’s family 
spent their winter holidays in Ja-
pan’s picture-perfect snow. But 

they weren’t at the country’s famed ski 
resorts in Hokkaido or Nagano-they 
picked Fukushima. It’s a choice officials 
hope is becoming increasingly popular 
as they market the region’s snow re-
sorts and try to shed the stigma that lin-
gers more than a decade after the 2011 
nuclear disaster.

Fukushima’s ski industry was al-
ready struggling with warm winters and 
a decline in domestic visitors when a 
tsunami triggered the worst nuclear di-
saster since Chernobyl. Officials worked 
hard to attract foreign visitors despite the 
disaster, but then the pandemic struck 
and border closures kept tourists away 
for more than two years.

Tourism resumed normally in Octo-
ber, and Fukushima is again aggressively 
promoting its attractions, including at in-
dustry expos in Sydney and Melbourne. 
Tuffy, a 40-year-old Australian, chose 
the region’s Bandai Resort for a holiday 
along with his wife and two children.

He told AFP that the resort’s location, 
about 100 kilometers (62 miles) from 
the coast, had helped assuage any con-
cerns. “You have some distance, you’ve 
got mountains and you’ve got range, 
you’ve got a lot of clean air and clean life 
over here,” he said as he removed his 
snowboarding gear.

“We are aware, but we’re not con-
cerned. It was more like understanding 

the situation.” It has been 12 years since 
the three reactors at the Fukushima Daii-
chi plant went into meltdown after an 
earthquake-triggered tsunami that left 
18,500 dead or missing.

Evacuation orders were once in 
place for a 20-kilometre (12-mile) radius 
around the plant, but most of the prefec-
ture was never affected by radiation. And 
after extensive decontamination, just 2.4 
percent of the region remains off-limits. 
But “Fukushima’s popularity remains low 
among foreign tourists, 43rd among 47 
prefectures in Japan”, said Go Morimoto, 
managing director of the Bandai Resort.

‘Unlikely’ tourism comeback 
In pre-Covid 2019, nearly 50 per-

cent of inbound tourists visited Tokyo, 
30 percent went to Kyoto and eight per-

cent visited far northern Hokkaido, ac-
cording to the Japan National Tourism 
Organization. Just 0.3 percent went to 
Fukushima, which is only 90 minutes 
from Tokyo by bullet train.

The US investment fund that once 
owned the Bandai Resort decided to 
sell in 2015, convinced “it was sim-
ply unlikely that tourism would make a 
comeback”, Morimoto said.

Still, inspired by the success of snow 
destinations like Nagano’s Hakuba and 
Niseko in Hokkaido, Fukushima has 
tried to promote its plentiful white stuff. 
“Japan’s powder snow, popularly known 
as ‘Japow’ is a world-class tourism re-
source,” said Morimoto.

“Niseko and Hakuba have benefitted 
from it, but Fukushima, not so much, de-
spite the potential.” It was the main draw 
for Anne Cathcart, 68, on her third trip to 
Fukushima. But she acknowledged some 
reservations before her first visit.

“I thought ‘Ermm Fukushima? I’ve 
heard of that, the nuclear disaster’,” the 
Australian said. But she found the re-
gion’s snow “so amazing”, that she has 
been back multiple times. “It’s never dis-
appointed,” she said.

Instagram-savvy visitors 
The influx is a welcome relief for lo-

cals like Miwako Abe, who has run a sou-
venir shop for around three decades in 
Ouchijuku, an ancient rest stop for trav-
elers. “At one point I didn’t know what 
to do, because we didn’t see anyone at 
all here,” the 59-year-old said as tourists 
snapped selfies by a row of traditional 
thatched houses under heavy snow.

The area is particularly popular with 
tourists from areas of Asia with little or 
no snow. “I see more people from Tai-
wan... They buy stamps at my shop 
and send postcards,” Abe said. It is 
something of a vindication for region-
al authorities in a battle they waged 
to keep alive a small railway running 
through a picturesque gorge.

The Tadami line was badly affected 
by torrential rains just four months after 
the nuclear disaster. But a report sug-
gested just 49 people a day were using 
the flood-affected part of the route be-
fore the disaster, and operator JR East 

planned to scrap it. Local authorities 
were convinced it could draw tourists 
and agreed on a scheme to invest if JR 
East kept the route.

It reopened in full only last Octo-
ber and has been flooded with Insta-
gram-savvy visitors, said Tetsuya Sato 
of the Yanaizu Tourism Association. “As 
soon as the line resumed, the carriages 
were full of passengers, even on week-
days,” said Sato, whose association web-
site is now available in English, Chinese 
and Thai. “We never expected this trend, 
but we are so happy.”— AFP

Scientists 
use TikTok to 
explain, fight 
climate change

With his moustache caked in 
icicles and frozen droplets, 
glaciologist Peter Neff shows 

his 220,000 TikTok followers a sam-
ple of old ice excavated from Antarc-
tica’s Allan Hills. The drop-shaped 
fragment encapsulates tiny air bub-
bles, remnants of 100,000-year-old 
atmosphere. The greenhouse gases 
trapped inside carry precious informa-
tion on Earth’s past climate, explains 
@icy_pete as he brings the translucid 
nugget closer to the camera.

A growing number of scientists 
are leveraging the short-form video 
app TikTok to boost literacy on cli-
mate change, campaign for action or 
combat rampant disinformation online. 
Some have gone viral on one of Gen 
Z’s favourite platforms.

“TikTok allows me to give people a 
lens through which they can embody 
the experience of being a climate sci-
entist in Antarctica,” Neff told AFP. “I 
share my insider perspective on how 
we produce important records of past 
climate without having to spend too 
much time on editing and playing all 
the games to make perfect content.” 
Neff is one of 17 tiktokers and insta-
grammers listed in the 2023 Climate 
Creators to Watch, a collaboration be-
tween startup media Pique Action and 
the Harvard School of Public Health.

‘We have a responsibility’ 
Some experts are also using the 

platform as a megaphone for climate 
action. NASA climate scientist Peter 
Kalmus started posting videos on 
the platform after he was arrested 
in a civil disobedience action or-
ganized by the Scientist Rebellion 
group in Los Angeles in April 2022. 
“When you engage in civil disobedi-
ence, you’re taking a risk in order to 
try to have a positive benefit on soci-
ety,” Kalmus told AFP.

“So you want that civil disobedi-
ence action to be seen by as many 
people as possible.” Kalmus’s most 
viral video to date shows him locked 
to the gates of the Wilson Air Center in 
Charlotte, North Carolina, delivering a 
speech to protest about carbon diox-
ide (CO2) emissions from private jets.

The researcher sees his @cli-
matehuman channel as a way to 
motivate people, especially younger 
demographics, to become activists. 
He also wants to ensure the spread 
of accurate information on the climate 
emergency. Bringing climate literacy 
on TikTok is crucial to counterbalanc-
ing climate-related misinformation, 
according to Doug McNeall, a climate 
scientist at the UK Met Office and lec-
turer at the University of Exeter.

“Climate scientists need to show 
up,” said McNeall, active on TikTok 
under the username @dougmcneall. 
“We have a responsibility to make 
sure that the people promoting cli-
mate misinformation on purpose 
don’t get a free header,” he said, us-
ing a football metaphor.

An analysis by US-based public 
interest think tank Advance Democ-
racy found the number of views of 
TikTok videos using seven hashtags 
associated with climate change de-
nialism such as “#ClimateScam” and 
“#FakeClimateChange” increased by 
more than 50 percent over the course 
of 2022, to 14 million views. In Feb-
ruary this year, Doug McNeall and 
other experts such as Alaina Woods 
(@thegarbagequeen) posted videos 
flagging unfounded theories flourish-
ing on the platform about so-called 
“15-minute cities”.

The concept is simple-an urban 
setting in which all amenities such 
as parks and grocery are accessible 
within a quarter of an hour’s walk or 
bike ride from a person’s home, re-
ducing CO2 emissions from urban 
car commutes. But searching for 
“15-minute city” on TikTok turns up 
mostly scornful videos claiming the 
schemes will restrict residents’ move-
ments and fine people for leaving 
their neighborhoods.—AFP
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French singer Marcel Amont, a mu-
sic-hall star known for hits such 
as “Bleu, blanc, blond”, died on 

Wednesday at the age of 93, his fami-
ly said. The whimsical showman, who 
had a 75-year career, died at his home 
in Saint-Cloud, on the outskirts of Paris, 
according to a statement from his family.

Born on April 1, 1929 in Bordeaux, 
Amont moved to Paris in 1950, gradually 
making a name for himself in cabarets. 
In 1956, his first record received a Grand 
Prix from the Academie Charles-Cros and 
he opened for Edith Piaf at the Olympia.

He had a small role alongside Bri-
gitte Bardot in the 1956 film “The Bride 
Is Much Too Beautiful” but his film career 
never took off. The early 1970s marked 
the high point of his career.

He received a gold record in 1971 
and starred in a TV show, then later tried 
his hand at musical comedy, saying “the 

reviews were good but no one came”. 
Amont celebrated his 90th birthday on 
stage in Paris in 2019, at a concert at 
the Alhambra, with artists such as Serge 
Lama and Nicoletta. — AFP

Snowboarders gather at a ski course overlooking Lake Inawashiro at the Alts Bandai Snow 
Park & Resort in Bandai Town, Fukushima prefecture. 

Hotel guests dancing together around the stage to folk songs at the Bandai Onzan Hotel in 
Bandai Town, Fukushima prefecture. 

Tourist Benjamin Tuffy (left) and his daughter skiing at a snowy ski slope at the Alts Bandai 
Snow Park & Resort in Bandai Town, Fukushima prefecture. 

Skiers and snowboarders gather at a ski course overlooking Lake Inawashiro at the Alts 
Bandai Snow Park & Resort in Bandai Town, Fukushima prefecture. 

Glaciologist Peter Neff holds a fragment 
of Antarctic ice containing 100,000-year-
old air bubbles. — AFP 

 Tourist Benjamin Tuffy (left) and his daugh-
ter at the Alts Bandai Snow Park & Resort in 
Bandai Town, Fukushima prefecture. 

French singer Marcel 
Amont dies at 93

This undated file picture shows French 
singer Marcel Amont who died on March 8, 
2023 aged 93. — AFP photos

Disaster to destination: 
Fukushima woos tourists with snow


